1 R 11 Il'- < .0 A
, ““ il H||[ W l | The Hooper

Welton Corridor is Playing a New Tune \\PAGE 76

l




W8

CATAMOUNT

CONSTRUCTORS INCORPORATED

Retail | Healthcare | Multifamily | Office
Senior Living | Industrial | Government

®
.ll E‘ég;ggﬁls;“z% 1527 Cole Boulevard, Suite 100, Lakewood, CO 80401

.679.0087 | lxww.catamouniinc.com
[ RESULTS. 303.679.0087 |



www.catamountinc.com

6900 Layton | Denver, CO

Targeting LEED Gold View Gensler’s Climate
10% reduction in embodied carbon Action Through Design

2021 Report

Gensler

CLIMATE ACTION
THROUGH DESIGN

At Gensler we are sharpening
our focus with the convergence
of the pandemic and how social,
governance, and environmental
challenges affect our daily lives.
Building owners, developers,

and investors are recognizing the
potential consequences and risks
from climate change. In response,
we have published Climate
Action Through Design, which
features design considerations and
strategies for transforming the built
environment for a net zero future.
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JEFFERSON COUNTY PUBLIC LIBRARY
LITTLETON, COLORADO

REINVENTING
THE LOCAL
LIBRARY
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CARMEL CLAY PUBLIC LIERARY ability to engage the community, design with
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Multi Story Residential Construction

The Infinity Structural System

He"O DENVER! The Infinity Structural System consists of the Epicore MSR® Composite Floor System on pre-
panelized load-bearing metal stud walls. Infinity Structures developed The Infinity Structural System in 1986, and has since
completed hundreds of mid-rise residential buildings with the system. The Infinity System is definitely your most economical
structural option once you exceed the height & density capabilities of wood framing, and allows you to go up to 12 stories over
your 'Podium’.

Samples of Denver Projects

Art District Flats CU Denver Dorms The Hooper
(1225 Santa Fe) (1200 Larimer) (2602 Welton)

L \i)l

- =N .
Hyatt Centric The Moxy Hotel The Lydian
(18th & Champa) Cherry Creek (26th & Welton)

INFINI TxD
V STRUCTURES

678-513-4080 infinitystructures.com
Welded Wire Fabric Concrete Slab

N
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Gillian Hallock Johnson, LEED AP ID+C, recently returned to
Anderson Mason Dale Architects as a principal after 25
years, where she leads the firm’s interior design services.
Johnson is an influential thought leader in workplace
environments and an award-winning interior designer
focused on the impact of design on essential human
experiences. With a rich background in architecture, art
history and study in Italy, Johnson launched her career at
AMD before rising to leadership in an esteemed interiors
firm and within the broader design community.
gjohnson@amdarchitects.com

Anna Cawrse is co-director of Sasaki's Denver office and
a landscape architect leading complex built projects in
Denver and across the country. From large regional parks
to small pocket parks within cities, Anna is an expert
in transitioning master planning of the public realm
into realized space for the benefit of local communities.
acawrse@sasaki.com

Josh Brooks is co-director of Sasaki's Denver office and
a practicing landscape architect and urban designer
who is passionate about creating successful human
habitat for all people. His interest lies at the intersection
of people and infrastructure, where he focuses on the
planning, design, and implementation of urban places
of lasting social significance and ecological integrity.
jbrooks@sasaki.com

Rob Hill brings a combination of creative talent and
discerning business sense to his position as owner and
leader of the sales and marketing teams at elements.

His understanding of emerging trends, planning
methodologies, product applications and execution
strategies makes him a true mentor to the sales team

and an invaluable asset to elements client teams. He has
spent more than two decades in business development,
project management, interior design and construction
management. Hill has been a part of the Society for
Marketing Professional Services Colorado Chapter, NAIOP
Colorado Chapter, and the Colorado State University Business
Roundtable.
rhill@workplaceelements.com
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Kevin Criss is a Boulder-based writer with 25
years of experience in marketing, advertising
and public relations. Since 2000, his business
Casa Criss has provided creative services,
marketing and PR for a host of regional and
national brands. kevin@casacriss.com

Sean 0'Keefe explores the built environment
stories one project at a time. He also provides
integrated writing services to architects,
engineers and contractors.

sean@sokpr.com

Cover photo courtesy
Craine Architecture
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Publisher’s Note /

oyou feel it? Not just the jab in the arm, but

also the optimism in the air. It’s palpable.

Almost too good to be true. It’s been a long

slog, but it feels like we are returning to

some semblance of life as we knew it before
the pandemic.

In some ways, it feels like a slower drum beat - office
tenants slowly returning to claim their desks. Paraphras-
ing Kevin Costner, “They will come.” In other sectors, it can
feel like we hardly missed a beat. A strong return to retail -

something brokers feel confident about - is on the horizon
as customers return to the mall and capacity limits are lift-
ed for everything from restaurants to movie theaters.

New construction has continued throughout - and starts
have even increased this year, according to Dodge Data & An-
alytics. However, logistical issues and increases in material
prices likely will keep things in check for a while. A mixed
bag in 2021 is better than the booby prize known as 2020.

Jumping off from that visual, this issue is filled with sto-
ries to make us all feel good about getting back together. Col-
laboration is the word when it comes to the adaptive reuse
of the ArtPark Community Hub in Five Points, where visitors
will be able to check out a book at the new library branch,
find a favorite food at the Comal Heritage Food Incubator or
enjoy the artwork of local artists in the RedLine Contempo-
rary Art Center. Junction Food & Drink, the chef-driven food
hall at Colorado Center, is another place to get back together,
bringing new interest to the mixed-use project that features
Dave & Busters and a United Artists movie theater.

Affordable housing - with an emphasis on good design -
remains a constant theme in our pages, whether it’s for-rent
product like Sheridan Station TOD or Denver’s for-sale La
Tela Condos. Additional features include hospitality projects,
end-user spaces, park remodels and even the rebuilt Pikes
Peak Visitor Center.

Finally, two really cool multifamily projects are coming to
fruition: The Hooper at Five Points by Palisade Partners and
Craine Architecture, a project that hits all the right notes in
this former jazz enclave; and Edit, a 13-story Zocalo develop-
ment in RiNo that lives larger than its abbreviated unit sizes
all while embracing sustainability and oozing design.

When we meet again, I'll have an African tale to tell. Until
then, enjoy our new lease on life and keep up the outstand-
ing work!

Kris Oppermann Stern
Publisher & Editor
kostern@crej.com
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Design Always |

DeS|gn Language: The Vocabulary of a New Work World

Gillian Hallock
Johnson
Principal,
Anderson
Mason Dale
Architects

the word “office” arguably dominates
my lexicon more than any other word.

Now, in 2021 the words “return to” have glued

themselves permanently in front of “office,” cre-
ating an expression permeated with questions of
spatial disruption, mental trepidation and health
concerns. CEOs, designers and developers are clearly
at the precipice of a new work world, whose values
don'’t entirely fit into our existing design language
or traditional offices spaces. The fact that the words
“return to office” and “COVID” are so often uttered to-
gether begs the question: Has the word “office” now
become toxic?

« Aligning words with new values. In order to face
our new work reality head-on, we need to begin trans-
forming our design language, starting with retiring
the word “office.” In doing
so, we can begin to bury
the one-dimensional, bor-
ing, vaultlike associations
that no longer connect
with people’s souls. Words
such as “community,” “col-
lective,” “studio,” “collabo-
rative,” “alliance,” or even
“workplace” are more rele-
vant replacements because
they speak to the post-pan-
demic paradigm that is emerging. In other words,
they embody the purpose of returning to work.

« Delivering the best of both worlds. Why would
people want to return to work? After a year of collec-
tive self-reflection, we are coming to terms with our
individual work style preferences. Of course, a num-
ber of people need to work from home, and some
want to continue working from home because they
believe it gives them more autonomy, distraction-free
productivity, and no commute. In the future, this pop-
ulation will need particular consideration to keep
them culturally engaged and connected to a company
community.

