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The new calendar year demands practical expectations and a philosophical mindset
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2022 resolution: Prepare for the unexpected

oes the past predict the
future? This question has
been circulated and debated
since the beginning of time.
My take on it is the past can
help us shape the future. I believe
clarity for the future comes from a
reflection on the past. Understanding
the impact of past events allows us
to give better direction to our future.
As property managers, one of our
biggest tasks is to see the future. We
need to know what is going to hap-
pen next year to create our budgets.
We must have a clue about what
leases will renew and what vacant
space will be filled. We have to know

Hewett, BOMA
International
Fellow
Executive
managing director,
Olive Real Estate
Group

which vendors
will perform and
which will fail us.
An owner suddenly
decides to sell a
property, and you
must be ready for
the onslaught of
buyers and their
requests. Just
another day in
property manage-
ment.

At this point,
budgets may be
done and approved
by the owner, and
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promises made by vendors, tenants
and the team. Yet, in the back of your
mind, you know that January only
means change is coming very soon,
and you can only hope it will be bet-
ter than last year ... much better.

A look back with an honest review
of the year is always a good idea to
make way for the new year to settle
in well. For most, 2021 was one of
the most difficult years in property
management. Change was every-
where. Budgets changed. People
changed. Tenants changed. Owners
changed. Life changed.

For many it seemed like one prob-
lem was followed by another fol-

lowed by two more. At times as the
world grew frustrated and the nor-
mality seemed to go away, we con-
tinued to look for certainty. Are there
lessons to be learned from 20217 As
we try to make 2022 a better year,
let’s look at a few thoughts that may
help both philosophically and practi-
cally.

First, the practical.

B Budgets. As always in our busi-
ness, this is a process that requires
insights, negotiations, great part-
ners and a bit of luck. Confirm your
prices, make room for allowances,

Please see Page 28
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BOMA member update

Introductions from the 2022 president and a
new committee as well as the TOBY winners

Energize Denver

Big news on Denver’s efforts to reach net-zero
energy as well as the annual award winners

Supply chain oe

A perfect storm leads to equipment and parts
backlogs plaguing the industry
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DENVER’S MID-MARKET CRE EXPERTS

Mutual Respect, Integrity, Accountability

Owning mid-market properties has its own set of challenges,
especially in the current market. You need a partner with the experience

and expertise to achieve the results you expect.

Property Management
Landlord Representation

Construction Management

— Letter from the Editor——

Denver's new city ordinance

ince 2016, a movement under
the banner Energize Denver
has worked to advance the
city and county of Denver
toward sustainability goals to
help decrease greenhouse gas emis-
sions. After four years of focusing on
a system for commercial real estate
to benchmark its energy use, the city,
following recommendations from a
task force, has taken the next step.

In late November, Denver City
Council unani-
mously approved
the Energize Denver
Building Perfor-
mance ordinance,
which will require
all commercial
and multifamily
buildings to reduce
greenhouse gas
emissions through
energy efficiency, renewable energy
and building electrification. In doing
so, the city hopes to make major
strides to meet its net-zero energy
goals with buildings cutting their
greenhouse gas emissions by nearly
80% by 2040. Commercial and mul-
tifamily properties are responsible
for almost 50% of all greenhouse gas
emissions in the city, according to
the program. The task force included
many stakeholders from the com-
mercial real estate sector in an effort
to ensure the goals were attainable
for the industry.

So, what does this mean for prop-
erty managers? If you're a property
manager within the city and county
limits who oversees an asset that is
5,000 square feet or larger, it means

Energize Denver needs to be on

your radar. The next eight years will
require a thorough understanding

of what'’s expected for your specific
building in order to clearly and effec-
tively communicate with building
owners, investors, engineers and ven-
dors to ensure the property is meet-
ing expectations.

Certain energy-saving measures
will need to be put into effect sooner
than later to meet interim and final
goals in the years 2024, 2027 and
2030. For example, buildings larger
than 25,000 sf will need to get to 30%
energy savings by 2030. The ordi-
nance also requires a gradual adop-
tion of electric heating and cooling
systems to replace gas systems when
cost-effective.

The details - requirements, logis-
tics, deadlines and exceptions — are
outlined in the Energize Denver
supplement, beginning on Page 17, as
well as on the city of Denver’s web-
site.

While this program is specific to
Denver properties, I'm guessing many
surrounding communities will be
watching and taking notes on imple-
menting similar programs, or adopt-
ing this program, to meet local as
well as state goals for sustainability.

With that in mind, several articles,
beginning on Page 8, touch on topics
that can help properties run as effi-
ciently as possible while saving dol-
lars on the bottom line as well.

Michelle Z. Askeland

maskeland@crej.com
303-623-1148, Ext. 104

Just because you can,

doesn't mean you should.

We're an award-winning, full service property management
company with more than 30 years of experience and
5.4 million square-feet in our commercial portfolio.

GRIFFIS B BLESSING

We make it our business to manage yours.
[GriffisBlessing.com|

CALL US TODAY
303.219.5888

Denver
303.771.0800

OR VISIT OUR WEBSITE AT
heelhonsecommercial com

Colorado Springs
719.520.1234
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MANAGING COMMERCIAL
PROPERTY REQUIRES TIME,
EFFORT, AND EXPERTISE...

L 2

... THAT’S WHERE DORMAN COMES IN.
UNDER OUR MANAGEMENT:

Our owners’ properties will be in
good hands - our team has over 20 years of
excellence to prove it.

DoORMAN
E E A L E & T A TERE

For questions about our services:

719-213-9100

commercial@dormanrealestate.com

Also feel free to browse our website for

current commercial listings at:
-
-
Property Finances will be Professionally Overseen

} ,ﬂ*
r JJd We have a team dedicated to ensuring accurate

www.DormanRealEstate.com & comprehensive accounting.
/Commercial

Emergency Situations will be Addressed Quickly
Our 24-hour phone service helps our managers to
stay on-top of urgent matters.

Vendors will be Exemplary
We take the time to weed through the bad ones so
your property is only serviced by our very best.

Tenants will be Treated Fairly
We understand the intrinsic relationship between
happy tenants and low vacancy.



www.crej.com
www.dormanrealestate.com

Page 4 — Property Management Quarterly — January 2022

News

WW.CIre).co

Cherry Creek North asset announces management

Western Asset Services was
selected by Crescent Real Estate LLC
to manage its recent acquisition
located at 200-250 Columbine St. in
Denver. The property, which con-
sists of 89,066 square feet of office
space and 30,782 sf of retail, is in
the heart of Cherry Creek North.

The property was developed in

2015 by Western Development
Group, the parent company of
Western Asset Services, and was
managed in-house until the sale in
August.

The Western Cos. manages
approximately 275,000 sf of office,
retail and medical space in the Den-
ver metro area.

The newly acquired office and retail property at 200-250 Columbine St. in Cherry Creek
North will be managed by Western Asset Services.

Asset Management

big enough to perform...
small enough to care

Who needs an App?
Let us be

your “smart”
management

] % 2417 Accessik
iO) Hands-on manage
q Reports tailored to your

R CALL 720-215-4500

big enough to perform...
small enough to care

* 30 Years of Retail & Industrial Management Experience
* Managing Over 100 Front Range Properties

* Local and National Owners

* Knowledge Built on Experience

* Hands-on Full Service Asset Management

Perry Radic | perry@drakeam.com
43 Inverness Drive East | Englewood, CO 80112
720.215.4500 | www.drakeam.coml
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Other News

B Denver City Council unanimously
approved an ordinance that will
require all commercial and multi-
family buildings to reduce green-
house gas emissions through
energy efficiency, renewable energy
and building electrification in order
to meet the city’s goal of net-zero
energy by 2040.

“This is truly a monumental step
in the direction of rapidly reducing
our greenhouse gas emissions,” said
Katrina Managan, buildings team
lead for Denver’s Office of Climate
Action, Sustainability and Resil-
iency. “When we talk about bold
yet practical policies and actions
that will have immediate and long-
lasting benefits for residents, this is
what we mean.”

Commercial and multifamily
buildings in Denver account for
49% of the city’s greenhouse gas
emissions. Denver is committed to
reducing emissions and achieving
net-zero energy by 2040. The ordi-
nance will make a substantial dent
in Denver’s buildings emissions,
reducing them by roughly 80% by
2040.

The ordinance requires buildings
larger than 25,000 square feet to
get to 30% energy savings by 2030.
Interim goals for 2024 and 2027
will be set as well, and it requires a
gradual adoption of electric heating
and cooling systems to replace gas
systems when cost-effective.

“The city really understands
buildings, how they work, and what
actually has to happen to move
toward renewable energy and elec-

trification,” said Stephen Shepard,
executive vice president of Denver
Metro Building Owners and Man-
agers Association. “Working with
the CASR buildings team on this
new ordinance made it easy to get
behind a bold, flexible yet achiev-
able path forward to greener build-
ings.”

The city plans to provide exten-
sive support for building owners
and managers with compliance,
including incentives for electrifica-
tion, extra support for buildings in
under-resourced communities and
a virtual Energize Denver Resource
Hub to serve as a one-stop shop to
easily understand compliance mea
sures.

See the Energize Denver supple-
ment, beginning on Page 17, for
more information.

B Denver City Council approved a
$26 million contract to build and
operate more than a dozen solar
projects. Solar arrays will be placed
on several locations across the city,
including some of Denver’s parks
and recreation centers and a Denver
Public School high school campus.

Denver’s Office of Climate Action,
Sustainability and Resiliency is
charged with rapidly and equita-
bly transitioning the city to 100%
renewable electricity by 2030. The
investment in solar energy will
jumpstart that shift, with oppor-
tunities to scale solar energy more
quickly in the future. About 30%
of the energy generated will be
allocated to low-income housing

Please see News, Page 28

Denver's Boots On The Ground
Commercial Property Team Is Widening Its Footprint

Property owners far and wide rely on the
Sessions Group to properly manage their
Front Range assets. Our hands-on style
consistently yields superior results from lemons
to landmarks. That's why brokers, bankers,
attorneys and other real estate advisors
recommend Sessions for solutions. Let's talk.

= S SSIONS GROUIP

Steve Sessions
Chief Executive Officer

303.875.2995
| steve@sessionslic.com

Kade Sessions
President

303.356.5508
kade@sessionsllc.com

— 936 East 18th Avenue Denver, Colorado 80218

S TATE

|
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wuwu.sessionsllc.com--
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A preventive maintenance program

for your roofing system

not only maintains its health,

but also controls and extends

your long-term repair and replacement budgets.

With offices coast to coast

including right here in Colorado,

Flynn is North America’s largest contractor
for the total building envelope.

Learn more at Flynncompanies.com/repain

A,
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e finally can buy toilet

paper and cleaning sup-

plies, but getting on with

our lives after a disrupted

2020 has proven to be
easier said than done. It seems like
every day another product is miss-
ing from store shelves or on back
order from distributers. The items
are random and disconnected -
cars, refrigerators, fuel, windows,
paint, men’s brown socks, Tecate
beer, vitamins, ketchup, and the list
goes on.

The HVAC industry is no excep-
tion. Parts and equipment often are
back-ordered, which can be very
frustrating for the customer, espe-
cially during the blistering sum-
mer we had this year. Refrigerant
(namely R22) is very hard to come
by and is being rationed by the
distributors. What'’s worse, due to
the shortage and high demand, the
price of refrigerant has tripled in
the past six months.

There are a few reasons this is
happening. We might call it a per-
fect storm of reasons.

B Trade wars. The semiconductor
microchips - the brains behind our
cars, laptops, smart appliances and
smartphones — have been in short
supply for a few years now. Before
COVID-19 was even a word we all
used, tensions between the U.S. and
China erupted into a trade war as
the U.S. applied tariffs to the raw
materials used to make the chips.
At about the same time, a trade war
between Japan and Korea further
disrupted the supply of raw mate-
rials. Then fires broke out at two

different Japanese
chip manufactur-
ers, causing cus-
tomers to panic
and begin hoarding
the chips to avoid
further disruption
in their supply
chains, according
to an article from

Cynthia Boyes- Nikkei Asia Busi-

Wetzel ness Spotlight.
Director of W Pandemic
marketing, CMI  fallout. When the

Mechanical pandemic was

announced, facto-

ries both here and overseas had to
shut down. These lockdowns affect-
ed the production of raw materials
like plastic, lumber, aluminum, cop-
per; parts like the computer chips,
the cans that contain beverages,
and the parts for electric bikes; and
finished products like printer ink,
refrigerators and cars. Eventually,
factories reopened under COVID-
safe policies. But fewer workers
meant lower output for manufac-
turing, inadequate shipping and
trucking, and the inability to stock
the shelves.

At the same time, the demand
for products increased. Work from
home became a thing, so we bought
all the laptops, inkjets and decent
routers. Schools bought all the
Chromebooks. Since life changed,
habits changed. Families wore their
appliances down quicker. Now there
are fewer appliances in stock. They
upgraded their houses or bought
new ones. Now it’s a 16-week wait
for windows, and flexibility is men-

Architecture
www.kieding.com

Space Planning
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Market Update

In October, there was a 100-ship-long line of container ships waiting to unload in Los

Angeles-Long Beach port; the backlog is decreasing but it’s nowhere near the pre-pan-

demic levels of 17.

tioned when one goes shopping for
paint.

B Transport gridlock. On top of this
outsized demand is what can only
be described as a shipping mess. In
October, there was a 100-ship-long
line of container ships waiting to
unload in Los Angeles-Long Beach
port; by late December, it was down
to 46. But back in the olden days of
pre-pandemic times? That number
would be more like 17.

Since just-in-time inventory
management became popular in
the ’70s, the shipping supply chain
has been perfectly calibrated to
deliver goods from across the world

within a week. But uneven recovery
all over the world threw the sup-
ply line out of alignment. Add to
this the gigantic cargo ship that
wedged itself in the Suez Canal last
summer, throwing a six-day-long
monkey wrench into a supply chain
that was stressed already. This has
caused what’s being called a ship-
ping container shortage. In fact,
there are enough shipping contain-
ers, they’re just not in the right
places, according to an April 27
article from The Load Star by Gavin
van Marle.

Please see Boyes-Wetzel, Page 29

mMDP

ENGINEERING GROUP

PERSONAL APPROACH.
TRUSTED SOLUTIONS.

for Commercial Office, Retail, and
Restaurant pr s in Denver and

the Front Range
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b factors that drive up business insurance costs

ave you ever caught your-
self wondering why your
business’s premium chang-
es over time? Odds are you
understand why your auto
insurance premium changes. As you
age and become a less risky driver,
your insurer is exposed to less risk,
and your rates drop as a result.
What drives premiums for busi-
nesses isn’t quite so simple as pre-
dictable factors like age or gender.

Each business is sure to face a
whole host of unique risks, each of
which will be assessed and factored
into your premium by your carrier.
So what are these risks, and why do
they impact premium rates? Below,
we’ll explore some common drivers
of businesses’ insurance costs.

W Catastrophes and storms. In 2020
alone, weather and climate-related
disaster events across the U.S.
cost $95 billion. The 2020 derecho
caused over $10 billion worth of
damage in Iowa and surrounding
states. Well over a billion dollars in
claims were paid as a result of the
storm’s damage. As these weather
and climate-related events become
increasingly common, it comes as
no surprise that premiums have
risen as insurance companies pay
out large claims. Insurers need to
increase their premiums as they
face increased liabilities and risks
from storms and other weather-
related phenomena.

M Reinsurance. Reinsurance, to put
it simply, is insurance for insurers.
Insurers spread the risk through
reinsurance. By collaborating in
this way, no company is left alone

' PERMITS

Nationwide Construction Permit

Management & Consulting

LET US MANAGE THE
PERMITTING PROCESS SO YOU

CAN FOCUS ON YOUR PROJECT!

888.755.2469
info@s1permits.com

L0060

£

to bear the bur-
den of disasters
like the derecho.
However, as we've
seen the regularity
of weather events
increase, the cost
of reinsurance has
increased as well,
and that trend
doesn’t seem to
be changing par-
ticularly soon. This
increased cost for
insurance com-
panies results in increased policy
premiums.

B Cost of building replacement and
inflation. Rising construction rates
have led buildings to cost more
and more. In fact, the cost of the
most common building materials
has seen double-digit percentage
increases over the last year. As a
result, if your property is severely
damaged in a storm or fire, the cost
to replace the building will be expo-
nentially higher.

While the rise in construction
prices has many confounding fac-
tors, it does illustrate how inflation
impacts insurance costs. As infla-
tion raises prices, insurers must
raise premiums to adequately cover
those higher costs, whether they're
construction costs or costs for other
products your business uses.