This article is focused on those people who are look-
ing for the best of both worlds. They’d like the choice
to work from home sometimes, but want meaningful
interaction and derive energy through being a part of
a diverse, people-centric cultural experience at work.
The stakes are even higher now for them, and, given
the choice, they will seek employers and buildings
whose spaces are shaped into vibrant collaborative
spaces filled with choice, service and access to unique
local experiences. This is the new paradigm that has
emerged from the isolation of the pandemic. If we de-

A s a workplace designer and strategist,

» o«
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If these spaces are imbued with
a new, more human-centered
design language that reaches

deeper into the souls

by the reckoning of the pandemic,
then office towers will be viewed
as vibrant ‘vertical villages' with

neighborhoods on different floors.

sign to meet this want, we might just fill our buildings
again.

« Translating the human experience into buildings.
The trajectory toward expanded and diversified so-
cial, collaboration and meeting spaces has obvious
planning and code implications. New and existing
buildings already are integrating increased security
and higher levels of concierge services for a more hu-
man-centered experience.

Further consideration for new buildings may
include:

- Deeper bay depths to allow for larger, more flexi-
ble multipurpose spaces.

- Three exit stairwells to accommodate higher den-
sity occupant load factors.

- Increased plumbing counts to offset increased oc-
cupant load.

- Increased outdoor bal-
conies where possible, or
rooftop terraces.

- Connection to local
context at entry level to
energize and engage local
surroundings.

Existing buildings with
increased vacancies could
realign themselves by:

- Rebranding the build-
ing with names linked to
the local context or neighborhood vs. a building num-
ber or monument signage identified with a company.

- Reinventing transfer floors by relocating tenants
and transforming vacated floor areas into vibrant
mixed-use social space, common to the building at a
more accessible midrise level in addition to the first
floor (and basement).

. Investing in luxurious base building restrooms
on every floor that convey elegance with thoughtful
lighting vs. value-engineered institutional drive-thrus.

o It takes a village. To align the future workplace
with the re-imagined post-pandemic desire for deeper
social and cultural connection, we need to think of it
as a village. All thriving villages are a mixture of spa-
tial types ranging from public to private. Social hubs
such as work cafés; open, collaborative meeting areas;
hoteling areas; large, flexible multipurpose rooms;
amenity spaces; and welcome areas will address
the workplace villagers’ desire for socialization,
diversity and choice. More intimate spaces for pri-
vacy and focus will be equally important to the
equation in order fulfill the human need for re-
spite and focus.

If these spaces are imbued with a new, more hu-

left empty
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man-centered design language that reaches deeper into ternative work styles, healthy food offerings, bold refer-
the souls left empty by the reckoning of the pandemic, ences to local character and company brand. And with
then office towers will be viewed as vibrant “vertical vil- ubiquitous but invisible technology that is state-of-the-
lages" with neighborhoods on different floors. This new art and user-friendly, just imagine the powerful draw a
paradigm could cultivate equity by providing choice - al- company “village” like this would create.\\
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How do you
transform space into

inspirational place?

Providing a place that cultivates creativity, ideas, and collaboration can transform
your business. It starts with listening to your employees and meeting their needs.
When your people are happy, engaged, and inspired, amazing things happen.

Environmental Graphics

Human-Centered Design & Consulting Floor Covering

Technology Manufactured Construction
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Making Place|

Destination Workplace: Longing for Connection, Meaning

e are in a talent war.

And the idea of going

back to the workplace

that anticipates an outdated ver-
sion of ourselves does not make
it easier to think about what’s
next. As we envision our collec-

Rob Hill .
Co-owner, live reentry, we need to instead
elements  understand and embrace the ap-

peal for a fresh start.

Many of us want to reclaim the
boundaries between work and life
as remote working has invited com-
panies into our living rooms, kitch-
ens and family life for more than a
year while retaining the benefits of
more flexible, choice-driven work
environments. Employers need to listen to what
their workforce is saying and intentionally design
in ways that make coming to the office desirable -
ways that make it a true destination.

Placemaking is the physical manifestation and
balance of people, brand and culture. Creating
destination-worthy workplaces must become the
collective goal for all businesses as a means of
developing the culture they want, representing
their brand identity, attracting and keeping the
best talent, and supporting emerging work styles
to better foster collaboration and innovation.

e Culture. Imagine the power of creating a place

T, i,

industry and foregoes excess formality.
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The emerging atmosphere of the future office is influenced by the hospitality

Careful design and planning are needed to manage the
increasingly ubiquitous nature of technology to respect vi-
sual and acoustic privacy and minimize distraction within
the office.

where employees want to be and want to be seen.
The emerging office will be a cultural hub where
people can connect both in person and remotely
- a place where people are empowered to ideate,
share experiences and otherwise engage as a com-
munity, the byproduct of which is a thriving cul-
ture tied to the brand.

Environments with a sense of belonging foster
free-flowing conversations and are where people
regularly seek opportunities to collaborate and
solve problems, enjoying the so-
cial benefits of learning from one
another. Serendipitous encoun-
ters in the office provide quality
versus quantity of personal inter-
action.

In order to accomplish this kind
of environment in the workplace
of the future, we need to rethink
large, undefined environments in
favor of smaller, more intimate
and humanistic areas to work and
grow as individuals, teams and or-
ganizations.

Your brand is your culture, and
your space is a reflection of your
ideals and principles. The longer
your team is apart, the more chal-
lenging it is to evolve culturally.
Dedicated space also can provide
a haven for promoting equity and
supporting a broad range of di-




Making Place|

versity and inclusion initiatives. Through a
thoughtful approach to the environment you
create and the activities and behaviors you
cultivate in your space, you can build respect
among people in new ways.

« Attract and retain. Flexibility, adaptabil-
ity, wellness, practical amenities, flexible
furnishings and the seamless integration of
technology are the baseline for productive
work environments. Both community and
collaboration are at the core of the new work
experience. The office and the pieces that
make up the office are shifting to enable new
behaviors, policies and virtual work to thrive.

The workspace is an experience that will
need to prioritize more “we” spaces and few-
er “me” spaces. The emerging atmosphere of
the future office is influenced by the hospi-
tality industry and foregoes excess formality.
Free address in the open plan will be more the norm to
support real estate strategies and hybrid work, and pri-
vate offices will transform to provide for the need for
different types of meeting spaces.

Adapting furniture as an extension of interior archi-
tecture provides flexible space planning solutions that
allow employees to change their space to adapt to their
needs and shape their own experiences. Every individu-
al and team is different, and companies need to create a
free flow of space the gives employees latitude, with a
landscape of choice of where to work within the office
depending upon their job function.

Ultimately, if we've learned anything from the last year
when it comes to the world of work, it’s that workplace
environments have to support higher levels of uncer-
tainty. You can’t always anticipate future needs, but you
can expect change and proactively respond by making
adaptability a functional goal of your workplace criteria.

o The hybrid spark. The workplace is there to create
sparks. Hybrid work offers both focused “deep work”

Placemaking is the physical manifestation and balance of people, brand and culture.

Rethink large, undefined environments in favor of smaller, more
intimate and humanistic areas.

opportunities for individuals to concentrate on tasks re-
motely as well as opportunities to come together in any
number of inviting atmospheres within the workplace
for collaboration.

Advancing technologies are the defining challenge of
these times. Having the right technology and teaching your
team how to use it properly is the key to effective, flexible
work environments, particularly in the hybrid model. Cre-
ating “phygital” spaces is one key opportunity. This refers
to the process of using technology to equalize the physical
space to interface with the digital technology that connects
people in order to enhance communication across all plat-
forms.

Working anywhere requires a superior technologi-
cal infrastructure to support collaboration and innova-
tion. General expectations include streamlined video
conferencing, live interactive working sessions, up-to-
date mobile tools, and cybersecurity. Careful design and
planning are needed to manage the increasingly ubig-

uitous nature of technology to respect visual
and acoustic privacy and minimize distraction
within the office.

o The office is here to stay. The workplace
must go beyond accountability and efficiency
- humans are social beings who long for con-
nection and meaning. We want to be part of
something larger than ourselves and feel val-
ued as a contributor, and good design can foster
community.

Understanding the characteristics of the
evolving workforce and the elements stimulat-
ing workplace transformation will secure a tal-
ent-driven experience, inherent adaptability and
flexibility, a positive culture, and a balance be-

tween real estate costs and employee amenities.\\
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NORRIS DESIGN Visit us online at www.norris-design.com
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=/ TRIO

TRIO’s proven market-driven design approach recently
helped a new Denver community sell for $105 million.