If you're underinsured, you might
only be covered for a portion of the
building replacement cost, which
would be notably higher due to
shortages and strains on the sup-
ply chain. In the instance of pri-

Claire Waller
Regional sales
manager, Society
Insurance
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SERVICERIGSIE

Experts in the Denver Metro
and Front Range of Colorado.

All businesses are sure to face a whole host of unique risks, each of which will be
assessed and factored into your premium by your carrier.

vate homes, construction costs
have risen an additional $24,000 in
2021, and commercial businesses
are experiencing similar increased
costs.

B Supply chain strain. As we alluded
to previously, strains on the sup-
ply chain drive insurance prices
for similar reasons. Because some
manufacturers and industries had
to slow, reduce or stop production
during the pandemic, a bottleneck
effect was created. This strained
supply chains and drove up costs.
Car manufacturers have seen this
issue with microchips, builders
have seen it with raw materials,
and you've likely witnessed the

W —
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a L.c g;lr-g? company

877.221.7272

callSBSA.com

impact on your business.

The global disruptions to the sup-
ply chain also may have caused
your business (like so many others)
to quickly pivot to new vendors or
adopt more locally accessible ingre-
dients. A delay in receiving products
in a timely manner or the inability
to access them altogether make
choosing the right insurance cover-
age for your livelihood all the more
important.

W Social unrest. As we saw last
year, social unrest truly can have an
impact on businesses and insurers
alike. Claims from social unrest in

Please see Waller, Page 28

Delivering consistent, supportable solutions for your facility.

Engineering & Architectural Services
Third-Party Peer Review

Design Consultation

Quality Assurance Observations
Construction Risk Reduction
Fenestration Performance Testing
Accessibility Review

Capital Expenditure Analysis

answers@callSBSA.com
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Indoor air quality must remain a top asset priority

have been in the indoor air

quality industry for the past

15 years and have experienced

other pandemics such as bird

flu, swine flu, MERS, SARS,
Ebola and the anthrax scare. One
common theme happened after
each of these pandemics slowed:
People forgot. People went back to
their daily routines and stopped
protecting themselves, stopped
worrying about a potential deadly
disease, stopped equipping their
facilities to protect occupants and
stopped maintaining indoor air
quality equipment they installed to
help with a pandemic.

I can only hope that our current
100-year global pandemic of SARS-
CoV 2 does not follow this trend.
Micro-organisms have been on the
earth for hundreds of millions of
years. Humans cannot beat them,;
we must learn to live with them
and proactively protect ourselves
from them. Outside of vaccines, let’s
discuss what commercial facilities
can do to protect their employees,
occupants, patients or customers
from airborne infectious aerosols
and be better prepared for the next
pandemic.

For the last few decades, we
designed our buildings to save
energy and protect the HVAC equip-
ment. In many cases protecting
the equipment doesn’t necessar-
ily protect the occupants. As air
filtration and attention to indoor
air quality have improved, we are
starting to implement indoor air
quality measures that will protect
both the occupants and the equip-
ment. Humans are our most pre-

cious resource,
and building
owners, designers
and maintenance
personnel should
change their per-
spective on indoor
air quality and
understand how
important it is for

Keith Jordan,  the health, safety
MBA and productivity of
Vice president ~ tomorrow’s build-
business

ings.

In March 2020,
the American
Society of Heating,
Refrigeration and Air Conditioning
Engineers tasked former ASHRAE
President William Bahnfleth, Ph.D.,
with the goal of putting together a
task force to study and recommend
guidelines for infectious aerosol
mitigation that ASHRAE could stand
behind. Bahnfleth quickly formed
a team of top professionals in the
HVAC industry. From the history
of pandemics such as SARS, MERS,
bird flu, swine flu and anthrax, the
task force knew that this novel
coronavirus, SARS CoV 2, would
be primarily spread via airborne
aerosols. Thus, in April 2020 the Epi-
demic Task Force introduced four
primary recommendations to con-
trol the spread of infectious aero-
sols within a building.

1. Upgrade filtration to MERV 13 or
better where possible.

2. Increase ventilation when pos-
sible.

3. Control humidity.

4. Utilize ultraviolet germicidal
irradiation or portable high-efficien-

development,
Super-Tech Filter

Particle size MERYV 8

MERV 13

PM 10 70%

90%

PM 2.5 20%

85%

PM 1 0%

50%

There is an exponential difference in performance between a MERV 8 and a MERV 13
filter. SARS CoV 2 is transmitted via aerosols, which range from larger than particulate
matter 10 to PM 1, so the higher the filter’s MERV rating, the better the performance at
capturing smaller and smaller aerosols and particulates.

cy particulate absorbing units.

Let’s briefly cover each recom-
mendation to provide more detail
for facility managers. Common fil-
tration within the Colorado market
is a 1- or 2-inch pleated filter with a
MERV 8 rating.

As you can see in the chart, there
is an exponential difference in
performance between a MERV 8
and a MERV 13 filter. SARS CoV 2 is
transmitted via aerosols as we talk,
breathe, cough or sing. These aero-
sols range from larger than particu-
late matter 10 to PM 1, so the higher
the filter’s MERV rating, the better
the performance at capturing small-
er and smaller aerosols and particu-
lates. This recommendation is not
without one caveat. In some cases,
the filters’ air resistance, or how
much force it takes to push or pull
air through the filter, is too large for
the HVAC in which it is installed.

If this is the case, utilize multiple
lower MERV-rated filters or add on
an in-duct air cleaner to comple-
ment a filter that is rated less than
MERYV 13. There have been cases
where facilities and/or schools have
implemented MERV 13 to HEPA fil-

tration into their air-handler units
without proper airflow measure-
ment and the compressor, fan
and other AHU components have
failed. It is important to consult
with an indoor air quality specialist,
mechanical engineer or mechanical
contractor before implementing a
MERV 13 up to a HEPA filter within
your air-handler unit.

The second recommendation
for infectious aerosol control is to
increase the percentage of ventila-
tion within the building. This means
increasing the amount of outside
air brought into a building and
exhausting more of the recirculated
air within a building. By exhausting
a larger percentage of recirculated
air, there are less infectious aerosols
that could be recirculated back into
an occupied space, thus lowering the
quantity of infectious aerosols. If the
outside temperature is extremely
hot or humid, a building may not
be able to increase its ventilation
above recommended standards and
other mitigating measures should be
implemented.

Please see Jordan, Page 30

Are your tenants uncomfortable?
We can help.

\

CMI Mechanical
HVAC & Refrigeration

www.cmimech.com
303.364.3443

b

We love solving complicated mechanical problems.
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Performance-based energy code compliance 101

uilding energy code compli-

ance is becoming increasing

stringent, putting energy code

compliance front and center

in the minds of the design
and construction team when embark-
ing on a building project. Without
thoughtful, early planning, meeting
the prescriptive requirements of the
local energy code can become a costly
headache. While all buildings must
meet the mandatory provisions of an
energy code, the design team has the
flexibility to choose between prescrip-
tive and performance-based compli-
ance. The International Energy Con-
servation Code is adopted in much of
the United States and contains these
two options for compliance. As build-
ing energy codes continue their march
toward higher and higher efficiency,
cost of compliance concerns will grow.
However, with careful choice of com-
pliance method these costs can be
mitigated.

Prescriptive compliance requires
that each building component indi-
vidually meet or exceed the efficiency
threshold stated in the code. For
example, IECC 2015 for a commercial
building requires a minimum of R-30
continuous insulation for the roof of a
commercial building in climate zone
5. Similar requirements are given
for each envelope component, HVAC
equipment efficiency, lighting power
density and others. Benefits of this
method are that ComCheck compli-
ance is relatively simple and can be
completed by the design team with
little added effort or specialized train-
ing. The drawbacks of this method
are limited design flexibility, reduced
operating cost savings and potentially

) NEXT STEP

TIEE  higher initial con-
struction cost.

Performance-
based energy code
compliance involves
a more integrated
process that greatly
increases design
flexibility. The pro-
cess for the perfor-
mance compliance
path involves hiring
an energy modeling
professional to the
design team to track
building component
efficiency values and work with the
design team to develop an energy
model for code compliance. Energy
modeling requires a specialized
design team member with expertise
in modeling software including tools
such as EnergyPlus, eQUEST, Green
Building Studio, IESVE, HAP, TRACE
700, to name some of the most widely
used. The energy modeler creates a
code baseline energy model that com-
plies with the minimum requirements
of the local energy code and compares
this to a proposed model reflecting
the actual building design. When the
proposed model demonstrates equal
or lower annual energy costs than the
code baseline, the design will comply
with energy code. There are many
benefits of performance-based com-
pliance, including construction cost
savings, ongoing energy cost savings,
utility financial incentives/rebates, tax
savings and increased occupant satis-
faction.

First, performance-based model-
ing allows for efficiency trade-offs
between building components rather

Jacob
Goodman, LEED
AP

Project manager,
PCD Engineering

ENERGY SOLUTIONS

Converted to LED lighting

Utility rebates secured for our customers

Carbon Dioxide emissions avoided

Want to see how why others like you made

the switch? Visit us on LinkedIn

— | —

An example of an energy model representation next to the actual building

than each component having to meet
a specific threshold. For example, an
office building in Denver would need
to have exterior walls with R-13 batt
insulation plus R-10 continuous insu-
lation for a metal stud construction to
meet ASHRAE 90.1-2016 Energy Stan-
dard for Buildings Except Low-Rise
Residential Buildings requirements.
However, with the performance com-
pliance path the design team could
choose a less expensive wall assembly
and rely on the lighting power den-
sity saving commonly realized in all
modern LED lighting designs to help
the design meet code. This would
allow the client to build the facility

at a lower cost while still meeting
energy code. For performance code
compliance, the code officials only
look at overall building energy cost,
not individual system values. By find-
ing multiple synergies such as the
one described above, the project can
save construction costs that more
than cover the fees associated with
the energy modeling while reducing
overall building costs. And operating
savings result year over year.

Second, the energy model con-
structed for code compliance can
perform multiple functions in the
design process by helping to fulfill

the requirements of various building
certification programs such as LEED,
Enterprise Green Communities, Col-
laborative High Performance School or
Green Globes. In situations where the
owner desires or requires certification
in one of these programs, there are
significant scope overlaps that will
reduce the overall cost of the energy
modeling scope.

Third, once energy modeling and
energy-efficiency design decisions
are being examined side by side as
is required for performance-based
code compliance, there are many
utility company and government tax
incentive programs that can bring
significant amounts of funding to
the project. In Colorado, Xcel Energy
provides funding under the Energy
Design Assistance program, where
the average incentive of $30,000 can
more than cover the modeling cost.
Utility programs such as these also
provide monetary incentives to help
pay for energy saving upgrades to the
building design. Additionally, financ-
ing programs such as Commercial
Property Assessed Clean Energy can
provide a zero-down, low-interest
loan that can cover 100% of a building

Please see Goodman, Page 29
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The built environment’s role in a sustainable future

rom water scar-

city and drought to

population growth

and climbing carbon

emissions, Colorado,
like the rest of the world,
faces severe environmental
challenges. These threats
cannot be resolved without
addressing the built envi-
ronment and creating more
efficient facilities.

Historically, the pursuit of

sustainability had negative
trade-offs for facility own-
ers, and doing social good
often came with a high price
tag. Fortunately, advance-
ments in sustainable tech-
nology, along with rising
utilities costs, have changed
the math. Today, reduc-
ing carbon emissions and
creating more sustainable
population growth in high-
drought areas can be highly

Jason Kosena

profitable
for facility
owners and
govern-
ments.

B Power-
ing potential
savings
for prop-
erty owners.
According
to the U.S.
Energy
Infor-
mation
Administration, the energy
consumption of the built
environment represents
much of the nation’s energy
consumption. Residential
and commercial buildings
are responsible for almost
40% of carbon dioxide emis-
sions in the United States,
making homeowners and
commercial building owners

Co-founder and
president, Echelon
Energy

Cities along the Front Range cannot build reservoirs fast enough to
keep up with the water demand from growing populations, and an
ongoing drought contributes to less water available for storage.

a critical piece to enacting
change and driving environ-
mental impact.

There are many ways
property owners can ensure
profitability while creating
a positive impact on their
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environmental footprint.
Measures include retrofit-
ting utilities infrastructure,
on-site power generation,
advanced building codes,
home energy inspections,
energy-efficient mortgages
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and water-saving measures.

Water-saving priorities
are especially important
for the drought-prone cit-
ies that make up more than
half the continental U.S. For
instance, there is an urgent
water supply crisis in Colo-
rado today. Cities along the
Front Range cannot build
reservoirs fast enough to
keep up with the water
demand from their growing
populations, and an ongoing
drought contributes to less
water being available for
storage.

Within the next five years
or so, municipalities will
have to impose severe water
use restrictions or hike the
price of water to the point
that people will be forced to
use less because they sim-
ply won’t be able to afford
water. The only long-term
solution to sustaining popu-
lation growth, especially
in the western U.S., comes
down to implementing
water conservation tech-
nologies in the built environ-
ment.

When property own-
ers implement sustainable
infrastructure and utilities,
they can reduce their water
usage, contribute to global
warming solutions and cut
operating costs. For example,
developers in Colorado today
can’t install toilets that use
more than 1.28 gallons per
flush. However, there are
hundreds of buildings within
the city of Denver alone that
still use old 5-gallon flush
toilets. After rebates, the
water savings generated by
toilet retrofits most often pay
for their cost within 12-24
months, delivering immedi-
ate, significant utilities sav-
ings and increasing building
value.

M Lasting carbon-emissions
solutions. Many people don't
understand their carbon
footprint or the extent of
their water consumption,
and ways to reduce both can
seem foreign and daunting.
Yet most property owners
have a variety of no-cost
and low-cost energy-saving
options available. These
include adjusting climate
controls to more efficient set
points or regularly maintain-
ing their HVAC systems.

Other retrofits require capi-
tal investment but generate
immediate savings with fast
economic paybacks. LED
light retrofitting, enhanced
sensors and HVAC controls,
high-efficiency fixtures,
advanced metering and utili-
ties monitoring are some of
the ways facilities owners
can invest into their assets
to drive change.

While environmental deg-
radation issues are increas-
ing in severity, the focus on
sustainability is also grow-
ing. The next generation of
facility users are demand-
ing sustainability as part of
their ethos. The millennial
and Generation Z workforce
wants to do well by doing

Please see Kosena, Page 30
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Solar service agreements reduce cost, add value

inancing a solar energy system
for a property can be a great
way to accomplish a variety of
benefits in one fell swoop. The
most common mechanism
for this is a solar service agreement,
due to its credit flexibility, backed
expertise, as well as low cost and risk.
Sometimes more generally referred to
as a power purchase agreement, an
SSA is a long-term contract between a
property owner and a special purpose
entity for a solar energy system and its
associated power production. The spe-
cial purpose entity typically is owned
by a group of investors and is respon-
sible for operations and maintenance
of the solar system over the life of the
contract. The property owner receives
energy from the system and pays the
special purpose entity for the produc-
tion, replacing a traditional utility bill.
This clever approach to financing
commercial solar can have a variety of
benefits that add value to the property
owner and the building itself.
B Cost savings. Most savvy busi-
ness people are interested in ways to
reduce costs and maintain quality.
Using SSA financing for solar energy
on a property is a way to obtain the
first, while potentially increasing the
latter. With SSA financing a property/
building owner often has little to no
upfront cost because the cost of the
project is spread out over the length of
the contract rather than at the begin-
ning. In addition, due to continually
lower price points for solar panels, the
price per kilowatt-hour of electricity
that the property owner pays for solar
is significantly lower than the price
currently paid through the local utility.
This can mean reducing what is nor-
mally considered a fixed cost in opera-

Residential
Services

www.shakerpainting.com [

Now Offering -

tions - your util-

ity bill — by 20% to
40%. If the building
owner passes elec-
tricity payments off
to tenants, the sav-
ings often mean an

opportunity for the
owner to lease the

building at a higher

Janna West-  rate, leveraging the

Heiss cost reduction as
Director of asset and building
communications  differentiator.

fgind corporate W Building value.

eve opment, As just mentioned,

Solaris Energy
owners can pro-

mote to tenants the
electricity savings of the property as
a benefit that adds value over other
building lease options. This can mean
higher demand, longer leases and the
potential to charge a premium rate. In
addition to adding value for tenants,
properties with solar already installed
often sell for a higher rate than those
around them, especially when the
electricity savings is understood by
purchasing parties.

B No expertise, risk or excessive time
commitment. Property owners are busy
running their own businesses, and
asking them to redirect their limited
time to a solar project, even with the
financial benefits mentioned, can be
a tough sell. Using an SSA, the prop-
erty owner works with experts in the
solar field. These experts can facilitate
needed contracts and documentation
with mortgage lenders, solar instal-
lation companies and investors. They
also are responsible for quality control
and project management throughout
the construction process and often
provide asset management for the life

Property/Business
Owner

SSA
Contract

Solar
Financier/Developer

Special Purpose Entity

Huilds the profect

Solar Installation
Company

Munoge & coordinate porties,
project, & financing

Solaris Energy

Structure of a solar service agreement contract. Critical components are in dark blue.

Other partners involved are in light blue.

of the solar system to ensure it hits
strong production numbers and never
goes down. This allows the property
owner to easily obtain the benefits
of solar energy without the risk and
time commitment it takes to build and
operate the system.

B Energy ownership opportunities.
If property owners are interested in
owning their power source, an SSA is
a great way to do this at a much more
affordable price. The SSA contract
typically allows for a buyout option at
the end of the fifth or sixth year at a
heavily reduced rate compared to the
initial sticker price tag. In essence, a
property owner can reap the benefits
of no upfront cost and lower electricity
rates, and then after a few years, own-
ership of the electric power. The owner
could then choose to add value and
demand for tenants by eliminating the
electricity bill as a perk or charge them
an agreed-upon kilowatt-hour rate
that is less than the utility rate and
provides a new revenue source.

B Environmental add. There is a
strong push for environmentally

and socially minded businesses in

a time when climate change is evi-
dent. Choosing to have a solar energy
system on a property showcases a
building owner’s commitment to both.
Solar is a renewable energy source
that reduces greenhouse gas emis-
sions - the major contributors to
climate change. It also reduces other
air pollutants and uses far less water
per kilowatt of energy produced than
traditional sources of electricity. Both
clean air and access to clean water are
critical elements to a decent standard
of living. These benefits can be com-
municated and advertised to further
incentivize tenant demand and higher
leasing price points.

Solar energy traditionally is thought
to simply provide a clean energy
source, but when paired with an SSA
contract it can be a powerful tool for
property owners to reduce fixed costs,
increase building and tenant value,
and offer a path to electricity owner-
ship without the hassle and risk asso-
ciated with large capital projects. A

Sl
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Security

Achieving balance between comfort and safety

un violence is an ever-present

reality of American life, and it

seems that no one is entirely

free from worry. According to a

recent New York Times report,
there were over 600 mass shootings in
2020 and there were more than 600 in
2021.

The sad reality is that every build-
ing owner and developer needs to be
aware of how security considerations
impact their properties. Additionally,
they need to insist that their designers
pay close attention to security in their
building designs. In the 21st century,
safety and security design elements
are just as important as structural
engineering, heat and water infrastruc-
ture, architecture and other essential
design elements.

And, of course, it’s not just a consid-
eration for new development. Exist-
ing structures that already are in use
should be evaluated to determine
whether they are sufficiently secure to
protect the people inside or around the
facility.

Yet, as important as safety is in the
design of a building, it’s just as impor-
tant that it not undermine aesthetics
and functionality. No one wants to live
or work in a fortress.

W Secure, attractive and functional
design. That’s the challenge. While it
is possible to create secure designs
that also are attractive and functional,
it doesn’t happen by coincidence.

The key is to introduce thoughtfully
designed security features that don’t
distract from the facility’s primary
function.

There are a number of ways to
achieve this, and the process begins
at the property’s driveway entrance.
For buildings or complexes where

maximum security
is in order, it may
be advisable to add
manned check-
points at entrances.
Driveways and
roadways also can
have rows of bol-
lards. In buildings
themselves, design-
ers can include
access control
systems, remotely
locking doors or
strategically placed
force-resistant glass. Monitored closed-
circuit monitoring systems can permit
security staff to recognize a potential
threat before an attack takes place,

or respond more quickly and in the
right place if there is an event. All of
these design features can help deter
or thwart aggressors without making
the space or building look and feel less
natural.

Psychology also is a powerful tool
for making spaces more secure. If the
defense measures aren't all easily rec-
ognizable, it can make attackers more
vulnerable. Passive approaches like
maximizing sightlines and creating
vestibule areas can make it more dif-
ficult for attackers to gain an element
of surprise and reach potential victims
quickly. Visibility also is important in
exterior areas, and landscaping that’s
designed to improve visibility and
lighting that illuminates those areas
can be important safety measures.

Ultimately, the goal should be to har-
monize comfort and function with the
needs of security and safety.

M Getting started. The first step is
to commission an expert security
assessment by a multidisciplinary

Eric Luttmann
Secure design

subject-matter
expert, WGI Inc.

team that includes architecture, land-
scape architecture, parking planning,
and civil, structural, and mechanical,
electrical and plumbing engineering.
This assessment - in accordance with
guidance outlined in Crime Prevention
Through Environmental Design, and
the Whole Building Design Guide by
the National Institute of Building Sci-
ences - is critical to protecting people
and property. Make sure the team has
security design experience, and the
assessment should not be done by a
vendor trying to sell a product.

The security matrix should run the
full gamut of threats and weaknesses,
both obvious and unseen. Once the
assessment is complete, the solution
can then be created and implemented.
If it’s existing construction, the answer
may require some demolition and
renovation, with an eye toward mak-
ing the space feel like the upgrade was
there the whole time. With new con-
struction, security becomes part of the
initial design strategy and can include
active, passive and physical elements
that deter, detect and delay an aggres-
SOT.

The basics of a security strategy
revolve around clean sightlines, choke-
points, natural surveillance, struc-
tural barriers, access control, secure
rooms, emergency plans, landscaping,
mechanical processes and lighting. A
holistic security solution must treat
every space as unique, deserving of its
own specific requirements.

Security must be cost-effective and
meaningful, too. How long will the
building last, and what’s the life cycle
of the security elements involved? Are
the systems scalable and the compo-
nents easily upgraded as technology
evolves? You can't just install a lot of

expensive bulletproof glass in a build-
ing and call it a day.

Security should be a high priority
for all building and complex owners.
While the primary focus is always on
people, security also includes the pro-
tection of property and information,
and includes such hazards as floods,
hurricane-force winds and earth-
quakes as well as unwanted intrusion.

When adverse events occur and
there is a breach of the first line of
defense, there are important secondary
elements. A comprehensive security
design must include efficient wayfind-
ing and clearly delineated exits. An
alarm system, doors that remotely
lock and, in educational settings, secu-
rity pods that double as study spaces
can save lives. In a large-scale set-
ting, whether a school or a corporate
campus, a well-known and rehearsed
occupant emergency plan is absolutely
essential.

W Protective design. Holistic security
design takes meticulous planning
between the building owner and the
designer and can be more challenging
and expensive than standard construc-
tion. But cost-effective, practical solu-
tions are available, and designers with
security expertise know where to find
them.

The current focus on security isn't
going away. Building owners of all
types want their tenants to be safe.
But those spaces must still function as
intended. Striking this balance requires
a coordinated effort between the
owner and an experienced designer
who understands how to make work-
ing spaces safe and secure without
undermining their true function. A

eric.luttmann@wginc.com
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Steps to take in the event of a ransomware attack

s technology becomes more

engrained in building opera-

tions, a primer on digital

forensics, including the types

of data digital forensics
experts work with, the investigation
process and some example scenari-
os wherein digital forensics experts
are called, can be helpful to prepare
and safeguard properties.

B What is digital forensics? Digi-
tal forensics is the examination of
available digital evidence following
an event. Traditional events can
include matters such as employee
wrongdoing, ransomware/malware,
network breaches and unexplained
activity on computing assets.

B What evidence can digital foren-
sics examine? Forensics can be
performed on computers, mobile
devices, servers, a variety of devices
that produce and/or store digital
data - even intangibles such as
cloud infrastructure (IAAS, SAAS,
etc.). Some common examples of
intangibles include servers, comput-
ers, networking equipment (routers
and switches), video data solutions
(NVR/DVR), point-of-sale systems,
firewalls, proxies, cloud-hosted
applications and infrastructure
(Office 365, custom applications,
VDI, etc.) and medical equipment/
devices.

B What does the process look like?
Digital forensics generally consists
of five phases.

The first is identification. During
the identification phase, the expert
works with the client to determine
the general details of what hap-
pened. This may include, but is not
limited to, what was observed, what

evidence might be
available for col-
lection and what
steps have been
taken in remedia-
tion.

The second step
is collection, which
builds on the infor-
mation gathered

Ma Scott

with an expert col-
Assistant vice lecting evidence
president II, that is determined
equipment to be of relevance

consultlzg,cj.s. Held to the event in

question. Third is

analysis, during
which a “deep dive” is performed on
the evidence collected, helping to
build out a complete picture based
on the available details regarding
what happened and when. Fourth is
documentation, which usually takes
the form of a timeline of the event
and a report on the evidence gath-
ered as well as findings from the
analysis step. The fifth step is the
presentation, which is a chance to
break down the technical documen-
tation produced in the fourth step
into bite-sized pieces for the client.

W Real-world scenario and

response: Ransomware attack. “Smith
Co.” is an organization focusing on
logistics and has local informa-
tion technology infrastructure. One
week, the owner discovers he is
unable to log into his computer and
receives an authentication error. He
contacts the information technol-
ogy contractor used by the company
to establish and support its infra-
structure. The contractor logs into
the active directory server to reset

the owner’s pass-
word and discov-
ers a ransom note.
The contractor
then goes on site
and investigates
to determine the
scope of the cur-
rent issue and the
impact on Smith

Iex Tarrant

Co.s operations. It
Technical is determined that
consultant, emails, worksta-
equipment tion logins, files on

Consumrﬁ%’cj's' Held o orkstations and

servers (including

backups), and the
primary production applications are
all encrypted and therefore inoper-
able.

The contractor provides the con-
tact information for a vendor to
assist in remediation and describes
the process of ransom negotia-
tion the vendor will be engaging
in. The vendor negotiates with the
threat actor, and Smith Co. pays
the ransom. Smith Co. contacts its
insurance company seeking remu-
neration for the expense involved
in the event to recover pre-loss
condition; it is mentioned that
the location Smith Co. operates in
requires notification of a breach
to impacted parties, including cli-
ents and employees, in the case
a breach occurs. The insurance
company retains a digital forensics
expert and breach coach on behalf
of Smith Co. to investigate relevant
devices to determine the scope of
accessed data and whether data
exfiltration occurred.

The digital forensics expert col-

lects logs for the
date of loss and
historical data,
where available,
for infrastructure
including serv-
ers, workstations,
firewalls and net-
work switches.
The expert then
transfers the evi-
dence to the lab
for forensic imag-
equipment ing and investiga-
consulting, J.S. Held tion. A forensi-
LLC cally sound copy
is created, and the
evidence is stored in a safe location.
Investigation of the copy of the data
begins with a search for the infor-
mation relevant to the case. In this
example, the work involves looking
for accessed proprietary informa-
tion for clients, payment data and
personally identifiable information
for employees, such as Social Secu-
rity numbers, addresses, dates of
birth and so forth.

The forensics expert uses sources
such as the network switches and
firewalls to support the findings
from the operating system level
analysis of the workstations and
servers. A detailed report is pro-
vided to the insurance company
that will outline the findings of the
analysis, including a timeline of
activities. This report will allow for
all parties involved to utilize this
information, with the guidance of
legal counsel, to determine proper

Troy Bates
Executive
vice president
equipment practice,

Please see Scott, Page 29
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hG implementation creates competitive advantage

G is getting a lot of buzz

these days as major cell

phone carriers race to roll

out the network and shore

up market share. Most
industry leaders, including those in
commercial real estate, are watch-
ing 5G closely and determining
how the technology will create new
competitive strengths.

B What is 5G? 5G stands for fifth-
generation cellular network and
is the latest network standard
for wireless communication. It is
lightning-fast data rates transmit-
ted at a much lower latency, or the
time it takes for data to make the
round trip. Data is transmitted at a
speed of 1 gigabyte per second or
faster with less than 1 millisecond
of latency to achieve 5G. In other
words, 5G is a split-second data rate
with no noticeable delay.

This new spectrum also exponen-
tially increases network bandwidth,
allowing up to 500 times more
devices to be on a network at once.
With more than 125 billion connect-
ed devices projected by 2030, user
density is becoming increasingly
important.

B When will 5G be available? 5G is
here.

If you're following 5G trends,
you’ll see that major U.S. carrier
networks already have invested a
substantial amount of money in
creating the infrastructure nec-
essary to provide 5G across the
nation. For example, Verizon and
the NFL jointly announced that 5G
capabilities are now available in 25
NFL stadiums this football season.
Combined, all carriers spent more
than $90 billion in 2021 purchasing

C-band spectrum,
with Verizon and
AT&T spending
almost $80 billion
alone. You can
expect to see more
announcements
like this over the
next few months
as carriers expand
their 5G networks.

Jeff Gudewicz

Chief product So, 5G is here
officer, Wilson and available for
Electronics the commercial

real estate indus-

try to implement.
And like any technology, being a
first-mover creates significant com-
petitive advantages.

B How does 5G benefit the commer-
cial real estate industry? The most
obvious benefit to mention is pro-
viding a better wireless experience
for tenants.

In 2020, COVID-19 escalated the
importance of a seamless digital
experience. Employees abruptly
shifted to working from home, rely-
ing on stable and efficient cellular
technology. Working remotely is a
trend that is expected to continue
long term. Millennials and Gen Zers,
who are the majority of residential
tenants, expect that connectivity
will not be an issue. It’s no surprise
then that multifamily units that
support 5G technology see better
customer reviews, which translates
into higher occupancy rates and
lower turnover.

The same goes for commercial
tenants. Businesses leasing retail
or office space will demand faster
connectivity as well. Retailers will
gravitate to 5G real estate because

their customers will expect nothing
less, and offices or industrial ten-
ants will expect 5G connectivity to
operate efficiently.

Property owners also can utilize
5G to effectively communicate with
tenants.

According to Deloitte’s Commer-
cial Real Estate 2021 Outlook, “Com-
panies can significantly increase
tenant engagement by optimizing
real-time updates about facilities
and developing a sense of commu-
nity using mobile apps. About one-
half (48%) of respondents who said
their company is using digital tech-
nologies, such as interactive mobile
apps, to increase communication
with tenants or end users, plan
to increase investment on digital
channels over the next year.”

Also, it can benefit marketing and
revenue efforts. An improved tenant
experience immediately becomes a
marketing advantage for a property
owner. A location with 5G capa-
bilities can advertise reliable, rapid
wireless communication as a way
to attract more tenants and charge
a premium for this cutting-edge
amenity.

Additionally, it enhances opera-
tional efficiencies. While occu-
pancy rates are important to any
property owner, so are opportuni-
ties to reduce operating costs. One
element that 5G offers is the abil-
ity for a building’s combination
of machines and systems to work
interrelatedly (known as the Inter-
net of Things). For instance, with
5G, a property owner could connect
water detectors, smoke detectors,
HVAC, alarm systems and all the
mechanical aspects of a building

into one integrated system. The col-
lected data is analyzed to reduce
utility usage and create the most
efficient mechanical processes pos-
sible.

B How can property owners realisti-
cally implement 5G? Property owners
sometimes shy away from invest-
ing in technology, especially when
it can require expensive hardware
or infrastructure to implement. The
upside to 5G is that the networks
are the ones footing the bulk of
capital expenses. Those in commer-
cial real estate have options as to
what kind of 5G to incorporate and
can formulate a strategy ideal for
them.

One affordable, fast way to imple-
ment 5G is to utilize cellular repeat-
er technology. These repeaters are
able to harness an outside cell sig-
nal, and amplify and distribute the
improved signal within buildings.
Professionals work to plan a cus-
tom design that brings the best cell
signal possible to a building. This
solution is less expensive and can
be implemented in a matter of days
as opposed to an active distributed
antenna system, which requires
hardwiring a building.

That said, DAS may be the right
option for a new build with high
user density, such as an airport or
stadium. Repeaters are frequently
the most cost-effective and efficient
solution for commercial real estate
uses.

Whatever you decide, it’s worth
researching 5G now and determin-
ing the strategy that makes the
most sense for your building. A

jgudewicz@wilsonelectronics.com
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Asphalt Installation & Overlays - Remove & Replace Patching *
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“APEX PAVEMENT SOLUTIONS continues to grow in its stature in the paving industry of
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President Brian Pike leads a dedicated team and we are proud of them as a member company.”
Thomas Peterson, PE. Executive Director, Colorado Asphalt Pavement Association
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COMMERCIAL ROOFING
AND SHEET METAL

e Award-winning roofing
contractor serving
Colorado's commercial
and industrial building
owners and property
managers for over 35
years.

e Experts in TPO, EPDM,
PVC and Standing Seam
roofing systems.

e Specializing in new
construction, re-roofing,
sheet metal and roof
repairs.