TRIO helps builders and developers reach ideal home buyers or renters with unique, thoughtful design that positions
communities for successful sales. For Alas Over Lowry (formerly Broadstone Lowry), TRIO combined creativity with

market research to achieve amazing results - this 300-unit luxury multifamily community sold for $105 million!

We invite you to view our work and you'll see, we don't follow trends, we evolve them.

O B ¥ [ @DesignByTRIO |:|
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The Space Between|

Make Friends & Money: Public Space as an Economic Story

like to pay for nice things, especial-

ly when it comes to urban infra-
structure. Public spaces in this country are
drastically underfunded. As such, our parks,
plazas, waterfronts and streets struggle to
serve beyond a basic utilitarian function. This
doesn't have to be the case. Through creative

|_et’s face it: American’s don’t really

Joshua Brooks,

Ag!'rﬁ'cfol}A partnerships and strategic financial tools we
Sasaki can unlock the potential of a more economical-

ly sustainable and socially performative public
realm. We see a small, but growing trend
within the United States to create import-
ant public realm projects that are at once
well designed, and creatively financed and
managed. Drawing from successful prece-
dents, cities like Denver can employ some of
these same strategies to great effect, better
leveraging a variety of funding sources to cul-

Anna Cawre,
Ag!'rﬁ'crol'rA tivate a robust and lovely public realm without
sasaki  draining public funding streams.

Finding Partners and Money

Public realm - parks, streets, plazas, greenways,
etc. - typically are funded and maintained by a
public agency. Parks departments or public works
departments generally are responsible for these
spaces and they are primarily funded by tax dol-
lars or other public mechanisms like bonds. These
sources generally do not yield enough funding,
putting stress on the delivery and ongoing op-
erations of anything more than the most basic
of spaces. A vicious cycle ensues wherein great
places can’t be built, people don’t understand the
potential value, and thus are not willing to pay
for them. To break out of this cycle requires lead-
ership and partnership to find more diversified
funding sources.

It starts with building partnerships and allow-
ing those partnerships to do what they are best
at. Not-for-profit organizations or private entities
can raise funds from nonpublic sources. They
also can enter into deals and other partnerships
with various groups that a city usually cannot, or
might struggle to do. Allowing and encouraging
partnerships with groups to take ownership of
capital projects and ongoing maintenance of our
public realm can be immensely valuable to mov-
ing beyond the status quo.

Additionally, money can, and should, come from
as many sources as possible. Private philanthro-
py, corporate sponsorships, revenue-generating
programs and concessions, private event rentals,
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and direct real estate value capture are all proven
examples of funding both initial construction cost
and ongoing operations of public realm projects.
Expanding the funding pool while relieving the
tax burden on the public can unlock tremendous
opportunity.

Return on Investments

In addition to finding partnerships and alter-
nate sources of funding, it is important to un-
derstand the actual economic value that quality
public space can have. High-quality, high-impact
public spaces drive foot traffic for local business-
es, increase private property value, and incentiv-
ize new investment in abandoned or underuti-
lized buildings and areas. While the negative
impacts, such as gentrification can be managed
through policy mechanisms, that is a topic for
another article and should not be a deterrent for
good investment.

Within real estate, “the high-line effect” - refer-
ring to the Manhattan linear public park’s impact
- points to how major public realm investments
can draw millions of dollars in further investment
in an area. Through value capture mechanisms
that collect the increased tax value these public
spaces can be sustainably managed at no or re-
duced cost to the public and at best actually can
pay back the capital spent on their creation. This
requires forward-thinking public policy to under-
stand these impacts and create the tools to make
it work.

From a revenue generation standpoint, creating
opportunities for local business to tap into these
investments is critical. Thoughtfully layering in
things like restaurants, beer gardens and rental
facilities not only can make places more economi-
cally sustainable, but also can make them safer by
ensuring a steady stream of people to activate the
space. With the right financing infrastructure in
place, the investment in high-quality spaces can
yield leaps in revenue for local businesses, which
can then be captured to in part fund ongoing op-
erations and maintenance of the higher-designed
spaces.

Call to Action

If we want nice things, we have to pay for them.
As Denver continues to grow and more demand
is placed on the public realm to support an in-
creased population, it is imperative that these
ideas are embraced widely to deliver high-quality
public spaces and do it in a way that is financial-
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ly responsible and sustainable. This will take leveraging
the amazing network of nonprofit organizations already
in Denver, supporting new ones to form, and entrusting
them with leading in the visioning, management, and
financing of the amazing public realm throughout the
city. This means city agencies become regular partners
in pursuit of a higher mission. This means thinking about

parks, waterfront, and streets differently and understand-
ing the full spectrum of life that is needed to support them,
including commercial activity. It requires forward-thinking
policy and financial tools to become an integral part of the
planning and design process. Working together, all of this
diversified support ensures that big ideas become big reali-
ties that pay off for all of us.

Case Studies

While talking about these ideas conceptually does present a compelling case, to explain how some of these ideas
have played out in real life, we will use three Sasaki planned and designed projects completed over the past decade.

$15M

Federal

" v
£ ¥
o
Leam |
Private %

E_ Y

$36.0M

Smale Riverfront Park. The Smale Riverfront
Park is roughly 40% funded by private dollars.
This entirely public park utilized tools such as
naming rights and others to garner the support
of the philanthropic community that coalesced
around an idea of creating something iconic for
the city and free for all. Ongoing maintenance
for the park is supported by a maintenance en-
dowment as well as a robust rental program
that channels money directly to the park oper-
ations budget.

$5.0M
State

$0.6M

County

City

$100.6M

of construction

Chicago Riverwalk. This S100 million construction
project to build a beloved public waterfront in the
heart of downtown Chicago was initially funded by
a loan through the Transportation Infrastructure
Financing Initiative Act. It required that revenues
generated by commercial activity had to be used
to pay back the loan. Within two years of comple-
tion, commercial revenues increased over 9-fold
from S1 million to more than S9 million. These rev-
enues from restaurants, rental facilities, and other
programming are managed by the city and will pay
off the loan in a fraction of the projected time and
soon will become a revenue positive project.

Phased Operations
Funding Stream

Year 1 Year 2

Sponsorship
Food & Beveroge
Ravenug

Sponsorship Sponsorship
Food & Beverage

Revenue Food & Beveroge

Revenue

Rantol MEGA Investmant

Revenie

MEBEA Investment

Initicl Transition to
Permanent Event

Spoce

Today

Year 3

WMEEH investment

> . | a=tecoaaag |
Rental :

Rentol
Revenue Ravanue

Lawn on D. The Lawn on D adjacent to the Bos-
ton Convention & Exhibition Center initially
was conceived to be a highly programmed but
temporary space and its operation was largely
funded by the Massachusetts Convention Cen-
ter Authority. However, by the 2017 season, its
third season in operation, the venue generated
a $350,000 profit and attracted over 300,000 peo-
ple; ever since, the Lawn on D's programming
has continued to be financially self-sustaining,
and it still holds more than 100 events per year.
The space, while open to the public as a park, is
managed more like a business by advertising its
event capabilities and providing certain pay-to-
play functions that generate earned income that
then fund its ability to provide a public good.
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ELEMENTS / Adaptive Reuse

Creativity, Learning, Innovation: Power of Collaboration

| i

A >) to the new ArtPark Com-
_ ) munity Hub at 35th Street
‘*- \.’ and Arkins Court in Denver
will be able to check out a book
Deffenhail%?ln from thg new b;anch gf penver
Projects Public Library, enjoy a picnic lunch
Director,  in a new park with food provided by
%‘il:t"rﬁrtt graduates of the nonprofit Comal Her-

itage Food Incubator, experience art by
local artists at the RedLine Contemporary
Art Center or explore their own creative en-
"7 deavors in one of the dedicated maker

spaces.

The new $4.5 million, 3-acre adaptive
reuse project in Five Points is the result of
years of advocacy on the part of River North

Art District and a series of first-of-their-kind
public and private partnerships aimed at ad-

(1 e e i
Shawn K.

Mather ~ dressing community needs by envisioning a new
Partnering  future for a couple of buildings that were slated for
TArZ;hl;itfg:' demolition just a few short years ago.

Affordability and access to public art and green
space have been persistent challenges as the neigh-
borhoods north of downtown Denver have grown
and changed. Several years ago, after learning that
two former Denver Police Department maintenance
buildings were on the chopping block, RiNo Art Dis-
trict recognized that repurposing them could provide
an opportunity to address these growing needs in
the community. In February 2018, the city of Denver
granted RiNo Art District a letter of intent to lease the
vacant buildings, which formerly housed Denver po-
lice maintenance operations.

Working with partners including RedLine Contem-
porary Art Center, Denver Public Library, Focus Points
Family Resource Center and Denver Parks and Recre-
ation, RiNo Art District envisioned an adaptive reuse
that retains these historic buildings while creating a
new, long-term community asset for the people who
live and work in Five Points, Cole, Globeville and
Elyria-Swansea.

In February, Denver City Council approved RiNo
Art District’s long-term lease, and RiNo Art District
engaged Tres Birds for architecture and Mark Young
Construction as the general contractor to bring the
project to life.

« Bringing together the arts, education and com-
munity. Unsurprisingly, art is at the heart of the Art-
Park Community Hub. A partnership with RedLine
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hen it opens ' S i —
late this sum-
mer, Vvisitors _

Pocket gallery at RedLine Space

Contemporary Art, a nonprofit based in Five Points
dedicated to fostering education and engagement
between artists and communities to create positive
social change, will bring a vibrant art experience to
the project. RedLine will facilitate eight affordable
studios for artists as well as offer arts education pro-
gramming for the community.

An innovative new branch of Denver Public Library
will provide flexible community spaces open to all
with amenities such as internet technology facilities,
Chromebooks and Wi-Fi, in addition to a selection of
the library’s book collection. To date, no other public
library in the country has engaged in an arts-focused
community partnership of this nature.

This new branch is made possible through a part-
nership with RiNo Art District. In 2017, the Denver
Public Library released a master plan outlining op-

The design was strongly guided by the idea of connection
- to nature, to community and to self.
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Carefully working to maintain the historic character of the build-
ing, Tres Birds created a much more flexible, welcoming design
with the community in mind.

portunity areas that lacked library services. Globeville and
River North were two neighborhoods identified; however,
with no capital to invest, DPL began to actively seek com-
munity partnerships to help make new facilities a reality.
Recognizing the need, RiNo Art District partnered with the
Denver Public Library to provide 7,000 square feet in ArtPark
Community Hub at well below market rate.

RiNo Art District is also partnering with the Focus Points
Family Resource Center, a nonprofit organization serving
low-income families in the greater northeast Denver area,
to bring its multigenerational program to the hub.

Responding to the needs of the community, this location
will offer commissary kitchen space offered to Globev-
ille and Elyria-Swansea residents at a significantly low-
er-than-market rate. The center’s Comal Heritage Food In-
cubator, a culinary training program for immigrants and
refugees, will provide a welcoming space for individuals
looking to grow their small food-service operations.

« Designed for connection. RiNo Art District engaged Tres
Birds on a design for the adaptive reuse of the buildings

Looking south at Denver Public Library exterior

e TR TV S Y A

ArtPark exudes a warm, welcoming energy fit for the future visitors
who will roam the halls.

that was strongly guided by the idea of connection - to na-
ture, to community and to self, through creative and educa-
tional pursuits.

Like many of the existing buildings in this neighborhood,
the structures on this site were not originally intended
for community use (one of the buildings previously stored
recovered stolen bikes, for example). The structures pre-
sented as one large, imposing mass. Carefully working to
maintain the historic character of the building, Tres Birds
created a much more flexible, welcoming design with the
community in mind.

The park in ArtPark, completed by the city of Denver and
Denver Parks and Recreation, is as integral to the communi-
ty center as the buildings themselves. To help people easily
interact with the outdoor spaces, the design team removed a
section of the single building, turning the center into a gate-
way between the river and the park. Throughout the project,
the design team sought opportunities to let light into what
formerly were virtually windowless spaces and create both
physical and visual connections to nature.

When it came to materiality, the buildings remain reflec-
tive of their place in the gritty River North neighborhood,
with ample use of industrial, raw elements. The design team
sourced local and reclaimed materials wherever possible in
order to reduce material costs and add rich sustainable value
to the space. Previously dark and unwelcoming space, Art-
Park now exudes a warm, welcoming energy fit for the fu-
ture visitors who will roam the halls.

With its emphasis on accessibility, education, creativity
and inclusivity, ArtPark and Community Hub ultimately
serves as a powerful example of the transformative poten-
tial of public-private collaboration, and the importance of
thoughtful adaptive reuse in our communities. \\

john@rinoartdistrict.org
sm@tresbirds.com
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Strengthening Teams Through Leadership Connectivity

S ave you been in contact virtually with
.. T |—| your colleagues for the past year, only to o<
e see them in person for the first time and
think, “Wow! It’s so great to see you - I feel like it’s
been so long!” This reaction is happening as orga-
nizations return to in-person working,
What is it about an organization whose employ-
ees express gratitude for coming back together?

Lisa Larance

Senior . )
Estimator, Why do employees want face-to-face interactions?
Swinerton

As companies are establishing return-to-work plans,

leadership faces a critical test with one question: Is
your culture and connection with your employees
strong enough for them to return in peak condition?

With the continued uncertainty around managing
a virtual and in-person workforce, the construction
industry took an in-depth look into how we operate
during (wait for it.) unprecedented times. There is
truth in the saying that “Construction is a people indus-
try that builds buildings.” Construction companies are
adept at building buildings. With the challenges of the
past year, most companies were efficient in keeping op-
erations teams building projects during the pandemic.

The differentiators are the companies that success-
fully address the “people” side of the equation. Those
that have a strong culture and are connected with their
people will prove their worth as the economy moves
toward a strong 2021.

Swinerton recognizes that our work landscape has
transitioned to a new normal. We ask ourselves ques-
tions like, “What do our employees need to be most ef-
fective upon their return?” “How do we maintain con-
nection with our employees if we’re not all under one
roof?” “How can this new landscape position us for suc-
cess?” Maintaining our organizational culture, not just
during boom years but also during those that challenge
our fortitude, is critical to retaining our industry’s most
important resource - our people.

published a Trend Brief* about the im-
portance of leadership connection during times of cri-
sis. The survey responses show the direct correlation
between open and vulnerable leadership and employ-
ee creativity, dedication and willingness to go above
and beyond. One outcome that confirms the impact of
openness during stressful times is creating opportuni-
ties for thoughtful dialogue among employees. These
dialogues and connections are foundations for build-
ing and maintaining a corporate culture that supports
all employees.

Swinerton believes that our workplace reflects the
strengths of our communities and has established an
Equity &Inclusion Council comprising a diverse team of
leaders from all levels of our organization. The council’s
vision is an environment where all feel safe, respect-
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The Unfound Door
Members of Swinerton’s internal Women’s Business Re-
source Group gather pre-COVID to connect and discuss
workplace culture.

ed and able to thrive, with Swinerton leveraging the
strengths everyone offers. As an employee-owned orga-
nization, our leadership reinforces its commitment to
uphold our corporate responsibility by focusing on our
“people-first” culture. Understanding that each person
has been individually affected by the past year’s events,
our vision supports how we truly connect.

Facilitated by the EIC, Swinerton launched three em-
ployee resource groups in the past year: Black Commu-
nity Business Resource Group, Women’s Business Re-
source Group and Working Parents Business Group. The
overarching goal of these groups is to embrace a cul-
ture where all employees can come together for open
discussion and learning while supporting a culture of
“One Swinerton” for our employees across the country.

These groups, and future ones, are furthering con-
versations between managers and employees and em-
ployee to employee. The forward-facing actions of our
resource groups reinforce that the power of our culture
connects our people. And our culture is why we will
continue providing the personal service that our cli-
ents have come to expect. The relationships between
our employees, and extending to our clients, must sur-
vive in an environment that has changed in ways no
one could have predicted.

If you're experiencing these “It’s so great to see you!”
effects as your teams return, pat yourself on the back.
It appears that your organization’s culture was strong
enough to withstand the events of the past year. There
is a high likelihood that your people are also more pre-
pared to serve their clients and projects as our industry
continues re-opening in force.