Fwrestone
MASTER CONTRACTOR = 2021

www.bauenroofing.com
303.297.3311
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CONSTRUCTION

Specializing in
Complex Construction.
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here are thousands of roof-

Vendor Relations

The needle in the haystack: F|d|g the right roofer

ing companies in Colorado,
and that can make it very
difficult to select the right
one. You might compare it
to finding a needle in the haystack.
Comparable to the gold rush of the
1850s, everyone is a roofing con-
tractor in Colorado, and the quality
of workmanship and service var-
ies from incredible to nightmare
situations. You don’t need to worry
though; the cream rises to the top
in every industry, and there are
many ways to find the right roofing
contractor for your property.

You might ask yourself, where do
I start and when do I start looking
for a roofing contractor? I think B.C.
Forbes said it best: “It is only the
farmer who faithfully plants seeds
in the Spring, who reaps a harvest
in the Autumn.” Meaning, the best
time to develop a relationship with
your roofer is before you have roof-
ing problems and everybody in the
area is looking for help from a roof-
er. If you can secure a relationship
with a top-notch roofing company
before the storm season, this can
help all parties involved. This also
can come with massive upside for
the property’s bottom line.

As technology has advanced over
last couple of years, it has made
vetting contractors much easier.
There are a couple of main sources
I recommend when looking for con-
tractors. All of them have their own
advantages. The Better Business
Bureau is a great start because it
will show you if a company has var-
ious complaints. A reputable roofing
contractor should have very few, if

any, complaints
and multiple

good reviews. The
next spot I would
check is Google
Maps. Google Maps
makes the review-
er verify who they
are before leaving
a review. A quality

Scott Seild

roofing contractor
Owner/operator, should never have
Bold Brothers less than a four-
Roofing star rating and

never less than

40 reviews. The next place to look
is HomeAdvisor, as it verifies the
contractor and does a background
check on the company. Finally,
check out top-rated local websites;
they run an algorithm of multiple
websites that use verified reviews
and rate other top-rated companies.

With large properties I highly sug-
gest finding a roofing company that
has a maintenance plan. This can
save tens of thousands of dollars
and ensure you do not miss out on
deadlines for damage that insur-
ance will cover. Maintenance plans
always should include a cross-refer-
ence with top-of-the-line hail soft-
ware. This software should run a
report and inform you of any wind
and hail activity to the address
over the last few years. From there
an inspection on any properties
or buildings that are having issues
will fall within the storm maps of
the software. During an inspection,
make sure they are documenting
the buildings and roofs, and if there
is damage or not. If there is dam-
age, they should document it and

Securing a relationship w1th a top-notch roofing company before the storm season can

help all parties.

let you know the next best step. If
there is no damage, they should
leave photos in the job file that are
time-dated. That way if it hails on
the property, you have good before
and after pictures for the insurance
company.

It is important that roofing com-
panies in Colorado have profes-
sional alliances and know who to
refer their clients to for the best
help possible. Part of the main-
tenance plan should be making
sure your i’s are dotted and t’s are
crossed. We suggest having highly
trained public adjusters look over
the insurance policy to see if they
have any suggestions on how to be
best prepared.

I suggest looking for a local, Colo-
rado-based company that does not
have interest in roofing outside the
state. This will keep your project
and relationship a primary focus
for the owners and main managers/
crews, instead of ending up with a
company that is actively chasing
the next storm in another state and
leaving you behind.

If you treat the roof like a game of
chess, think a few moves ahead and
put the right pieces on the board,
it is hard not to be successful and
keep everything running like a fine-
ly oiled machine. A

scott@boldbrothersroofing.com
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Denver Office of Climate Action, Sustainability, and Resiliency:
Introducing the new Energize Denver Building Performance Policy

enver’s Office of Climate

Action, Sustainability, and

Resiliency is working on

making all new and existing
commercial and multifamily build-
ings net zero emissions, sustain-
able and resilient. Commercial and
multifamily buildings account for
49% of greenhouse gas emissions
in the city and county of Denver.
These places where we live, work
and spend 90% of our time are the
key to a sustainable, resilient future
for the city. CASR’s goal is to help
all existing buildings in Denver
capture the value of high perfor-
mance while working to achieve net
zero emissions. Net zero emissions
means that buildings in Denver
will be highly efficient, all-electric,
grid flexible and 100% powered by
renewable electricity. This requires
existing buildings to use signifi-
cantly less energy and is the reason
behind the Energize Denver Build-
ing Performance Policy.

B Which buildings are impacted by
the Energize Denver requirements?
The Energize Denver requirements
apply to building owners and man-
agers of existing commercial and
multifamily buildings 5,000 square
feet in area or larger (covered build-
ings).

B What are the Energize Denver
requirements and implications for own-
ers of covered buildings? The Ener-
gize Denver Building Performance
Policy was passed by Denver City
Council on Nov. 22 and was based
on recommendations of the Ener-
gize Denver Task Force. Energize
Denver requires owners of covered
buildings to significantly reduce
greenhouse gas emissions, with
the target being a 30% reduction
in building energy use by 2030 as

measured by the building’s energy
usage per square foot, or Energy
Use Intensity (see Figure 1). Covered
building owners must address exist-
ing building performance through
energy-efficiency improvements,
switching to renewable energy, and/
or upgrading to renewable heating
and cooling systems (electrification)
to reduce greenhouse gas emis-
sions, so that the city will achieve
its climate action goal of net zero
emissions in existing buildings by
2040. Covered buildings are the
focus of Energize Denver because
they contribute the most emissions
from buildings and homes in the city,
as illustrated in Figure 2.

B What steps must covered building
owners take to comply with the Ener-
gize Denver requirements, and when do
they have to meet these requirements?
There are different requirements for
buildings smaller than 25,000 sf and
buildings 25,000 sf and larger. For
covered buildings 25,000 sf and larger,
owners must benchmark their build-
ing’s energy usage annually using the
Energy Star Portfolio Manager tool by
June 1 each year (the city publishes
building energy performance data at
Mg.energzedenver.org)] This bench-
Marking requirement has been in
effect since 2016.

In this new requirement, covered
buildings 25,000 sf and larger must
meet energy performance targets in
calendar years 2024, 2027 and 2030.
Final 2030 targets will be published
in late January 2022 and interim
targets (2024 and 2027) will be set
by May 1, 2022, for most buildings.
Energy performance targets will be a
set Weather Normalized Site Energy
Use Intensity target specific to differ-
ent building types (e.g., multifamily
housing, office, hotel, medical office,

Figure 2

Industrial 14% —

Multifamily 15% ——

Homes 24% —

Commercial and multifamily buildings make up the majority
of emissions from buildings and homes:

—— Commercial 48%

Emissions from buildings in the city, based on building type

Figure 1
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Projected progress toward the 2030 goal of a 30% reduction in total energy use.

retail store, etc.). Targets will be set
for every covered building type in
Denver such that a 30% total energy
savings across all covered buildings is
achieved.

To meet target EUIs, owners of
covered buildings will need to make
improvements prior to the target year.
For example, to meet 2024 interim
targets, covered buildings need to
make improvements and upgrades
by 2023 to be performing at the target
EUI by 2024. An example timeline is
presented in Figure 3.

Covered buildings will demonstrate
compliance with the energy perfor-
mance targets through the building’s
annual Energize Denver benchmark-
ing submission. Solar power genera-
tion, on- or off-site, will be fully cred-
ited toward electricity use, lowering a
covered building’s EUI.

Owners of covered buildings with
a gross floor area of 5,000-24,999 sf
have two options for compliance:

1. Install all LED lights or show that
an equivalent lighting power density
to what all LEDs would have resulted
in has been achieved, or

2. Install solar panels or purchase
off-site solar that generates enough
electricity to meet 20% of the build-
ing’s annual energy usage.

These smaller buildings will be
phased into compliance by size, as
follows:

e Buildings 15,001-24,999 sf must
comply by Dec. 31, 2025.

e Buildings 10,001-15,000 sf must
comply by Dec. 31, 2026.

e Buildings 5,000-10,000 sf must
comply by Dec. 31, 2027.

Energize Denver also requires a
gradual adoption of electric heating
and cooling systems to replace gas
systems at end of system life and
when cost effective. End of system life
electrification requirements for easy
to electrify systems such as furnaces
and RTUs will begin in 2025, and end
of system life electrification require-
ments for harder to electrify systems
such as PTACs and boilers will begin
in 2027. While electrification require-
ment deadlines will not begin as soon
as the energy performance targets,

Figure 3
2023
Make
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passed target

2024
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Make
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2030
Perform
at final
interim
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Timeline of Energize Denver requirements, 2021 to 2031

electrification is a key strategy for
covered buildings to meet their EUI
targets. Natural gas-burning space
and water heaters account for 33% of
emissions from buildings in Denver;
by 2030, thanks to a swiftly decarbon-
izing grid, gas combusted in buildings
and homes will account for 60% of
emissions from buildings. The swift
decarbonization of the grid combined
with technology advances in high-
efficiency HVAC and renewable heat-
ing and cooling technologies, namely
heat pumps, are enabling significant
greenhouse gas reduction opportuni-
ties. Denver’s goal is to reduce heating
emissions by 50% in commercial and
multifamily buildings by 2040. The
Energize Denver requirements will
make a substantial dent in Denver’s
buildings emissions, reducing them
by roughly 80% by 2040, with the ulti-
mate goal of reducing emissions from
all sources in the city 80% by 2050.

M Are there other options for owners
of covered buildings that can’t meet tar-
gets? If a covered building cannot rea-
sonably meet interim or final energy
performance targets, an owner may
apply for an alternate compliance
option. Alternate compliance options
will be available for the following rea-
sons:

e Different compliance timeline. Own-
ers may apply for a different compli-
ance timeline if capital improvements
will be most cost effective if they wait
until end of system life, the time of
a major renovation or other similar
reason.

e Different compliance timeline for
under-resourced buildings. The owner
of an under-resourced building with
limited access to capital may apply
to change the compliance timeline
to make compliance more feasible
by timing it to coincide with the refi-
nancing of the building, or other simi-
lar reasons.

e Target adjustment. A building’s tar-
get EUI may be adjusted due to a few
specific reasons, such as the inherent
characteristics of the building that
make achieving the target challeng-
ing, a substantial change in the use of
the building (e.g., a new data center
or 24-hour call center moved in), or
some other significant variations in
operations of the building. If applying
for this alternative compliance option,
the application must include the
proposed final energy performance
target EUI based on an analysis or
energy model from a professional
engineer that explains why the build-
ing cannot meet the target assigned
to its group and why the new target
represents the maximum energy
performance, from energy-efficiency
upgrades and solar on-site or off-site,
possible for the building.

e Prescriptive. The prescriptive option
is available for buildings 25,000-

Continued Page 19
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Continued from Page 18

100,000 sf and requires electrification
of at least 70% of heating and water
heating equipment and all lights in the
building to be LEDs. This option satis-
fies the 2024 and 2027 interim targets.
Buildings that choose this option still
will be required to meet final 2030 tar-
gets.

* Manufacturing/agricultural. This
designation applies only to a facility
where most of the energy is utilized
for manufacturing, agriculture or for
other process loads. Buildings used
mainly as distribution centers and
warehouses do not qualify. CASR will
develop rules for these buildings to
save 30% by 2030 with manufacturing
and agricultural stakeholders by Dec.
1, 2023.

B What are the penalties for not
complying with Energize Denver? Own-

ers of buildings that do not meet
their energy performance targets,

in addition to paying higher energy
bills due to continued poor energy
performance of their building, will be
subject to a fine of 70 cents per year
for each required kBtu reduction that
the owner’s covered building fails to
achieve in that year. Fines will first be
assessed in 2025 for buildings that are
out of compliance and do not have an
approved alternate compliance plan.
Fines will be issued by Sept. 1, 2025.

B Why has the city adopted the Ener-
gize Denver requirements, and how does
it help both building owners and resi-
dents of the city? The transition to effi-
cient, electrified buildings powered by
renewable energy will provide numer-
ous benefits to the city and residents,
such as climate benefits due to an
80% reduction in building emissions
by 2040, financial benefits due to

avoided costs of carbon, improved
safety, greater equity for low-income
and under-resourced communities,
lower energy bills, improved indoor
and outdoor air quality, new clean
energy jobs and increased grid utiliza-
tion.

B How will the Energize Denver
requirements be implemented and how
can building owners comply? Who can
building owners contact for further
information? The city will provide
extensive support for building own-
ers and managers to comply with
Energize Denver, including financial
incentives for electrification, addi-
tional technical support for under-
resourced buildings and a virtual
Energize Denver Hub to serve as a
one-stop shop to easily understand
compliance measures. Hub staff will
send compliance notifications to
building owners informing them of

the new policy, targets and deadlines;
evaluate compliance status, provide
general guidance and assist with pre-
paring for the permitting process for
installing electric heat pumps, among
other supports. Advanced technical
support will be available for qualify-
ing under-resourced buildings to help
owners understand areas of improve-
ment, create an implementation plan,
help implement energy conservation
measures and monitor results in
comparison to performance targets.
Additional targeted outreach, edu-
cational programs and community
engagement activities will be devel-
oped as Energize Denver is rolled out.
To learn more about the policy,
please visit www.denvergov.org/ener
gizedenver. For additional SUpport,
please call the Energize Denver hot-
line at (844)-5366-4528 or email ener-
gizedenver@denvergov.org. A

enver is committed to
reducing emissions and
achieving net zero energy in
existing buildings by 2040.
The energy used in commercial
and multifamily buildings account
for 49% of Denver’s greenhouse gas
emissions - the largest contribu-
tor of any sector. Reducing energy
use in large buildings is essential
to meeting Denver’s overarching
goal of reducing total greenhouse
gas emissions 80% by 2050. As
part of an effort to achieve our
goals, the city’s Energize Den-
ver program started in 2016 with
the passing of the benchmarking
ordinance, requiring commercial
and multifamily buildings 25,000
square feet or larger to report their
energy usage annually. The Ener-
gize Denver Awards stemmed from

the benchmarking ordinance to
recognize and promote the accom-
plishments of building owners and
managers who operate buildings
covered by the ordinance.

In light of the events and chal-
lenges of the past year and half,
the 2021 Energize Denver Awards
aim to recognize buildings that
have made significant energy
reductions but also those that
have gone above and beyond in
being leaders in the community.
This year we created three new
categories: renewable heating and
cooling (electrification), commu-
nity leadership and energy-saving
retrofit.

B Renewable heating and cooling
(electrification): Renewable heating
and cooling is at the forefront of
Denver’s commitment to reduc-

ing greenhouse gas emissions.
The winner of this award was a
building that recently converted to
all electric, installation of VRF, or
converted space or water heating/
cooling to electric (within the last
five years).

B Community leadership: Commu-
nities often are strengthened in
times of need or when faced with
adversity. Winners in this award
category were buildings that posi-
tively impacted their community
over the past year.

W Energy-saving retrofit: Saving
money is at the top of every build-
ing owner’s mind, which is why
energy retrofits have become an
increasingly popular method for
building owners to reduce operat-
ing costs while reaping additional
social and environmental gains.

The winners of this award were
buildings that has underwent a
major retrofit affecting multiple
building systems or components
and that reduced energy use by
at least 15% (within the last five
years).

From energy efficiency to health
and safety, the 2021 Energize
Denver Award winners are lead-
ing the way toward a sustainable
and healthy future for the Den-
ver community. In the following
pages, you will read the stories of
management teams and individu-
als from six Denver buildings who
have acted to significantly improve
their operations and the Denver
community. We hope that you find
inspiration from their stories and
ideas for opportunities of improve-
ment in your own space.

Renewable Heating and Cooling (Electrification) Award Winner

1st Place — La Tela Condos

La Tela Condos

Address: 603 N. Inca St., Denver, CO 80204
Building Type: Multifamily

Square Footage: 68,300

Year Built: 2020

Owner: ECLT Inca Commons LLC
Management Team: ACCU, Inc. James W.
Phifer President

The Santa Fe Art District welcomed
Denver’s first 100% permanently
affordable condominiums in the
spring of 2021. La Tela Condos is
a 92-unit condominium reserved
for income-restricted individuals
and families earning up to 80% of
the median income. While upfront

affordability was a key design prin-
ciple of this new construction project,
future energy costs were of equal
concern. For this reason, La Tela Con-
dos was designed to have all-electric
heating and cooling paired with on-
site solar and minimal gas usage.
From the day the project was
originated to ground break, the entire
team behind La Tela had sustainabil-
ity in mind. According to the building
architects at Studio Completiva, the
goals for this project were “based
on market studies that described a
demand for sustainability, resilience
and stable operating costs.” That
meant fully considering the econom-
ic, social and environmental implica-

Studio Completiva

tions at every stage of the
project.