*Trend Brief: Shaffer, E. & Nedal, S. (2021). Why leaders
must connect more during times of crisis. Catalyst.

llarance@swinerton.com


www.catalyst.org
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Transformative Creativity in Special Education: The Role of
Design in Supportive Learning Environments is Key

Tammy Ng, LEED
AP BD+C

Project Manager |
Associate,

MBH Architects

b hen entering a
W Leroy Neiman
Art Studio, inhab-

itants are embraced with vi-

brant color and expressive cre-

ativity. Conceived when Good
Tidings founder Larry Harper met
renowned American artist LeRoy

Neiman in 1989, the colorful art stu-

dios by the nonprofit children’s charity

encourage students in underserved com-
munities to explore their own creative
spirit and individual expression. Like each
of the student’s needs, skills and dreams, no
two studios are alike.

We have navigated the design process with
the Good Tidings team for 13 locations through-
out North America - located within educational
facilities, recreational centers and institutional
buildings such as museums - and have developed
a rhythm that expedites the design process while
adapting to each location’s specific needs. Each of
the project partners - including Good Tidings, the
LeRoy Neiman and Janet Byrne Neiman Founda-
tion, and our MBH Architects team - treat each art
studio as a unique experience, with its own scope,
style and special considerations. Good Tidings
provides the art studios as gifts, encouraging the
project team to use our individual perspectives to
envision and transform the space while meeting
each stakeholders’ goals. When envisioning the

The Pottery Corner provides a space for creating three-dimensional artworks. This cor-
ner includes two new wedging tables and a glazing table - specified in a rich cerulean
blue color; a drying rack; a storage cabinet; the kiln, and three pottery wheels.
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A custom-built false window with a picturesque view of the
majestic Pikes Peak is a nod to the surrounding locale, pro-
viding students with a connection to the outdoors.

most recent Leroy Neiman Art Studio at the Col-
orado School for the Deaf and the Blind, our goal
was to create a facility that helped deaf and blind
students explore their art skills in a creative, vi-
sually uplifting environment. Providing art edu-
cation for students ranging from elementary to
high school-age and facilitating classes on paint-
ing, drawing, ceramics and sculpture, this Good
Tidings location exemplifies the role that the built
environment plays in facilitating hands-on, trans-
formative learning. The importance of the built
environment in influencing the
student’s emotional, spiritual
and physical health is central
to the design process and can-
not be stressed enough.

This studio is distinct in many
ways; first and foremost, the
studio was designed and con-
structed remotely during the
COVID-19 pandemic. With offic-
es shut down and stakeholders
residing in two separate states,
site visits and in-person client
meetings went virtual to pro-
tect everyone involved. The
first kickoff meeting with Larry
Harper and the Colorado School
for the Deaf and the Blind vi-
sual arts teacher focused on
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understanding the students’ and teachers’ specific
studio needs. The teacher was most excited about
building flexibility into the floor plan and weaving
in special moments for showcasing art, including
a rollaway stage that will bring art-project reveals
to a new level. In addition to the signature large
murals - a key design element within each LeRoy
Neiman Art Studio - the design team prioritized
the inclusion of 3D and tactile elements and new
pottery and wedging tables to ensure all students
would experience an interactive physical environ-
ment while undertaking hands-on learning.

Each Leroy Neiman Art Studio has authentic the-
matic influences inspired by the location, students
and Neiman’s body of work. That said, each space
also maintains key elements for brand consisten-
cy, such as splatter painted linoleum flooring and
murals of Neiman’s art. The hand-splattered paint
on the floor, created by Good Tidings founder Larry
Harper and his family, brings a dynamic vibrancy
to the room and mimics LeRoy’s art studio in New York
City. The murals are created by transforming Neiman’s
paintings into large mural prints to span the walls, serv-
ing as the room’s artistic focal point. For this space, the
team was inspired by the nearby Rocky Mountains and
Neiman’s pieces created for the Winter Olympics. Nei-
man served as the official artist of five Olympic Games
spanning from 1972 to 2010, and his pieces of Olympians
and skiers perfectly guided the design and color palette.

The final design solution brought the dynamism of
Neiman’s works to life. Four murals fill the space with
color and inspiration. The first is a portrait of LeRoy Nei-
man, accompanied by his biography and inspirational
messages to the students in English and Braille. Three ad-
ditional murals of Olympic skiers adorn the room - one

With COVID-19 in mind, MBH sought to specify easy-to-clean surfaces through-

Learning to ski is an important activity for the students at the Colo-
rado School for the Deaf and the Blind; the school has been collab-
orating with Foresight Ski Guides, another nonprofit organization,
to teach their blind students how to ski.

on the wall, and two others adhered to the doors of new
storage cabinets. As the studio is located at the basement
level, we wanted to bring a sense of the outdoors in. Cus-
tom-building a false “window” with a picturesque view
of the majestic Pikes Peak, we revitalized the space with
some of Colorado’s acclaimed landscapes. To comple-
ment the speed and excitement depicted in the murals,
3D objects like skis and ski poles were mounted onto the
mural for added visual excitement. The studio entrance
includes wall-mounted upcycled ski coat racks to store
art aprons and other belongings, and reclaimed skis were
fashioned into a bench for students.

Neiman was a lifelong advocate of providing
creative learning opportunities for children-a
truth that was celebrated in the design scheme
for the project at large. The final space is en-
ergized, colorful and filled with inspiration
for all students. While this was my 13th LeRoy
Neiman Art Studio designed for Good Tidings,
each project is unique; the process, depen-
dent on the location’s context, is constantly
changing and adapting. The education para-
digm is shifting, with contemporary teaching
approaches demanding new kinds of learning
spaces to better equip today’s students for the
future. We're honored to have brought the joy
and vibrancy of LeRoy Neiman and his mission
to communities of need through a supportive
built environment, continuing his legacy for
student artists nationwide.\\

out the art studio. Similarly, the furniture allows flexible layout configurations,

able to be arranged to maintain 6 feet of separation.

tammyn@mbharch.com
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Scaling the Use of Renewable Energy in Colo. Communities

n the two years since Gov. [
Jared Polis signed the Com-
munity Solar Garden Mod-
ernization Act, which formalized
a statewide goal to achieve 100%
renewable energy by 2040, there
has been significant progress scal-
ing the use of renewable energy in

‘ﬂ,
Adam Knoff

Director and -
Co-Founder, — nearly every facet of our communi-

UnicoSolar tjes, While the majority of public at-

Investors .
tention over the past year has been

consumed by a pandemic and its re-
sulting economic challenges, these
energy goals are even more important
today than they were when the bill
was signed into law in May 2019.

Colorado is among the leaders in re-
newable energy in the U.S, and Den-
ver in particular was recently named
one of the top eight sustainable destinations in
the world - in company with the likes of Copen-
hagen, Denmark, and Helsinki - by National Geo-
graphic magazine.

Goals like the one set by the Community Solar
Garden Modernization Act help keep us at the top
of the pack in terms of sustainability. In order to
slow the impacts of the built environment on the
natural one and preserve the natural bounty Colo-
rado is known for, stakeholders in both the public
and private sectors need to train their focus on

renewable energy and find creative ways to com- .
plete projects that work toward these goals, city and county of Denver showed that commer-

Earlier this year, Unico Solar Investors, a sub- cial and industrial buildings make up 70% of the
sidiary of Unico Investment Group, and Excelsi- 8Teenhouse gases emitted by the built environ-
or Energy Capital, in partnership with Namaste Mentin the city. _ .

Solar, began work on four community solar gar- While commercml properties clearly represent
dens across 40 acres in Aurora with 8 megawatts @ Substantial opportunity to reduce pollution,
of capacity. The partnership is an important step ~many of the buildings in this category are not
toward realizing the goal of a clean energy future well-suited to on-site solar. Community solar gar-
by providing an alternative source of electricity ~dens are the solution. Unico’s approach, informed
for communities in the Denver area. by the company’s experience in real estate as both

The project, a joint effort with Xcel Energy, is tenant and owner, relies on a new, more inclusive
expected to generate 3.6 million kilowatt-hours model that mitigates site challenges and speeds
per year, totaling 291 million kilowatt-hours over ~ up the process from installation to delivery of
the course of an initial 20-year contract. This clean =~ POwer to customers.

The new community solar gardens total 8MW of capacity.