The construction budget
was carefully considered
while also diligently model-
ing energy performance and
future energy costs. Studio
Completiva noted that in
the design phase, it was
identified that electrification
was a way to “simplify the
construction trades on site
while also reducing building
equipment costs, keeping
the project within budget.”
As a result, the building was
built with all-electric heat-
ing and cooling (in units
and common areas) and
cooking equipment. While
it was originally intended
that the building be fully
electric, gas-fired boilers
were installed to provide
hot water to each unit. Additional
efficiency measures such as Energy
Star appliances, energy-efficient heat
pumps and LED lighting also were
installed.

In efforts to further reduce costs for
residents, a rooftop solar photovol-
taic array was installed to help offset
electrical demand. The solar array
is owned by La Tela Condominiums
Association and the energy produced
is first used in common areas and
then split equally among the resi-
dents. The solar array is estimated to
produce 73,384 kilowatt hours annu-
ally, which could save the homeown-
er’s association and residents just

Rocky Mountain Photography
Charlie Shae and Nate Huyler accepting the first
place Renewable Heating and Cooling Award at

the Colorado Real Estate Journal’s Annual Property
Management Conference.

over $7,000 a year in energy costs.
The innovative concept of La
Tela Condos was brought together
by a number of public and private
partners, most notably Shanahan
Development, Elevation Community
Land Trust, Denver’s Department of
Housing Stability, Urban Land Con-
servancy and Studio Completiva.
The project used a land trust model,
which ensures long-term affordabil-
ity for nearly 150 residents. For many
of these residents, homeownership
was never an option in Denver, which
is why La Tela serves as a leading
example of a sustainable housing
solution.
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Community Leadership Award Winners

1st Place — Fusion Studios

Fusion Studios

Address: 3737 Quebec St., Denver, CO
80207

Building Type: Multifamily

Square Footage: 66,005

Year Built: 1965

Owner: Fusion Studios LLP
Management Team: Renaissance
Property Management Co., Becca
Wiman, property manager, Fusion

In early 2020, Fusion Studios, for-
merly Quality Inn and Suites, offi-
cially opened its doors to the com-
munity. Located in Denver’s Park
Hill neighborhood, this new afford-
able housing project provides short-
term and permanent housing for
those experiencing homelessness.

Colorado Coalition for the Home-
less purchased and renovated the
building located at 3737 Quebec St.
to convert 139 hotel units into fully
furnished micro-apartments. The
nonprofit saw this project as an
opportunity to continue to address
the ever-growing issue of homeless-
ness and affordable housing, at a
time that the city of Denver needed
it most. After securing city and
state funding, the coalition quickly
got to work, bringing the project
together start to finish in a matter
of months.

Of the 139 units, 25 are designed

Colorado Coalition

Fusion Studios, the former Quality Inn and Suites

for short-term stays, providing sta-
bility while awaiting permanent
housing. The other 114 units are
intended for long-term supportive
housing. Each of the units is fully
furnished, equipped with a bed,
dresser desk, chair, television and
a full kitchenette. Rent is made
affordable primarily due to housing
vouchers, ensuring that residents
pay no more than 30% of their
monthly income in rent.

In addition to the units, common
areas also were adapted to better fit
the needs of the residents. The for-
mer hotel’s commercial kitchen was

2nd Place (Tie) - Denver Art Museum

Denver Art Museum

Address: 100 W. 14th Ave. Parkway,
Denver, CO 80204

Building Type: Museum

Square Footage: 210,000

Year Built: 1971

Owner: Denver Art Museum
Management Team: Mark Baker, director
of facilities, and Felicia Alvarez, custodial
supervisor

The Denver Art Museum has been
a longstanding staple in the commu-
nity, which is why the building staff
worked around the clock to provide a
safe and comfortable environment for
the community to return to after the
worst of the COVID-19 pandemic. Led
by Mark Baker, director of facilities,
the museum implemented a number

of health and safety protocols as well
as adapted existing operations to cre-
ate a space where individuals and
families could go, providing a sense
of normalcy in uncertain times. These
changes allowed for the museum to
continue operating while city and
state mandates were in place, wheth-
er that meant fully online, restricted
in-person operations or a hybrid
approach.

Notable health and safety improve-
ments included:

e UVA lighting and MERV 14 filters
to treat the air;

e Charcoal filters that scrub out par-
ticulates in the air;

* Pinpoint ionization to add
enhanced protection against viruses
and bacteria;

e Nano-touch pads on doors and

converted to be a food pantry, pro-
viding residents with food baskets
twice a week. Other common areas
in the building are regularly used
to host a variety of essential care
providers, offering essential ser-
vices such as dental, medical and
home health among many others.
The building is fully staffed with a
care team, including maintenance,
housekeeping, security, front desk
attendants and property managers.
The care team works to address the
daily needs of residents, but also to
provide support to those struggling
to adapt to permanent housing.

handles to provide self-cleaning
protection against the spread of
COVID-19;

e Handheld sanitizing sprayers to
sterilize all the operational surfaces
that are used by the public;

e Timed ticketed entry to mini-
mize overcrowding in galleries; and

e Increased frequency of daily
cleanings, doubled cleaning cycles
in restrooms and common areas.

Operational changes included
work-from-home options to protect
staff and providing web-based and
hybrid content.

Not only did the museum make
extensive adjustments to its opera-
tions, but also it made a prominent
shift in the content of the program-
ming and exhibitions being dis-
played. Mark and his team felt that

Denver Art Museum

N S
Rocky Mountain Photography
Becca Wiman accepting the first place
Community Leadership Award at the
Colorado Real Estate Journal’s Annual
Property Management Conference.

Fusion Studios is now a perma-
nent fixture in the community, fill-
ing a critical need and serving as
an outstanding example of how to
support our most vulnerable neigh-
bors. Colorado Coalition for the
Homeless and Denver’s Department
of Housing Stability have expressed
the need for this model and part-
nership to be replicated across the
city in order to house more people
affordably and to sustain a thriving
Denver metro area.

Rocky Mountain Photography
Mark Baker and Felicia Alvarez accept-
ing the second place Community
Leadership Award at the Colorado
Real Estate Journal’s Annual Property
Management Conference.

it was essential to focus on themes
that would speak to the heart of the
community and the social experi-
ences encountered over the past
year. For example, highlighting
times when mankind or groups of
people have experienced tragedy
and have managed to rise above
and emerge stronger. As an exten-
sion of this, the museum also pro-
vided local teachers with classroom
art packages for use in schools and
with their children as a way to keep
the community inspired and also as
a way to process the impacts of this
past year.

These efforts, among many oth-
ers, highlight the significant impact
the Denver Art Museum has had
on the Denver community. The
museum is confident that many
of its efforts over the past year are
here to stay and will have lasting
impacts on the mental health of the
community.
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2nd Place (Tie) - Food Bank of the Rockies

Food Bank of the Rockies

Address: 10700 E. 45th Ave., Denver, CO
80239

Building Type: Distribution center
Square Footage: 102,970

Year Built: 1979

Owner: Food Bank of the Rockies Inc.
Management Team: Brook Folsom, direc-
tor operations and Steve Kullberg, chief

operating officer

Over the past year and a half, the
Denver community has severely felt
the impacts of COVID-19 in myriad
ways. Topping the list is the issue
of food accessibility and security.
Due to the pandemic, many people
lost their jobs, children found them-
selves without access to nourishing
school lunches and older adults
became isolated from needed food
services. Food Bank of the Rock-
ies recognized this and adjusted
nearly every aspect of its operations
to respond to the communities it
serves in this time of dire need.

Chief among the obstacles Food
Bank of the Rockies aimed to
tackle was how to increase its scale
and reach across Colorado and
Wyoming. Addressing this hurdle
entailed expanding its food sourc-
ing, distribution and program offer-
ings throughout the 53-county

FOOD2p,

OF THE Rockes

service area, and playing a vital role
in achieving these actions was Food
Bank of the Rockies’ distribution
center located in Denver.

Vidha Dixit, a Food Bank of the
Rockies Denver employee, noted the
Denver distribution center “adapted
swiftly to the rising need for food
caused by COVID-19, including facil-
itating over 75 mobile pantry sites,
all serviced, stocked, and supported
through the distribution center to
ensure the Food Bank equitably
reached every neighbor in need of

Food Bank of the Rockies

food assistance, regardless of loca-
tion.”

This work was largely made pos-
sible due to the distribution cen-
ter adding upward of 50 full-time
employees, doubling its walk-in
freezer storage capacity, adding a
night crew, shifting to drive-thru
food distributions, increasing facil-
ity accessibility and expanding the
loading-dock doors.

In addition to facility changes at
the Denver distribution center, Food
Bank of the Rockies also rethought

Energy-Saving Retrofit Award Winners

its food distribution programs. Some
of the most notable programs added
and expanded include: EverGreen
Boxes, Food for Kids, Culturally
Responsible Food Initiative, Totes of
Hope and FRESH. All of these pro-
grams target underserved groups of
people such as elderly adults, chil-
dren who are at home due to school
closures, underrepresented popula-
tions and those who reside in food
deserts.

In 2020, the Food Bank of the
Rockies distributed over 108 mil-
lion pounds of food, equivalent to
upward of 90 million meals, to indi-
viduals and families in need. This
was a 43% increase in volume over
2019. In December 2020, Food Bank
of the Rockies distributed the high-
est volume of food in one month
in its history: 10.6 million pounds
of food, the equivalent of 285,000
meals every day.

Understanding that the pandemic
is not over, and many neighbors will
likely continue to face food insecu-
rity for the foreseeable future, Food
Bank of the Rockies pledges to keep
rising to the challenge. It will con-
tinue to work to eliminate hunger
by providing equitable, culturally
relevant and nutritious food to mil-
lions of people across Colorado and
Wyoming.

1st Place - Park Central

Park Central

Address: 1515 Arapahoe St., Denver, CO
80202

Building Type: Office

Square Footage: 633,640

Year Built: 1972

Owner: TR Park Central LLC
Management Team: Jones Lang LaSalle
(JLL). Susan Roberts, senior general
manager, and Darren Nickerson, senior
chief engineer

Park Central is a 600,000-square-foot
office complex located in the heart of
downtown Denver that has prioritized
energy efficiency over the last decade.
The complex has achieved a LEED
Platinum rating and has been Energy
Star certified 10 times since 2009.

Funded by owner investments and
Xcel rebates, the complex completed
approximately $18 million of improve-
ments that include several amenity
renovations along with a number of
large energy-efficiency upgrades. The
energy-efficiency upgrades primarily

targeted the complex’s HVAC system,
resulting in a 5.3% energy use reduc-
tion from 2019-2020. Listed below is
Park Central’s nomination, explain-
ing the building’s HVAC system and
recent upgrades performed.
Nomination: “The HVAC system at
Park Central consists of a chiller plant
with two newly installed state-of-
the-art York Magnetic bearing chillers
of 750- and 250-ton capacity each
(project completed in 2020). A third
chiller with 750-ton capacity serves as
backup. All chillers operate with envi-
ronmentally friendly Freon producing
chilled water circulating throughout
the building to each AHU located on
each floor for cooling. Chill water tem-
peratures range from 43 to 51 degrees
at any given time. All chilled water
and condensing water pumps were
replaced in 2020 as part of the chiller
upgrade project. All automation con-
trols were retrofitted to DDC as well.
“Each floor air handler is a mini-
mum outside air unit with outside air
provided by a mixed air handler sys-

Jones Lang LaSalle

Year 2019 2020 Percent Change
Energy Star Score 85 90 +5.9% Increase

Weather Normalized | 62.6 59.3 -5.3% Decrease

Site Energy Use Inten-

sity (EUI)

Electric Use (kWh) 6,423,521 4,877,224 -24.1% Decrease
Natural Gas Use 20,220,111 20,223,274 +0.0% Increase
(kBtu)

tem from each tower roof. Cool supply
air is distributed on each floor by way
of VAV boxes for zone cooling.
“Heating is provided via perimeter
baseboard radiant heating only on
floors 3 and above, with the lobby and
second floors of each tower having
a hot water heating coil on each air
handler. The perimeter baseboard at
the lobby and second floors is sup-
ported by electric reheat fans powered
VAV’s. The boiler plant is a 15 million
BTU capacity system using natural
gas, which was converted from city
steam in 2014. All primary and sec-
ondary heating pumps and motors
were replaced in 2019.
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Rocky Mountain Photography
Susan Roberts accepting the first place
Energy-Saving Retrofit Award at the
Colorado Real Estate Journal’s Annual
Property Management Conference.
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“Economizing is on the water side
provided by two plate and frame
heat exchangers located in the chiller
plant. The cooling tower consists of
two 1,000-ton units sharing a divided
basin.

“Upgrades completed to date
include retrofitting all remaining
pneumatically controlled HVAC com-
ponents to DDC. Those components
include chilled water valves on each
air handler, dampers on fire system
fans, all lobby HVAC controls, and
building outside air intake dampers.
Additional upgrades include numer-
ous automation system programming
changes resulting in improved tenant
comfort during all seasons. 2020 proj-
ects included testing and complet-
ing repairs to return all air handler
fans and motors back to acceptable
design specs where needed. This work
includes replacing all drive sheaves
and V-belts while rebuilding all air
handlers. In 2021, VFD’s on each air
handler were replaced.”

Susan Roberts, senior general man-
ager, explained that “these energy-
saving projects were identified by
the property team in support of JLLs
sustainability goals through efficient
building operations.”

In addition to JLL's sustainability
plan, projects were prioritized with
tenant comfort and market appeal in
mind. The on-site team is more than
satisfied with the improvements at
Park Central and are looking forward
to tenant responses and energy sav-
ings post pandemic.
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2nd Place — The Alliance Center

The Alliance Center

Address: 1536 Wynkoop St., Denver, CO
80202

Building Type: Office

Square Footage: 40,393

Year Built: 1908

Owner: 1536 Wynkoop LLC

Management Team: Chris Bowyer, direc-
tor of building operations

A notable leader in Denver’s sus-
tainability efforts is The Alliance Cen-
ter, a coworking space, event venue
and nonprofit located in downtown
Denver. Founded in 2014, The Alli-
ance Center has always pushed the
envelope for sustainability in the
built environment; the building has
achieved a LEED Platinum rating and
has been Energy Star certified three
times since 2018.

This year, The Alliance Center took
an innovative approach to reducing
operating costs while reaping addi-
tional social and environmental gains.
In partnership with Fermata Energy,
Colorado Smart Cities Alliance, Colo-
rado Carshare and the Regional Air
Quality Council, The Alliance Center
installed one of the first bidirectional
electric vehicle chargers and advanced
software technology to serve the
building.

According to Chris Bowyer with The
Alliance Center, “The system will use
energy stored in the battery of a Nis-
san LEAF carshare vehicle to provide
power to our building during peak
demand periods, such as hot summer
afternoons and cold winter mornings.
This partnership of carsharing and

vehicle-to-building (V2B) technology is
one of the first of its kind in the world,
putting all parties involved at the fore-
front of V2B and electric vehicle (EV)
technologies.”

The system, installed in May, has
indicated demand savings of over 6%
and total invoice savings of slightly
over 4%. Taking into account the
building’s already high performance,
these are considerable savings that
will have a substantial impact on the
building’s energy costs and carbon
footprint. As a fully electric building,
these values also have the potential
to be significantly higher when the
building’s energy consumption peaks
in the winter months.

The Alliance Center

Aside from the estimated financial
savings, the V2B technology has a
number of environmental and social
benefits. Through a carsharing model,
the Nissan LEAF is available to the
over 3,000 members of Colorado
Carshare. The LEAF is estimated to
replace nine to 13 individually owned
vehicles, equivalent to the carbon
dioxide emissions of 4,600 and 6,300
gallons of gasoline per year.

There is also potential for the V2B
technology to increase the commu-
nity’s reliance by powering “critical
systems in emergency situations or
demand side management events
from local utilities,” the nomina-
tion stated. For example, in the case

Chris Bowyer and Jason Page accepting
the second place Energy-Saving Retrofit
Award at the Colorado Real Estate
Journal’s Annual Property Management
Conference.

of a mass power outage, the energy
stored in the vehicle’s battery could
be used to power “portions of The Alli-
ance Center building and providing a
warming or cooling station for com-
munity members.”