Seventy-five percent of the renewable electric-
ity will be provided to 16 commercial buildings
owned and operated by Unico Properties in Den-
ver and Boulder while the remaining 25% will be
sold to residential customers throughout Xcel En-
ergy’s Colorado service territory.

Creating a meaningful source of renewable en-
ergy for commercial buildings will make a huge
difference in terms of the overall transition to
green energy in Colorado. A 2017 report by the

energy will reduce carbon emissions by about Community solar gardens further provide prop-
206,400 metric tons, which is equivalent to burn-  erty owners with the option of participating in
ing approximately 277 million pounds of coal. solar energy programs, even if they can’t or don’t

In addition to our team’s cross-functional part- wish to purchase and install solar panels on their
nership, the project is an example of an innova- own properties. Through Colorado, Xcel’s So-
tive approach to power distribution, with energy  lar*Rewards Community program, customers can
being provided to both residential and private subscribe to third-party community solar gardens
commercial users. and receive credits on their monthly utility bills
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Unico Solar completed four new community solar gardens in 2021.

for the solar energy that their subscription contributes
to the Xcel Energy grid.

By shifting the logistics of installing and maintaining
the panels to an off-site partner rather than individual
owners, more property owners have the opportunity to
participate in a renewable energy program. Support and

a cogent framework from forward-thinking utilities like
Xcel make the electrical provider a partner rather than
an obstacle.

These kinds of programs offer innovative solutions to
common barriers to accessing solar energy, including
utility rate structures that are unfavorable to renewable
energy, rooftop structural concerns and other building-
or property-related restrictions.

Unico Solar and Excelsior are confident that new mod-
els like this will help Colorado reach its energy goals and
are committed to scaling the use of renewable energy
in other markets as well. The Xcel project in Colorado is
just one piece of the 250 MW commercial and industrial
solar project portfolio our two companies are develop-
ing across North America. Working together with utili-
ty partners across the country, these sites will sell clean
energy to a mix of customers, including businesses and
property owners, schools, utilities and municipalities.

We’ve made progress in Colorado and should be proud
of what we’ve accomplished. But as we look to the future,
we should continue pushing toward these renewable en-
ergy goals in order to ensure our continued success eco-
nomically, socially and, of course, environmentally.

adamk@unicosolar.com

Energy Modeling Software for Optimal Building Performance
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B3 Benchmarking puts the power of building
energy data in your hands, comparing energy use
across peers and prioritizing opportunities.
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NEO identifies available technologies and early
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KTI's Hospitality Team Shares a Few Favorite Things

Inspired by necessity and innovation. Inventiveness and past 12-plus months, we are excited by the potential of what
intrigue. We, the hospitality team at KTI (Kimberly Timmons awaits on the design horizon for our industry and have been
Interiors), collectively are delighted to share with you some energized by this time of rebirth and creativity in products
of our new favorite design things. As we begin our gradual that give our design visions even more personality.

ascent from the firm grasp of an unexpected, and challenging

1. Sustainable Materials: Muratto Cork Blocks
— Abigail Eberhard

Now more than ever designers want to utilize natural
elements and sustainable materials within their designs
to focus more on the health and safety of their occupants.
What better product to use than cork? Cork is antimicro-
bial, antistatic, water-resistant, recyclable and biodegrad-
able; all characteristics that contribute to cleaner airspace.
One of cork’s finest features is its natural beauty with its
unique grain, texture and color. No two pieces are alike,
and it effortlessly brings warmth into a design as well.
With the Muratto Organic Block Cork Strips, designers
can transform surfaces into dynamic, sophisticated, and
playful focal points by utilizing any of their distinctive
patterns and bold colors while also providing acoustical
support and contributing to cleaner air.
hitps://www.sustainablematerials.com/muratto/]

2. Dal-Tile: Antimicrobial Tile — Amber Bryan 3. Cortina Leathers: Silicone Fabrics — Susan Odette
With an increased focus on the importance of cleanliness in our As businesses begins to reopen, and the hospitality in-
everyday environments, manufacturers realize that it is not just dustry continues to reimagine the customer experience
the cleanability of a product that their customers are looking for, to ensure a sense of comfort and well-being among its
but also the use of antimicrobial technology to contribute to the guests, silicone has begun to make an emerging come-
fight against all viruses. Dal-Tile has recently released an innova- back in our industry. The New Age discovery of silicone
tive new product to promote cleaner spaces. Its “Famed” porcelain technology enables textile manufactures to create func-
tile collection is produced in beautiful marble-look designs that tional, high-performance and intelligent textiles, which
feature Microban technology. Microban provides powerful antimi- can satisfy the demands of our pandemic reality for
crobial product protection that is built into the product and does both indoor and outdoor use. Unlike leather and vinyl,
not wash off or wear away. We want our spaces to be both beau- silicone is resistant to abrasion, cracking, staining and
tiful and to promote healthier environments and by blending those weathering and is BPA free, but mimics the desirable
two needs, this product provides both elegance and peace of mind. hand and texture of genuine leather.
htips://www.microban.com/daltilg htips://www.cortinaleathers.com/|
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4. Yellow Goat Designs — Jennie Sorensen

Yellow Goat Design recently launched a fun, nature-inspired
collection of lighting fixtures and architectural screens
called “Against the Grain.” The collection features sustainably
sourced wood that is manipulated to create forms and tex-
tures that may seem atypical of wood. The “Pomme” pendant
light is deceptively simple but the fabrication process is actu-
ally quite complicated with layers of fused plywood shaped

to emphasize the grain character, and finally fitted with an
LED light source between the plywood halves. The “Skittles”
screen is inspired by the children’s game of Skittles (similar
to bowling) and also by the favorite, well-known candy. The
designers played with wood dowel scraps from their sample
room and arranged the pieces to create unusual movement,
depth, and texture. The colorful painted edges add a layer of
fun and charm.

by CNC machine, and then hand-sanded and hand-finished

hiips://yellowgoatdesign.com/|

5. BLA Station: BOB Sofa — Sylve Sugg

The BOB sofa system is an example of exciting post
pandemic FF&E that is both functional and flexible. Hotel
owners are looking for furniture that bridges the gap
between keeping guests comfortable and safe in a group
setting, while also giving their operations team flexible
seating options as needed. Manufacturers are getting
creative with existing upholstery designs by offering
features like plexiglass dividers for social distancing that
can be inserted between modules and then easily relocat-
ed or removed when required.

htips://www.blastation.com/|

6. Black House Design Group — Virginia Witte
Wood is a forever changing and moving material, but oh
so beautiful! Many engineers, millworkers, architects, de-
signers, etc. have come up with ingenious ways to secure
woodworking designs for a long-term outstanding effect.
Alocal shop in Denver is one of these pioneers. In hospital-
ity and commercial design, dining and meeting tables are
constantly being moved around and reorganized to accom-
modate the users’ needs. It is often that these tables end
up uneven or wobble and just will not line up as intended.
Black Hound Design has found a solution saying, “Goodbye
to uneven, wobble or difficult-to-join tables” by introduc-
ing its innovative TableLinks solution. This nifty design
allows for easy and balanced table connections, helping
line up the surface and keep tables linked securely. This
allows for the tables to have a flat, seamless design even
after the unavoidable movement of wood.
htips://www.blackhounddesigncompany.com/tablelinkg
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Centennial Center Park
Adds More Restfu
‘Rooms’ to Foster Privacy

n recent months, the need for privacy has
become more important than ever. It’s the
job of public outdoor space to provide ar-
eas to be active, play outdoors, exercise or
gather with friends for a concert. It’s also
important to have public space that can let us un-

wind in a different way, a public space that can T ‘:;
let us rest and reconnect with the beautiful place Bg;ggrer

we live. In collaboration with Design Workshop, project Manager,
our firm has completed design on the future addi- TomecekStudio
tion to the Centennial Center Park. With direction Architecture
from a forward-thinking city agency, this addition explores the
need to provide public space that can serve more restful, passive
and meditative functions.

&% The existing context brought challenges, including its immense
= size, proximity to a critical roadway, and its juxtaposition with the
existing active areas. The project adds new structures to the exist-
ing park that orient themselves around a communal lawn, while
new paths, gardens, picnic areas and other site moments combine
to create a series of connected and peaceful moments that balance
within the larger context of the site.