The Alliance Center vehicle-to-
building charger and carshare model
began with a simple conversation,
driven by collaboration and commu-
nity partners with like-minded goals.
The project was brought to life with
funding received from the Regional
Air Quality Council and Fermata
Energy. As the impacts of this project
continue to be revealed, it is hoped
that this model serves as a catalyst
for other commercial buildings in the
community to consider sustainable
solutions for increasing energy effi-
ciency and resiliency.

Renewable Heating and Cooling (Electrification) Award Winner

1st Place - La Tela Condominiums

Community Leadership Award Winners
2nd Place (Tie) — Denver Art Museum

Community Leadership Award Winners

1st Place — Fusion Studios

Community Leadership Award Winners
2nd Place (Tie) — Food Bank of the Rockies

OF THE Rockigs
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Energy-Saving Retrofit Award Winners

Energy-Saving Retrofit Award Winners
1st Place — Park Central

2nd Place — The Alliance Center

Wy

The 2021 Energize Denver Award winners after receiving their awards at the Colorado Real Estate Journal’s Property Management conference.
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BOMA's Mission
The Denver Metro Building Owners and Managers Association advances the commercial real estate
industry through advocacy, professional development and the exchange of knowledge.
- J

BOMA's 2022 theme: Building our future now

ow! The last two years

have been a blur for the

commercial real estate

industry, constantly hav-

ing to adapt and rise to
the challenges that were thrown
at us from every direction. As a
25-year veteran of the commer-
cial real estate industry, I could
not be prouder of my colleagues
and vendor partners who helped
us move through one of the most
challenging times in our industry.
Every day, I have the opportunity
to work with talented individu-
als who continually push me to be
my best. Commercial real estate is
my passion, and I am honored to
serve as the Denver Metro BOMA
2022 president working alongside
the individuals and companies that
make up our industry.

As we continue to move forward
from the challenges of the last
two years, the theme of my presi-
dency is “building our future now.”
So, what exactly does that mean?
Building our future now means
working as an industry to build

a pipeline of tal-
ented individuals
who may not have
had exposure to
our industry in the
past. We have to
get creative and
be innovative in
sharing our pas-
sion for commer-
cial real estate
with as many
people as possible
to attract future
talent. BOMA’s
Workforce Devel-
opment Commit-
tee is working diligently to create
new avenues for those at the high
school and college levels to intro-
duce them to opportunities and
connect them to our industry.
Building our future now also
means actively participating in
advocacy and staying abreast of
the policies being introduced at
all levels that can affect the com-
mercial real estate industry. Over
the years Denver Metro BOMA

Dayna Kreutzer
Regional manager,
America’s Capital
Partners and
2022 Denver Metro
BOMA President

has been an active participant in
working against policies that could
negatively affect the commercial
real estate industry, and has been
a part of creating and presenting
solutions to challenges within our
industry. Our approach to advocacy
is about the policy, not the politics,
and it is our duty to our owners
to stay up to date and engaged
on what can potentially challenge
our industry in the future. BOMA’s
efforts have been critical to our
community, and as we continue
to move forward, advocacy will
remain an essential part of our
future.

Lastly, it means developing part-
nerships that will carry us into
the future. The last two years have
been challenging, to say the least,
but without the valuable partner-
ships of our colleagues, vendor
partners and friends, we would not
be where we are today. Creating
partnerships that are meaningful
and rooted in trust and value will
carry us into the future.

For more than 100 years, Denver

Metro BOMA has been representing
our industry, one of the state’s larg-
est and most revenue-generating
industries. In Colorado, the com-
mercial real estate industry con-
tributes approximately $1.5 billion
to the state’s economy, generates
nearly $500 million in new taxable
personal earnings and supports
approximately 35,000 jobs. BOMA
membership provides an oppor-
tunity to stand side by side with
the best of the best in the industry,
creating continual opportunities to
participate in advocacy, education,
powerful networking and a little
fun too! I have a passion for this
industry and the people who make
up the commercial real estate
industry. I am thankful that my
employer, America’s Capital Part-
ners, understands BOMA’s value

to me, my team, our industry and
their properties. I am thrilled to

be a part of an organization with
such an incredible presence in our
community, and I look forward to
having you join me as we build our
future now. A

BOMA launches new workforce development efforts

s commercial real estate

professionals, how many

times have you heard: “I

just can’t find the right per-

son”; “The talent pool has
never been this empty”; “There just
doesn’t seem to be anyone apply-
ing”? These are phrases that have
been ringing out throughout the
industry for years.

From tenant service coordina-
tors to property managers and
engineers, it has become increas-
ingly harder to staff buildings. As
the current generation begins to
retire, the situation could become
even worse if there isn’t an influx
of younger workers aware of the
opportunities available. This is the
foundation from which the BOMA
Workforce Development Commit-
tee was established.

After many years of hearing this
in board meetings and at lunches,
BOMA Executive Director Stephen
Shepard and past President Chan-
ning Gibson decided to act. With
approval from the BOMA board of
directors, the Workforce Develop-
ment Committee was formed with
the mission to increase visibility
and awareness of the commercial

real estate indus-
try by directing
young adults who
are graduating
from high school
and college into
the field.

It is apparent
that young adults
do not realize that
property manage-
ment or building
engineering is
a career —and a
lucrative one at

Nicole Skorka
Property manager,
Great West
Property Services,
Denver Metro

BOI\CAA Workforce  that Schools have
ommittee
Co-Chair started to focus

on promoting

trades as opposed
to traditional education paths of
the past, but the commercial real
estate industry is being left behind.
Going back five years, there were
no classes in trade schools that fed
into commercial real estate. There
were also no available apprentice-
ships or internships for students to
learn the daily tasks of managing
or running a building. Word-of-
mouth and the remote chance that
people will fall into this career are
simply not enough.

In the past
year, the Work-
force Develop-
ment Committee
organized and
executed multiple
career panels for
Denver Public
Schools, attended/
participated in a
virtual career fair

Max Segall PR
District manager, for the Umversyty
Mid America of Colorado, which

resulted in a new
student member

Specialty Services,
Denver Metro

BOMA WOkaOrce to BOMA and co-
Committee ),
Co-Chair hosted with the

Emerging Profes-

sionals Committee
a building tour of 1999 Broadway
for Arrupe Jesuit High School.
In addition to the tour, students
enjoyed a “developing your own
brand” class and career panel.

With the constant changing envi-

ronment due to COVID-19 restric-
tions, both locally and at schools,
the BOMA Workforce Development
Committee strategically part-
nered with Junior Achievement
to develop a virtual job shadow
video series. A collective of BOMA

members in an array of positions
volunteered their time to film this
three-part series that included an
introduction to BOMA, job spot-
lights and a dynamic panel discus-
sion. The project currently is in
post-production and will be offered
to hundreds of middle and high
school students across the state in
2022.

In addition to the work done with
Denver area high schools, the com-
mittee has initiated communica-
tion between Emily Griffith Tech-
nical College, IFMA, BOAC, IREM,
Arapahoe Community College,
Metro State College, University of
Colorado, and the state of Colorado
Apprenticeship department to fur-
ther its mission and awareness.

Moving forward there will be a
need for buildings to volunteer for
tours, professionals to volunteer
for panels and, at some point, com-
panies willing to hire young, eager
professionals for apprenticeships
or work-study programs. If you
are interested in helping with this
cause, please contact the Denver
Metro BOMA office for more infor-
mation on how to get involved. A
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Denver Metro BOMA 2022 Board of Directors

President Executive Vice President Krystal Sears, RPA, LEED GA Emerging Professional Director
Dayna Kreutzer Stephen Shepard, CAE Property manager Bailey Huffman
Regional manager Denver Metro BOMA Cushman & Wakefield Assistant property manager
America’s Capital Partners Cushman & Wakefield

Directors Michelle Brown, RPA
President-Elect Amy Keach, CPM General manager Associate Member Director
Amanda Darvill, RPA, LEED GA Vice president Denver market Brookfield Properties Lauren Fry
Senior property manager CIM Group Denver Commercial Property
bkm Management Co. Marial Clark Services

Hayley Nelson, RPA Property manager
Treasurer Property manager Unico Properties Stefanie Horner
Ashton Steele, RPA Hospitality at Work Applied Technical Services
General manager, operations Julia Wilson, RPA
Brookfield Properties Teri Ososki Vice president, real estate

Senior property manager management
Immediate Past President Hines Nexcore Group
Dan Meitus, RPA, MBA
President and CEO

kEIevate Real Estate Services

Members of the Year Award Winners

Building Engineer: Roque Marquez, America’s Capital Partners Assistant Property Manager: Laura Karas, bkm Management Co.
Assistant Property Manager: Alex Stader, Hines Rising Star: Brennan Wahlgren, Cushman & Wakefield
Principal Member of the Year Associate Member of the Year

Dayna Kreutzer, America’s Capital Partners Max Segall, Mid America Specialty Services

Pictured left to right: 2021 Denver Metro BOMA President Dan Meitus, Centennial Pictured left to right: 2021 Denver Metro BOMA President Dan Meitus, Centennial
Partner Kelly Reidy, Reidy Metal Services, Principal Member of the Year and 2022 Partner Kelly Reidy, Reidy Metal Services, Associate Member of the Year Max Segall
Denver Metro President Dayna Kreutzer, and Denver Metro BOMA Executive Vice and Denver Metro BOMA Executive Vice President Stephen Shepard

President Stephen Shepard

President’s Award
Eric Weisenstein, Hines

Pictured left to right: 2021 Denver Metro BOMA President Dan Meitus, Centennial
Partner Kelly Reidy, Reidy Metal Services, President’s Award Winner Eric Weisenstein
and Denver Metro BOMA Executive Vice President Stephen Shepard
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2021 TOBY Awards Winners

Renovated Building
Category

1999 Broadway

Owned by Franklin Street Properties
Managed by Hines

Earth Award Category

Denver Place
Owned by LBA Realty Fund Il - Company IIl, LLC
Managed by LBA Realty

Industrial Office Category

Havana 37 Business Center
Owned by bkm Havana 247, LLC
Managed by bkm Management Co.
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2021 TOBY Awards Winners

500,000 to 1 Million Square Feet Category

1144 Fifteenth Street
Owned by 1144 Fifteenth Partners
Managed by Hines

Over 1 Million Square Feet Category

1801 California
Owned by Brookfield Properties
Managed by Brookfield Properties -
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and keep your relationships strong.
Plan on changes during 2022. Keep
your owners focused on what you do
know and what you are planning for.
Talk about the variables you see in
your market, and keep your owners
prepared for surprises. I know that
sounds backward, but we have to pre-
pare for the unexpected. While this
should be our standard operating pro-
cedure, in 2022 it will become even
more important.

M Leasing. More than ever, this is
the time to know your broker and
know your market. Be prepared to
show your owner the facts and the
risks you see with current tenants
and with the prospects of filling
vacancies. Make it clear what the pos-

News

sibilities are, both good and bad.

B Vendor partners. As you begin to
implement 2022, be sure your ven-
dors know the risks you are consid-
ering and how you need to treat the
budget. Are there savings you need
to work through or places you can
spend a little extra to get your build-
ing tenants satisfied with their occu-
pancy? It's always a delicate balance,
and 2022 will be more so. Everyone is
walking a delicate balance between
frustration and normalcy. We need to
support our vendor partners as much
as they need to support us.

Now a little philosophy: What has
worked in the past will work best in
the future - if you are working on a
math problem.

By examining one or two successes
and failures from the past year with

Management

careful reflection, try to see what
changes you might have made in
your communications that could have
altered the results. Better yet, find
someone you trust and review it with
him. See how he views the decision
and the actions you took. The per-
spective of an outsider often can help
find insights for growth.

Many try to ignore mistakes while
the wise person learns from them.
While many of the difficulties of 2020
and 2021 were from external factors,
consider how a review of information
and situations can give you a new
perspective or a new point of view.
The best question for you to answer
is: What can you do differently with
this new perspective?

Listening is the key to understand-
ing. Many times we prefer to tell

people — even our tenants, co-workers
and owners — what the decisions and
facts are, when a little listening and
understanding could go a long way
toward building a stronger relation-
ship and team.

Communication is the key to suc-
cess.

Finally, as we look to 2022, let’s
remind ourselves how we felt during
the past year. My impression is that
we felt exhausted, frustrated, angry
and a few other words not fit to print.
The way to make 2022 your year is a
positive attitude backed up with com-
mitment to serve and to dig deeper
into the relationships that work while
building those that need support.

Welcome to 2022! A

dhewett@olivereg.com

Continued from Page 4

and Denver Public Schools families
struggling to pay their energy bills,
reducing energy costs for those
households. CASR expects a return
on the investment through energy
savings and solar incentive pay-
ments from Xcel Energy. Money
earned by the solar projects will be
spent on other solar programs that
support low-income residents.

CASR will work with McKinstry to
break ground in early 2022.

M Louisville City Council adopted the
2021 International Energy Conserva-
tion Code and made other updates
to its building and zoning codes to
promote the reduction of carbon
emissions and a more sustainable
community. The updated codes will
require that newly constructed resi-
dential and commercial buildings
have electric vehicle charging infra-
structure, be built with greater ener-
gy efficiency and built either with
all electric systems and appliances
or with the ability to easily convert

from natural gas to electric systems
and appliances. In addition, all new
residential construction will need
to meet a net-zero carbon emission
standard.

In addition to implementing the
new ordinance, the city is looking for
community and business feedback
on plans to explore the potential for
all-electric new building require-
ments and the adoption of the 2021
IECC Appendix CC Zero Energy Com-
mercial Building provisions in early
2022.

“We want to hear what residents,
businesses, and the building com-
munity think about the potential
for all-electric new building require-
ments, as well as net-zero provi-
sions,” said Louisville Planning
Director Rob Zuccaro. “There will
be opportunities for in-person and
online feedback events as well as
online surveys. We hope to hear
from as many voices as possible, and
we look forward to engaging with
the community on this important
topic.” A

Waller

Continued from Page 7

2020 cost insurers $1 billion to $2 bil-
lion, making it the costliest instance

of civil unrest for insurers in the coun-
try’s history. The impact social unrest
can have on insurance costs can mani-
fest in a similar form as supply chain

strains or storms - or both. If social
unrest becomes more common, the
risk to your property can increase, or
your business may be unable to oper-
ate as intended. Both of these scenar-
ios can lead to risks for your business
and to increased premiums.
W Social inflation. Social inflation is

QUALIFIED

RELIABLE

PROFESSIONAL

the least concrete driver of insurance
costs. It's a newer phenomenon that’s
more difficult to predict, prepare for
and protect against. As the country
sees more and more lawsuits yielding
higher awards to plaintiffs, the costs
surrounding this extensive litigation
have become a greater burden. Like

catastrophes and storms, the mas-
sive settlements reached in courts can
affect insurance premiums. As insur-
ers face the increasingly common-yet-
unpredictable risk of social inflation,
they’re forced to raise premiums. A

cwaller@societyinsurance.com

WITH CONFIDENCE

GII\IIIINIIMASIEIIS

_/,/ LANDSCAPE SERVICES, INC.

Protecting Your Investnrents for over 25 Years

Comprehensive Landscape Management

Learn more:

CALL: (303) 750-8867
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Boyes-Wetzel

Continued from Page 6

Once a shipping container filled
with products arrives on our shores -
delayed, because of port traffic jams
- it is transported to its final location
by semitruck or by rail to semi. How-
ever, the U.S. is short about 50,000
truck drivers. This shortage means
things will take even longer to reach
the destination. It also means they will
cost more. The rate for shipping a con-
tainer from China to the U.S. usually is
between $2,000 and $3,000. In August,

Goodman

list prices skyrocketed to $20,000,
with some quotes reaching as high as
$32,000, according to Reuters. Though
shipping prices reached a peak in
September and have started declining,
they still are not back to pre-pandemic
levels.

Now that everything is back up and
running, companies can’t catch up,
let alone keep up with demand. Auto
manufacturers have halted production
on some models as they wait for the
chips to arrive. HVAC companies are
waiting for air compressors; contrac-

tors are waiting for windows. Paint
companies are waiting for containers.
They’re also waiting for chemicals.

B Pandemic 2.0. Enter the delta vari-
ant. In June, China’s zero tolerance
COVID-19 policy shut down the fourth
busiest port in the world due to an
outbreak in a nearby city. It took a
month to return to normal operations.
In August, Chinese officials closed a
portion of the third-busiest port in the
world after one employee tested posi-
tive. Ships had to be rerouted to other
already-congested ports, exacerbating

the delays in the supply chain.

Experts say many shortages will
likely persist well into 2022.