Each intervention acts as a counterpoint to soften and protect
from the extremely successful and energetic playgrounds and am-
phitheater of the existing park. To provide for the new spaces and
comply with the sheer size of the site, the park was subdivided
into unique rooms, that through careful balance of vegetation and
built elements create a sense of privacy and calm. To maintain a
sense of connection and preserve security, the rooms are connect-
ed through the ramble, a walk between moments that becomes a
restful act in itself.

To act as an intermediary between the gardens, and the existing
park and buildings, three new structures combine around a cen-
tral lawn that become the Upper Bluff.

The primary structure is a series of steel moment frames orga-
nized around the central point of the lawn. A roof plane turns
from porous to solid before finally turning vertical to block sound
and sight from the busy nearby street. Varying roof heights bal-
ance the need for the space to create individual areas, while their
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OPENING ART TOP:

The Folly frames views of Longs Peak beyond, acting as a
connector from the lawn to the site, as well as the state.

OPENING ART BOTTOM:

Varied roof heights create opportunities for private
gatherings in the larger pavilion, while the entire
structure can be used for larger events.

ABOVE:

The steel fins of the Folly change from porous to
transparent from different viewpoints.
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The Central Lawn is embraced by the new structures, which
taper out from its center.

geometry allows for a holistic composition. An exterior
shell relates to the existing park while the interior space
is constructed of natural materials that remind us of na-
ture.

The new restroom speaks to the forms of the pavilion
while receding into the hillside and placing additional
focus on the lawn. Its materials also strike a harmony
between the existing park, the traditional landscape
and the new elements.

Lastly, a viewfinder folly takes its shape from a simple
linear array of steel fins. The fins appear as a solid mass
from some perspectives and transparent from others,
while also framing views from specific points. This in-
stallation becomes an artful focus, an occupiable con-
nection and further reinforces The Bluffs’ goal to func-
tion as a transition between the active, and the restful.

The first phase of construction is slated to begin this

year.\\
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Cochlear World I
Weaving a ML

eadquarters:
tisensory

EXxperience

ochlear, the company that brings the gift of

sound via hearing implants to thousands

around the world, needed an updated North

American Headquarters. The company want-

ed a place reflective of its brand and culture,
a place employees and investors could be proud of, a
place where recipients and visitors would feel wel-
comed, and a place for scientists and researchers to use
labs for refining their discoveries. After exploring multi-
ple site options, Cochlear decided to renovate a five-floor
stand-alone building built in 2001 just south of down-
town Denver.

DLR Group’s design weaves together the threads of all
who walk through Cochlear’s doors - employees, recip-
ients, scientists, investors, families - into one unique
space to come together and thrive. Enlarged photographs
of recipients hang on the walls of the open-office corri-
dors, reminding employees of the purpose behind their
work. Going from an older, cubicle-heavy building with
minimal amenities to this modern, open environment
was a concern going into this project and the design
team led the change-management approach to ensure
that employee happiness was a key metric for Cochlear
in this renovation.

This 160,000-square-foot building is built for nearly 500
employees, with room to grow up to 600 strong. The wel-
coming entry sequence directs practitioners to lab and
training areas to the right, visitors and recipients to the
experience center on the left, and employees to secure
and social spaces straight ahead. Easy access, enclosed
huddle rooms allow for quick meetings or interviews
to take place outside of the secure employee zone. Each
floor above is open-office seating with pops of Cochle-
ar’s brand colors. The “woven” concept is highlighted
vertically and horizontally on each floor via slat ceilings,
colored stairwells, and seating layouts.

« Innovation in action. The heart of Cochlear is the
technical expertise that informs its cutting-edge im-
plants. Placing the surgical training lab and related re-
search spaces, including sound booths with a view into

the board room underscores the crit-
ical connection between Cochlear’s
business and operational functions
and its innovations through research
and development. When confidential
trainings or experiments are occurring
in the lab, the flip of a switch turns the
switchable privacy glass window wall
opaque.

The new headquarters includes four
times as many conference and open collab-
oration spaces as the previous offices, with eight types
of collaboration rooms for a spectrum of size and tech-
nology needs. A learning workplace emphasizes profes-
sional development opportunities in dedicated training
areas that seat over 200, lab and adjacent research spac-
es, and customer experience spaces. Indoor environ-
mental quality features include sound clouds and sound
masking to attenuate acoustical distraction, and 100%
LED lighting.

Before starting design, the team learned that both Co-
chlear leadership and its employees wanted to move to
a more progressive, choice-based workplace. “The design
team really listened,” said Liza McKelvey, Cochlear’s peo-
ple and culture vice president. “They helped to challenge
and educate us, and came up with great suggestions and
guidance to ensure we had the best result.” This was an
opportunity to leverage DLR Group’s research on work
modalities, which identifies distinct task-focused cate-
gories to inform the program and design and improve
both employee satisfaction and efficiencies in their
work space.

The Cochlear Café offers options to fuel every employ-
ee’s workday. In the café, employees can enjoy a hot break-
fast or lunch from the full servery backed by a commercial
kitchen, or grab a healthy snack from “quick eats” options,
or from the barista-staffed café stand. Employees also can
bring guests into the boardroom-style meeting room for a
meal, looking out over the bustle of the cafe and the land-
scaped courtyard through a series of garage doors.

A

Jeremy Reding,
AIA, LEED AP
BD+C
Principal,
DLR Group
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PHOTOS: Brad Nicol Photography

OPENING ART TOP:
Cochlear work space

OPENING ART BOTTOM:
Cochlear café

ABOVE:
Cochlear lobby

BELOW:
Cochlear conference room
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Graphics branding

« Establish identity with graphic color and texture.
Cochlear’s North American headquarters is its first loca-
tion to incorporate new brand guidelines. DLR Group’s
experiential graphics design team helped translate
those guidelines into physical space by considering col-
or theory, scale, repetition vs. novelty, and transparency
vs. opacity. Moments of discovery gently connect em-
ployees to the Cochlear mission and to the impact they
have on recipients every day.

A mix of art frames, full-wall vinyl graphics and di-
mensional, interactive graphics within each floor
weave floor color into the graphics, creating a cohesive,
branded working environment. The design awakens the
sense of touch by using tactile materials, light and shad-
ow to evoke an emotional response in the guest while
also enhancing the employee experience.

Cochlear understands that hearing connects us to
our world - to small everyday wonders and to the peo-
ple and experiences we love. And the design of this
new world headquarters embodies these connections
through all the senses, delivering a place to help people
hear and be heard. \\
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SEE YOUR
IDEAS TAKE
SHAPE.

CUT COSTS, TIME, AND
WORRY WITH FRAMECAD BY
DOUGLASS COLONY.

This innovative software and
manufacturing technology lets

you design and build the exact
right frame for your project without
compromising your vision. It allows
us to pre-fabricate cold-formed
steel frames that are custom-built,
delivered on-site, and easy

to assemble.

Best of all, the process takes Va of
the time of conventional framing
to complete. We are the only
manufacturer equipped with
FRAMECAD in the Rocky Mountain
region and have the expertise to
employ its full potential. Turn to
Douglass Colony for durable,
cost-effective framing for your
most complex and creative
construction projects.

Call Us Today:
303-288-2635
1-877-288-0650

Commerce City | Greeley | Colorado Springs

[douglasscolony.com/framecad
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Electric Pass Lodge Leads
Quest for Gold-Standard
‘Guilt-Free’ 2nd Home

e’ve all seen the grim statis-

tics .. summers are getting

hotter, winters are getting

shorter, and our mountains

are receiving less snowfall.
Yet the appetite for a lifestyle set among our
state’s majestic peaks and idyllic mountain
communities is only increasing. Many fami-
lies have glimpsed the possibility of a world
where the morning’s corporate merger can
be hashed out on a Zoom call, the family can
meet for a slope-side lunch of Chilean sea
bass, and the east wall of the cirque can be
conquered after a quick check-in with the
office. Against this backdrop, East West Part-
ners has prioritized a conservation-minded
development approach to meet the growing
demand for climate friendly resort living.