B A lesson. This point in history has
taught us so many things: We are all
connected; the world is much smaller
than it would appear; and we take
most of our modern-day conveniences
for granted. But perhaps there is some-
thing even more important for us to
learn, a skill we’ll be able to use for
the rest of our lives: patience. A

boyeswetzel@comcast.net

Continued from Page 9

energy upgrade or up to 20% of new
construction funding by using energy
modeling to demonstrate savings
above code. A new Vasa Fitness Center
and the Home?2 Suites hotel in Denver
both are examples of the power of
C-PACE.

The 179D commercial buildings
energy-efficiency tax deduction also
exists and enables building owners
to claim a tax deduction for install-
ing qualifying systems and buildings.
A tax deduction of $1.80 per square
foot is available to owners of new or
existing buildings who install interior
lighting, building envelope or heating,
cooling, ventilation or hot water sys-
tems that reduce the building’s total
energy and power cost by at least 50%.

Energy savings must be calculated
using qualified energy modeling soft-
ware.

This begs the question of when to
choose performance vs. prescriptive. A
cost-effectiveness assessment should
include comparing energy modeling
and related design team costs to ben-
efits including potential construction
cost savings, operating cost savings,
performance incentives/rebates, tax
savings and even life cycle costs. If
the choice depends solely on the code
compliance path alone, the following
could serve as a rule of thumb:

e Buildings smaller than 10,000
square feet are least likely to generate
enough savings to offset energy mod-
eling costs.

e Buildings between 10,000 sf and
50,000 sf can pay off depending on the

complexity of the design.

e Buildings larger than 50,000 sf are
most likely to benefit from energy
modeling for performance-based code
compliance as building component
costs generally increase at a faster
rate than energy modeling fees as the
building grows.

If performance-based energy code
compliance is selected, it is highly
recommended that the design team
engages an energy modeler as soon
as possible. This will ensure that the
modeling team and the design team
have the flexibility of early design
to discuss and implement modeling
recommendations. Early schematic
design or even in the conceptual
design phase is preferable to later
phases. Furthermore, many of the
incentives mentioned above require

engagement between the design and
modeling teams before the design
development phase.

In conclusion, using building energy
analysis through modeling to show
performance-based code compli-
ance can yield multiple benefits to
a building project, including con-
struction and operating cost savings,
green building certification synergy
and monetary incentives. And stud-
ies have shown higher-performance
buildings have higher occupant satis-
faction. Coupled with a commission-
ing process, the final design product
delivers a building to the owner that
maximizes the operational savings
and occupant satisfaction year over
year for the life of the building. A

jacob@pcdengineering.com

Scott

Continued from Page 13

methods to inform the impacted
parties.

It is vital to bring in digital forensics
experts as early as possible when a
relevant cyber event occurs and during

subsequent remediation processes. As
evidence is prone to deletion and being
overwritten as time goes on, it is more
difficult to provide a complete picture
of events the longer it takes to begin
analyses following a breach or similar
event.

Remember that unique situations
and conditions are normal and dis-
cussing the needs of an analysis with
a digital forensic expert is important.
The information provided by a detailed
analysis of the events can be invaluable
to decision-makers in an organization

\ '///
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ORIZON
GLASS

* |nterior Glazing

e Mirrors

¢ New Construction and Renovation

* Replacement Glass Service and Entry Door Repairs

e Decorative and Specialty Glass Products and Services

Committed to excellence, safety and quality.

500 W. Tennessee Ave. ® Denver, CO 80223
TEL 303.293.9377 * FAX 303.293.2077

lsigman@horizonglass.net ® www.horizonglass.net

when making coverage determina-
tions for insurances policies, or when
informing a legal or policy obligation. A

mscott@jsheld.com
atarrant@jsheld.com
thates@jsheld.com
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Jordan

Continued from Page 8

The third recommendation would
be to control humidity within a
building, maintaining a 40% to 60%
humidity level. Research indicates
that maintaining the relative humid-
ity between 40% and 60% decreases
the infectivity and reduces the bio-
burden of many airborne infectious
aerosols. In addition, peak com-
fort for the occupants also can be
achieved within this recommended
humidity range. As with the other
recommendations, if humidity can-
not be maintained between 40% and
60%, then other mitigating measures
should be implemented.

The fourth recommendation is to
utilize an ultraviolet germicidal irra-
diation system in the HVAC unit or
a portable air purifier with at least
a HEPA filter. Ultraviolet germicidal
irradiation has been utilized for over
100 years in both the water and air
purification industries. A UVGI sys-
tem utilizes a 254-nanometer UV-C
lamp that is sized based on multiple
parameters to disinfect mold, virus
and bacteria on a surface or in the
airstream of the HVAC unit. It has
widespread adoption for its disinfec-
tion performance, efficacy and safety.
If your facility cannot utilize a MERV
13 filter, then it’s a good idea to uti-

lize a MERV 8 or higher filter and an
airborne UVGI disinfection system in
the supply ducting of the air-handler
unit. A building also can use a por-
table air purifier that implements

a HEPA and UVGI lamp for room
disinfection. The portable units are
excellent for spot treatment where
there are a high number of people
congregating or waiting, such as an
emergency waiting room, classroom
or church.

Jefferson County schools have
done an excellent job of implement-
ing multiple methods to protect the
staff and students from infectious
aerosols. Throughout multiple build-
ings, Jefferson County schools have
installed MERV 13 filters, carbon
dioxide monitoring, increased venti-
lation and added Freshaire UVGI Air
Disinfection systems in the rooftop
HVAC units designed to disinfect 99%
of coronavirus that could recircu-
late through the rooftop HVAC units.
Multiple methods to mitigate risk of
infectious aerosols always should be
taken as no method is 100% effective.

Another example is The Ramble
Hotel at 1280 25th St. in downtown
Denver. The boutique hotel wanted
to protect its guests and employees
in the lobby but only had two 7.5-ton
AHU units and could not upgrade its
filtration to MERV 13 or higher. Thus,

The Ramble Hotel in downtown Denver installed an air disinfection system designed

to disinfect up to 99% of coronavirus that passes through it.

it decided to install the Sanuvox
Quattro UVGI air disinfection system
designed for 7.5-ton air-handler units,
which are designed to disinfect up

to 99% of coronavirus that passes by
the UVGI air disinfection system. The
installation was quick and easy, and
the owner can breathe a sigh of relief
knowing that his employees and
guests are protected from airborne
contaminants that could recirculate
through the HVAC system.

If your facility is looking to ensure
proper indoor air quality and protect
the occupants, not just the equip-
ment, please refer to the ASHRAE
Epidemic Task Force recommenda-
tions and speak with an expert in the
field that can walk your facility and
provide you with specific actions your
building can take to mitigate the risk
of infectious aerosol transmission. A

keith@supertechfilter.com

Kosena

Continued from Page 10

good. As such, corporate and institu-
tional commercial real estate owners
are increasingly quantifying their

'BENEFIT

FROM||
MOR

29

YEARS

EXPERIENCE

carbon footprint and setting lofty
sustainability goals as part of their
sales and marketing strategies.

The first step to achieving these
goals must come from addressing the

THANK

IVIAIREIINS O,N

Complete Grounds Services

built environment. Retrofitting office
spaces, homes and other buildings is
critically important for this genera-
tion and the ones that will follow.
We can all make a permanent and

significant difference for future gen-
erations today by focusing on making
changes within our own four walls. A

jason@echelonenergy.com

303.424.3708 | MartinsonServices.com

Snow Removal | Striping & Sweeping | Asphalt & Concrete Maintenance | Landscape Maintenance
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720.328.0032
info@pmgcolorado.com
2875 W. Oxford Ave #1

COLORADO LLC Englewood, C0 80110

e New Construction
e Roof Replacement
¢ Maintenance & Repair
e Architectural Sheet Metal

—_— Progressively managing the construction
® Waterproofing ~ .-'79_ 8 50 you can manage your property

Tenant Improvements, Capital Improvements,
Common Area Renovations, Spec Suites
and White Boxes
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Expedited Budgets, Competitive Pricing,

P. 303.375.0300 14700 E. 39th Ave. Reliable Team, Quality Workmanship

F. 303.375.0391 Aurora, CO 80011

www.SuperiorRoofing.com|

Creating Healthy Spaces
in Resilient Buildings

Working with developers and the A/E/C industry to

create a resilient and regenerative built environment
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COLORADO
REAL ESTATE

JOURNAL

Unless otherwise indicated, events will be held at
The Hyatt Regency Aurora - Denver Conference Center
13200 E. 14th Place, Aurora, CO 80011

2022 CREJ CONFERENCE SCHEDULE

Tuesday, April 12 - AM Tuesday, April 12 - PM
2022 . -
2022 Multifamil

QE'?A"MIT’IE&HQQ%'QQ I]evelnpment&In\mstmentv

CONFERENCE & EXPO

COLORADO REAL ESTATE JOURNAL - )
COLORADO REAL ESTATE JOURNAL

Tuesday, May 17 - AM Tuesday, May 17 - PM

] I .
- lffice 2022 Industrial
SUMMIT & EXPO SUMMIT & EXPO
COLORADO REAL ESTATE JOURNALI COLORADO REAL ESTATE JOURNAL

Wednesday, April 13 - AM Wednesday, April 13 - PM
2022 ] September Dates TBD
Property Management 5007 Retail :
CONFERENCE & EXPO SUMMIT & EXPO
COLORADO REAL ESTATEJOURNAL COLORADO REAL ESTATE JOURNAL H ote I 202ZSenIor
Housing & Gare

Thursday, Apl’il 14 - AM ThUI‘Sday, Apl‘il 14 -PM COLORADO REAL ESTATE JOURNAL Sg(’:‘[f\iﬁi's‘\? Esﬁ\?s?of]ij\?
& Life Sciences Commercial Real Estate Fall Vultirami v Colorado Commercial
CONFERENCE AND EXPO OUTLOOK & EXPO Development & Investment Real Estate Investment
COLORADO REAL ESTATE JOURNAL COLORADO REAL ESTATE JOURNAL CONFERENCE & EXPO

COLORADO REAL ESTATE JOURNAL COLORADO REAL ESTATE JOURNAL

Monday, May 16 - AM Monday, May 16 - PM
2022 i
2022 Development, Residential

Construction&Design & Commercial
CONFERENCE AND EXPO Land Development

COLORADO REAL ESTATE JOURNAL CONFERENCE & EXPO

COLORADO REAL ESTATE JOURNAL

2022 CREJ CONFERENCE SERIES

Conference Exhibitor & Sponsorship Levels

PLATINUM EXHIBITOR $3,500
3-minute presentation to conference
attendees with optional PowerPoint/video (Category
Exclusivity: No one else in your
primary line of business may participate at
the platinum or gold level.)
* Your logo will appear on the event registration page on
and will be linked to your company website
* Your logo will appear in the printed
conference program as well as in the
PowerPoint at the event
* 10’x10’ booth space at the event; power included
* Mailing list of all attendees
* 4 complimentary admissions to the event
(value of $90 each)

GOLD EXHIBITOR $2,000
2-minute presentation to conference
attendees with optional PowerPoint/video
* Your logo will appear on the event registration page on
and will be linked to your company website
* Your logo will appear in the printed
conference program as well as in the
PowerPoint at the event
* 10’x10’ booth space at the event; power included
* Mailing list of all attendees
* 4 complimentary admissions to the event
(value of $90 each)

SILVER EXHIBITOR $595
6-foot tabletop space at the event; no power

* Your name will appear on the event
registration page on with a link
to your website

* Your name will appear in the printed
conference program as well as in the
PowerPoint at the event

» Mailing list of all attendees

» 2 complimentary admissions to the event
(value of $90 each)

CORPORATE SPONSOR $395
Your logo will appear on the event registration page on
krej.con and will be linked to your company website
* Your logo will appear in the printed
conference program as well as in the
PowerPoint at the event
» Mailing list of all attendees
e 2 complimentary admissions to the event
(value of $90 each)

2022 ANNUAL EVENT BAG LOGO SPONSOR $3,500

(limited to one)

* Your logo will appear prominently on each attendee’s bag
at all 10+ CREJ conference series events

* One complimentary admission to each event
(value of $90 each)

2022 ANNUAL EVENT LANYARD SPONSOR $3,500
(limited to one)
* Sponsoring company provides lanyard with company logo
* One complimentary admission to each event
(value of $90 each)

To Reserve Your Exhibitor/Sponsor Package, or for questions please call Lori Golightly at 303-623-1148 ext. 102 or e-mail lgolightly@crej.com
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HIRING THE RIGHT

PROPERTY MANAGEMENT COMPANY
is ESSENTIAL to the PERFORMANCE of your INVESTMENT
and to the value of your property

industrial | Industrial Office | - Office . . lorad Fort Collins
ndustrial | Industrial | yiog | 100,000 sf|>100,000sf|  Retail | Senior | Metro | Colorado | Bouider | /porthemn Other Contact
Distribution Flex ! ! Denver Springs Front Range
COMMERCIAL DIRECTORY
1st Commercial Realty Group ° ° ° ° ° ° ° ° ° ° tTn:om Newn((;n
R TSE-Comm_cord newman@1EL-COMM com
Bespoke Holdings Property Services Mark Berry .
fwww.bespokeholdingsco.com [} ) [ [} ® o o ® [ ) o mberry@bespokeholdingsco.com
CBRE Simon Gordon
W chre Com ® ° (] ® (] (] (] (] (] [ simon.gordon@cbre.com
Central Management Jennifer Records
d b 4 o L4 g Ld g L4 Jennifer@centralmgt.com
i i Robert Miller
Colliers \nternational i b L4 b 4 g robert.miller@colliers.com
Corum Real Estate Group , David Myers
R corumrealestate com ¢ ¢ ¢ * ¢ ¢ ° Mixed-Use | davidm@corumreg.com
Dorman Commercial Real Estate ° ° ° ° ® Benjamin Yoder
www dormanrealesiate com BYoder@dormanrealestate.com
Drake Asset Management Perry Radic
L ® ® L4 L] perry@drakeam.com
Dunton Commercial Nate Melchior
www.dunton-commercial.com d o o d d i d d i nmelchior@dunton-commercial.com
Elevate Real Estate Services Dan Meitus
(] (] [ [ ] [ [ ] [ [ ] dmeitus@elevateres.com
ELKCO Properties, Inc. Ken Cilia
[www.elkcoproperties.net L4 L4 L o o ° ken@elkco.net
Griffis/Blessing Kerry Egleston
www.griifisblessing.cond [ [} ) [ ® ® ) [ ] kerry@gh85.com
Hospitality at Work - T.J. Tarbell
|v_vwvc.hosgvnaht)[-work_com d i i i g ® ot ot o ® Assodiation Mgmt. | 44 6| @hospitality-work.com
JLL ® o [ ) (] [ ] ° Y Paul F. Schloff
WW.USJIT.CO Paul.Schloff@am.jll.com
MDC Realty Advisors ° P ° ° ° ° ° ° ° ° Bruce Backstrom
bbackstrom@mdcra.com
N " Land, Jennifer Heede
winar o i g d b d b * L4 o Assodiation Mgmt. | jennifer. Heede@nmrk.com
NewMark Merrill Mountain States Retail/ Community g;’éf;'g;g]‘;ﬁg_vmoumamstates com
https://www.newmarkmerrill.com/ [ ] [ ] ° [ ] [ Engagement :
Olive Real Estate Management Services| @ ° ° ° ° ° ° David Hewett
Association Mgmt. dhewett@0livereg.com
Panorama Commercial Group PY PY PY ° ° ° ° ° ° ° Rich Wilcox _
[WWW.panoramacommercialgroup.comn Rich@panoramacommercialgroup.com
Prime West Real Estate Services, LLC Brie Martin
g * ® ® ® . . . i Assodiations brie.martin@primew.com
Revesco Property Services, LLC Bri .
(] (] ( (] (] [ ] () rian Fishman
[www.revescoproperties.com bfishman@revescoproperties.com
Rt ° ° ° ° ¢ ¢ ¢ Assodation Mgt E:(;I:@ss%ssssiig?lssllc com
Stream PY PY ° ° PY Tom Bahn, CPM
lwww.streamrealty.com| tom.bahn@streamrealty.com
Rene Wineland
Transwestern ° ° ° ° ° ° rene.wineland@transwestern.com
i Mixed-Use: Lisa A. Mcinroy
Western Asset Services ° PY PY ° ° PY ° OfficelRetail Imcinroy@westdevgrp.com
www westernassetservices com
. Mixed-Use: Mark Kennedy )
Wheelhouse Commercial ° ° ° ° ° ° ° ° ° MF/Retail mkennedy@wheelhousecommercial.com
www.wheelhousecommercial.conj
; Linda Mott
Vector Property Services, LLC -
[WW VecTorproparty com ° Py ® PY linda.mott@vectorproperty.com
. Lisa Jefferies
Zocalo Community Development PY ° -19d L TIL
[www.zocalodevelopment.con ® lisa.jefferies@zocalodevelopment.con

If your firm would like to participate in this directory, please contact Lori Golightly at Igolightly@crej.com or 303-623-1148 x 102
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The BOSS Director

BUILDING OPERATING SERVICES & SUPPLIERS

y

ACCESS CONTROL SYSTEMS

Advantage Security, Inc.

Manny Arias
marias@advantagesecurityinc.com
303-755-4407
www.advantagesecurityinc.conny

Fire Alarm Services, Inc.
Shannon Smith
shannon@fasonline.cc
303-466-8800

Mathias Lock & Key
Dispatch

303-573-9000
dispatch@mathias1901.com
www.mathias-security.com

ACOUSTICAL CEILINGS &
TREATMENTS

Heartland Acoustics & Interiors
Jason Gordon, LEED AP
jason@heartland-acoustics.com
303-694-6611

lwww hearfland-acousfics.com

Art Consultant

Noyes Art Designs LLC
Danielle Reisman
danielle@noyesartdesigns.com
303-332-8838
www.noyesartdesigns.comnj

ASPHALT & PAVING
Apex Pavement Solutions
Brian Pike
bpike@apexpvmt.com
303-273-1417
www.apexpvmt.com

Asphalt Coatings Company, Inc.
Judson Vandertoll
jvandertoll@asphaltcoatings.net
303-340-4750
www.asphaltcoatingscompany.com

Brown Brothers Asphalt & Concrete
Shawn Bartlett
bartletts@asphaltconcrete.net
303-781-9999
www.brownbrosasphaltconcrete.com

Coatings, Inc.

Drew Leskinen
aleskinen@coatingsinc.net
303-423-4303
Wwww.coatingsinc.nef

Economy Asphalt & Concrete Services, LLC
Scott Hardy

scotth@economypavinginc.com
303-809-5950

www.economypavinginc.com

Foothills Paving & Maintenance, Inc.
Michael Horn
mikeh@foothillspaving.com
303-462-5600
www.Toothillspaving.com

CCTV/DIGITAL VIDEO
SURVEILLANCE SYSTEMS
Advantage Security, Inc.

Jeff Rauske
jrauske@advantagesecurityinc.com
303-755-4407
www.advanfagesecurityinc.com

Fire Alarm Services, Inc.
Shannon Smith
shannon@fasonline.cc
303-466-8800

oM

Mathias Lock & Key
Dispatch

303-573-9000
dispatch@mathias1901.com

www.mathias-security.con
CONCRETE

Brown Brothers Asphalt & Concrete
Shawn Bartlett
bartletts@asphaltconcrete.net
303-781-9999
www.brownbrosasphalfconcrete.com

Economy Asphalt & Concrete Services, LLC
Scott Hardy

scotth@economypavinginc.com
303-809-5950

[www.economypavinginc.com|

Foothills Paving & Maintenance, Inc.
Michael Horn
mikeh@foothillspaving.com
303-462-5600
www.toothillspaving.com

DISASTER RESTORATION

ASR Companies

Jason Luce
jluce@asrcompanies.com
720-519-5433
www.asrcompanies.com

Doors and Frames

Mathias Lock & Key
Dispatch

303-573-9000
dispatch@mathias1901.com
www.mathias-security.com

ELECTRICAL
Amteck

Dean Stone
DStone@amteck.com
303-428-6969
vww.amfeck.com

Encore Electric

Encore Electric Service Team
303-934-1414
serviceteam@encorelectric.com
www.encoreelectric.com

RK Mechanical
Marc Paolicelli
303-785-6851
www.rkmi.con

Weifield Group Contracting
Weifield Group Preconstruction Team
awilemon@uweifieldgroup.com
303-407-6642
www.welfieldgroup.com

EVENT & HOLIDAY DECOR

SavATree

Matt Schovel
mschovel@savatree.com
Denver — 303-337-6200
Fort Collins — 970-221-1287
fvww.savafree com

EXERCISE EQUIPMENT

Advanced Exercise

Jody Huddleson
jhuddleson@advancedexercise.com
303-996-0048
www.advancedexercise.com

EXTERIOR LANDSCAPING

Arrowhead Landscape Services, Inc.
Mike Bolsinger
mbolsinger@arrowheadcares.com
303-432-8282
www.arrowheadcares.comni

Bartlett Tree Experts
Konstanze Fabian
kfabian@bartlett.com
303-353-0520

pwww barfleff com

GroundMasters Landcape Services, Inc.
Kimberly Jewell
kim@groundmastersls.com
303-750-8867
www.groundmastersls.com

Martinson Services

Andrea Nataf
anataf@martinsonservices.com
303-424-3708

www. marfinsonservices.com

Snow Pros Inc. Sitesource CAM
Connie Rabb
connie@sitesourcecam.com
303-948-5117

www sitesourcecam.com

FACILITY MAINTENANCE

CAM - Common Area Maintenance Services
Shanae Dix, CSP

shanae@camcolorado.com

303-295-2424

www.camcolorado.com

Horizon Property Services, Inc.
Gene Blanton
gblanton@horizonpropertyservices.net
720-298-4323
[www.horizonproperiyservices.nej

MC Buiilding Services

Jim McLure
jmclure@mccommercialrealestate.com
303-758-3336
mccommercialrealestate.com

Snow Pros Inc. Sitesource CAM
Connie Rabb
connie@sitesourcecam.com
303-948-5117
www.sitesourcecam.com

FENCING

CAM - Common Area Maintenance Services
Shanae Dix, CSP

shanae@camcolorado.com

303-295-2424

www.camcolorado.com

FIRE PROTECTION

Fire Alarm Services, Inc.
Shannon Smith
shannon@fasonline.cc
303-466-8800

Frontier Fire Protection

Todd Harrison
tharrison@frontierfireprotection.com
303-629-0221
www.frontierfireprotection.cor

Integrity Fire Safety Services

Ira Coleman

303-557-1820
ira.coleman@integrityfiresafetyservices.com
www.integrityfiresaretyservices.com/|

Western States Fire Protection Company
Kevin Olmstead

kevin.olmstead@wsfp.us

303-792-0022

IwwwSTp.con]
FIRE STOPPING/FIRE PROOFING

Alternate Resistance Specialists, LLC
Stephen Kohara

stephen@arscolo.com

720-767-1661

WWW.arscolo.com

FURNITURE FOR PUBLIC SPACES

Streetscapes

James Shaffer
james@streetscapes.biz
303-475-9262
Iwww.streetscapes.niz

GLASS

Horizon Glass

Lou Sigman
Isigman@horizonglass.net
303-293-9377
Wwww.horizonglass.nef

LIGHTING/INSTALLATION &

MAINTENANCE
Amteck

Dean Stone
DStone@amteck.com
303-428-6969

fww amfeck com

CAM - Common Area Maintenance Services
Shanae Dix, CSP

shanae@camcolorado.com

303-295-2424

WWW.camecolorado.Com

LOCKSMITHS

Mathias Lock & Key
Dispatch

303-573-9000
dispatch@mathias1901.com
www.mathias-security.coml

MECHANICAL/HVAC

CMI Mechanical, Inc.

Rick Dassow
rdassow@coloradomechanical.com
303-364-3443

Www.coloradomechanical.com

MAI Mechanical

Grant Blackstone
GBlackstone@mai-mechanical.com
303-289-9866

www mai-mechanical.com]

Murphy Company

Paul Gillett
pgillett@murphynet.com
720-257-1615
Wwww.murphynet.com

RK Mechanical
Marc Paolicelli
marcp@rkmi.com
303-785-6851
f\WWW.TKMI.COm

Tolin Mechanical Systems Company
Tom Padilla

tpadilla@tolin.com

303-455-2825
www.servicelogic.com

METAL ROOFING/WALL PANELS

Bauen Corporation

Joey Andrews
jandrews@bauenroofing.com
303-297-3311
www.bauenroofing.com

Douglass Colony Group

Kate Faulker
kfaulkner@douglasscolony.com
303-288-2635
www.douglasscolony.com

Superior Roofing

Mary Ayon
mayon@superiorroofing.com
303-476-6513
www.superiorroofing.cor
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METAL SERVICES

Reidy Metal Services Inc.
Kelly Reidy
kreidy@aol.com
303-361-9000

Www.reidymetar.com
MOVING & STORGAGE

Buehler Companies

Tami Anderson
tami@buehlercompanies.com
303-667-7438
www.buehlercompanies.com

Cowboy Moving & Storage
Michael Folsom
mike@cowboymoving.com
303-789-2200
www.cowboymoving.con

PAINTING

Denver Commercial Coatings

Jim Diaz

jim@dccpaint.com

303-861-2030
www.denvercommercialcoatings.com

Preferred Painting, Inc.
Chris Miller
chris@preferredpainting.com
303-695-0147
wwuw.preferredpainting.com

PARKING LOT STRIPING

CAM - Common Area Maintenance Services
Shanae Dix, CSP

shanae@camcolorado.com

303-295-2424

www.camcolorado.com

Martinson Services

Andrea Nataf
anataf@martinsonservices.com
303-424-3708
www.marfinsonservices.com

PLUMBING

MAI Mechanical

Grant Blackstone
GBlackstone@mai-mechanical.com
303-289-9866

www.mai-mechanical.com

Murphy Company

Paul Gillett
pgillett@murphynet.com
720-257-1615
www.murphynet.com

RK Mechanical
Marc Paolicelli
303-785-6851
WWW.IKMI.COm

PRESSURE WASHING

GAM - Common Area Maintenance Services
Shanae Dix, CSP

shanae@camcolorado.com

303-295-2424

lvww.camcolorado.com

Rocky Mountain Squeegee Squad
Bruce Sompolski
brucesompolski@squeegeesquad.com
720-408-0014
www.SqueegeeSquad.com

Snow Pros Inc. Sitesource CAM
Connie Rabb
connie@sitesourcecam.com
303-948-5117

www sitesourcecam.com

Top Gun Pressure Washing Inc.

James Ballen
jamesballen@topgunpressurewashing.com
720-540-4880
www.topgunpressurewashing.comn

PROPERTY IMPROVEMENT/
TENANT FINISH

CAM - Common Area
Maintenance Services
Shanae Dix, CSP
shanae@camcolorado.com
303-295-2424
lwww.camcolorado.comi

Facilities Contracting, Inc.

Michael McKesson
mmckesson@facilitiescontracting.com
303-798-7111
www.facilitiescontracting.com

ROOFING

Bauen Corporation

Brett Sowers
bsowers@bauenroofing.com
303-297-3311
www.bauenroofing.com

CIG Construction

Janice Stitzer

janice@cigconstruction.com

720-897-1886
igconstruction.co

www.cigconsiruction.coni

CRW, Inc. — Commercial Roofing
& Weatherproofing

Pete Holt

pete@crwroofing.com
720-348-0438
www.crwroofing.comn

Douglass Colony Group

Kate Faulker
kfaulkner@douglasscolony.com
303-288-2635
[www.douglasscolony.com

Flynn BEC LP

Lauren Fry
Lauren.Fry@Flynncompanies.com
303-287-3043
www.tlynncompanies.com

Superior Roofing

Mary Ayon
mayon@superiorroofing.com
303-476-6513
www.superiorroofing.comj

WeatherSure Systems, Inc.
Dave Homerding
daveh@weathersuresystems.com
303-781-5454
www.weathersuresystems.com

Western Roofing, Inc.

Curtis Nicholson
cnicholson@westernroofingco.com
303-279-4141
www.westernroofingco.com

Roof Anchorage/
Fall Protection

Applied Technical Services (ATS)
Stefanie Horner
SHorner@atslab.com
571-302-6692

SECURITY SERVICES
Advantage Security, Inc.

Jeff Rauske
jrauske@advantagesecurityinc.com
303-755-4407
lwww.advantagesecurityinc.comny

Allied Universal
Lorie Libby
lorie.libby@aus.com
303-369-7388

SIGNAGE

DaVinci Sign Systems, Inc.
Kevin J. Callihan
kevin@davincisign.com
970-203-9292
www.davincisign.com

SNOW REMOVAL

GAM - Common Area
Maintenance Services
Shanae Dix, CSP
shanae@camcolorado.com
303-295-2424
Www.camcolorado.com

Facilities Contracting, Inc.

Michael McKesson
mmckesson@facilitiescontracting.com
303-798-7111
www.facilitiescontracting.com

Martinson Services

Andrea Nataf
anataf@martinsonservices.com
303-424-3708
Wwww.martinsonservices.com

SMS, Snow Management Services, LLC
Kimberly Jewell

Kim@smssnow.com

303-750-8867

Snow Pros Inc. Sitesource CAM
Connie Rabb
connie@sitesourcecam.com
303-948-5117

www sitesourcecam.com

SOLAR

Douglass Colony Group

Kate Faulker
kfaulkner@douglasscolony.com
303-288-2635
www.douglasscolony.com

SOUND MASKING
Margenau Associates

Adam Faleck
afaleck@margenauassoc.com
303-979-2728

W ITTaTgenauassoc.Com
SWEEPING

CAM - Common Area
Maintenance Services
Shanae Dix, CSP
shanae@camcolorado.com
303-295-2424
www.camcolorado.com

Martinson Services

Andrea Nataf
anataf@martinsonservices.com
303-424-3708
www.martinsonservices.com

Top Gun Pressure Washing Inc.
James Ballen

jamesballen@topgunpressurewashing.com

720-540-4880
www.topgunpressurewashing.com

Tennis Courts
Coatings Inc.

George Tavarez
gtavarez@coatingsinc.net
303-423-4303
Www.coatingsinc.nef

TREE AND LAWN CARE

Bartlett Tree Experts
Konstanze Fabian
kfabian@bartlett.com
303-353-0520
www . barfleff.coni

SavATree

Matt Schovel
mschovel@savatree.com
Denver: 303-337-6200
Fort Collins: 970-221-1287
North Metro Denver:
303-422-1715

WEATHERPROOFING

ASR Companies

Jason Luce
jluce@asrcompanies.com
720-519-5433
Www.asrcompanies.corn

Douglass Colony Group

Kate Faulker
kfaulkner@douglasscolony.com
303-288-2635
www.douglasscolony.com

WeatherSure Systems, Inc.
Dave Homerding
daveh@weathersuresystems.com
303-781-5454
www.weathersuresystems.com

WINDOW CLEANING

Bob Popp Building Services Inc.
Bob Popp
bobpoppservices1@aol.com
303-751-3113
www.bobpoppbuildingservices.com

Rocky Mountain Squeegee Squad
Bruce Sompolski
brucesompolski@squeegeesquad.com
720-408-0014
www.SqueegeeSquad.comn

oM

Our Readers are Your Prospects

Reach property managers and building owners every issue.

If your firm would like to participate in this directory, please contact Lori Golightly at Igolightly@crej.com or 303-623-1148 x 102
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P R O P E R T Y To reserve ad space, please contact Lori Golightly at
303-623-1148 ext. 102 or lgolightly@crej.com.
MA N AG E M E N T For editorial content, please contact Michelle Askeland
QUARTERLY at 303-623-1148 ext. 104 or maskeland@crej.com.

PROPERTY MANAGEMENT QUARTERLY

Colorado’s Only Property Management Publication

While the Colorado Real Estate Journal continues to run property management news in each edition of the digital newspaper,
Property Management Quarterly features the most interesting managers, service and supply providers, and best practices. All
property types are covered, including office, industrial, multifamily, retail, medical office, senior care and hotel. Property Manage-
ment Quarterly’s audience includes developers, investors, and property and facility managers.

2022 AD RATES AD SPECIFICATIONS
Full-page $995  E-mail a high-resolution PDF file to
Half-page $595 Heather Lewis at hlewis@crej.com

Quarter-page $395
* All images within the ad should be 300dpi or
greater at full size; All fonts should either be

PREPAY DISCOUNT: embedded in the PDF document, or converted to
Receive a 10% discount for four-time outlines

insertion orders prepaid prior to the .

first issue. » Ads should be setup using CMYK process color

* Please include www before your web address to
properly link to your website
(for example www.crej.com)

SPACE RESERVATION

ISSUE DATE DEADLINE MATERIAL DEADLINE
January 5 December 15 December 22
April 6 March 16 March 23
July 6 June 15 June 22
October 5 September 14 September 21
FULL PAGE 1/2 PAGE HORIZONTAL 1/4 PAGE

10.25”w x 15.5”h 1/2:10.25”w x 7.25” h 1/4: 5”w x 7.25”h
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