“If you own a home at a ski resort, you're
inherently invested in the preservation of
snow,” said Andy Gunion, Roaring Fork Val-
ley managing partner for East West Partners.
“Nobody wants their ski home to contribute
to climate change, but the reality is most do
- either through the burning of natural gas
in the home itself or by receiving electricity
generated from fossil fuel sources.”
Introducing the latest of East West Part-

ner’s resort properties, Electric Pass Lodge -
a new 52-unit “net-zero ready” ski-in/ski-out
luxury condominium building at the base of
Snowmass Village.

TOP:

Electric Pass Lodge view looking toward the
Cirque (or Snowmass Ski Area)

BOTTOM:

Electric Pass Lodge view from community pool
looking east

“We set out to design
not only a contemporary
Scandinavian-inspired al-
pine lodge, but the most
sustainable, all-electric A &
condominium building in L >
the Colorado mountains.

Electric Pass Lodge will set a sI;lrlﬂrrl;tmett
new standard for the future

of building design in Snow-
mass and hopefully for ski re-
sorts across North America,” said Christian
Barlock, principal with 4240 Architecture.
Achieving this goal required a multifaceted
design approach, led by our firm and “deep
green” engineering firm Integral Group.

The occupant comfort strategy began with
a reevaluation of the overall village master
plan. The team opted to open up an interior
courtyard, allowing winter sun to passive-
ly heat a large portion of the south-facing
units in addition to reaching deep into the
heart of the village to the community pool.

The next layer of sustainability integra-
tion included the use of passive building
technologies such as a highly efficient build-
ing envelope with triple-pane windows, in-
sulation targets well in excess of code, and
the inclusion of “phase change’ materials
that moderate interior temperature swings
throughout a 24-hour cycle. Additionally,
occupants are encouraged to forego the use
of mechanical climate control by using the
numerous operable windows and “infinity”
door systems to take advantage of natural
cross ventilation.

The “last mile” of achieving optimal user
comfort is met through carefully selected
active technologies. Buried “earth-tubes”
are utilized to preheat and precool constant-
ly circulated fresh air intake. Electric wall
heaters are powered by a combination of

Project
Designer, 4240
Architecture
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|/

Framed views looking south from upper-level unit with integrated
banquette
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Upper-level unit with expansive southern views to
Sam’s Knob and Snowmass Ski Mountain

on-site rooftop solar power and off-site renewable
electricity from the regional utility, Holy Cross
Energy. By replacing the need for natural gas or
coal-powered energy generation, Electric Pass
Lodge is effectively able to heat and cool all units
without the use of fossil fuels.

The clean mountain aesthetic continues into
the interiors by Denver design firm River + Lime.
Even the mountain home staple, the great room
“fireplace,” has been reenvisioned using a pollu-
tion-free water vapor alternative to natural gas.
Ellen McCready, project manager for East West
Partners, noted, “One of the great things about de-
signing a sustainable building is that we end up
with a building that is extremely healthy for our
owners and their families.”

Electric Pass Lodge will be a new benchmark
for future resort development and the industry
as a whole. “Building electrification is a key step
on the pathway to a net-zero future,” said Mar-
ta Schantz, senior vice president for the Urban
Land Institute’s Greenprint Center for Building
Performance. “A highly energy-efficient, all-elec-
tric building powered by renewable energy is the
gold-standard for leadership in the built environ-
ment.” \\
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/3 Chef-Driven Fooc
el Hall Creates Unigue
== 2nd Welcoming
® Place to Connect

unction Food & Drink is a 12,000-square-
foot food hall featuring 10 local chef-driv-
en concepts, an indoor/outdoor bar, coffee
shop and 4,000 sf of outdoor seating space.
Having opened its doors in October, the food
hallis a vibrant component of an emerging retail “Main
Street” at Colorado Center in Denver. -

In collaboration with developer Lincoln Property Co. We‘I\Is Landers,
and Philadelphia-based interior design firm Eimer De- ;o ciate
sign, Tryba Architects created a unique amenity both for Tryba
the mixed-use campus, which is home to Cigna Regional Atchitects
Headquarters, and for the surrounding neighborhoods. A variety of ven-
dors provide elevated food and beverage offerings from local and na-
tionally renowned chefs including Troy Guard and Soon Choi. Situated
prominently on the west corner, the coffee shop, operated by Sonder
Coffee & Tea, has its own dedicated entrance allowing it to operate in-
dependently and serve all-day coffee and pastries while remaining con-
nected to the main hall.

Although only a single story, the grand double-height hall establishes
the building with meaningful presence among the surrounding towers
on the campus. To create a comfortable and inviting retail experience,
articulation along the sidewalk is used to bring elements down to a pe-
destrian scale. Overhead, 6-foot-tall wooden trusses visibly extend from
inside to out, allowing for a variety of uninterrupted seating areas and
supporting the floating roof that provides shade for the exterior patios.
One of the outdoor patios is in a sunken plaza lined with trees, creat-
ing a sense of enclosure from the street. A pair of glazed garage doors
opens to the patio, seamlessly connecting the space as an extension of
the main dining area. Along the main frontage of the building, the side-
walk expands into a large, recessed patio where the 40-foot bar opens to
serve guests directly outside.

The material palette responds to the existing buildings at Colorado
Center while enhancing texture and color to create a welcoming and
engaging retail experience connected to place. Inside, the clean use of
wood, steel and concrete highlight the structural nature of the building
while allowing the individual vendors’ branding to stand out vividly.

The exceptional group of vendors includes Ebisu Ramen and Sushi,
Shawarma Shack, Big Wave Taco, Smok Barbecue, Mr. Miners Meat and
Cheese, Pete’s-A-Pie, Cleaver & Co., Lazo Empanadas, Sojourners Gelato
Café, Sonder Coffee & Tea and the Junction Bar. A full list of menus and
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OPENING ART:

Contrasting warm wood and black steel are incorporated
throughout the space. Simple treatment highlights the
exposed structure as well as the vendors’ branding.

ABOVE:
The sidewalk expands into a protected alcove where the
bar opens up to serve guests directly outside.

BELOW:

A colonnade of piers establishes a structural rhythm along
the sidewalk with windows allowing glimpses into the
vendors beyond.
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p Al
As a collection of diverse offerings, vendors have the

opportunity to brand their space using their own designs
that reflect their unique character.

events can be found at junctionfoodanddrink.com]

Situated at the Colorado Station RTD light-rail stop be-
tween downtown and the Denver Technological Center,
Colorado Center is a 13-acre mixed-use office, retail and
entertainment complex, and transit-oriented develop-
ment. Junction Food & Drink joins existing destination
retail on the campus, including Dave & Buster’s and a
United Artists movie theater. The food hall contributes
to the evolving brand of Colorado Center, creating en-
gagement and vibrancy in a high-quality, amenitized
and centrally located live-work-play community. \\
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' a Tela Condos
elp Expanc
omeownership

Options in Denver

or a community rich in heritage, art and culture, ac-

cess to affordable housing is paramount to a bright

future. And for Denver’s Art District on Santa Fe, La

Tela is doing just that - providing access to stable, af-

fordable for-sale condos, offering the heart and soul of
the community an opportunity to really own a part of the neigh-
borhood residents call home.

With 92 condo units and 70,000 square feet, including ground- Mark Nejacl

Project Manager,
floor commercial space, La Tela’s affordable living is a partnership  piikmann
between many entities - developer Shanahan Development, Eleva- ~ Constructors
tion Community Land Trust, Urban Land Conservancy the Depart-
ment of Housing Stability and the Colorado Department of Local Affairs Division
of Housing. Brinkmann Constructors is the general contractor on the project and
Studio Completiva is the architect.

La Tela is unique for many reasons, but the biggest differentiator is that the de-
velopment is the first 100% permanently affordable for-sale condo project in Den-
ver. It’s also the largest project completed by the Elevation Community Land Trust,
which makes homeownership more accessible through the community land trust
model, a tool that helps create inclusive communities spanning generations.

“What makes La Tela even more unique is the partnership with Elevation Com-
munity Land Trust. By partnering with ECLT we have not only ensured that these
units will be affordable to the first buyer, but they will remain affordable,” said
Jeff Shanahan, owner at Shanahan Development.

Once complete, La Tela condos will be income-restricted - up to $55,950 for sin-
gle-person households and up to $79,900 for a four-person household. Homeown-
ers will own their units, all priced under $200,000, and ECLT will maintain own-
ership of the land, then lease it back to homeowners under a 99-year renewable
land lease. This model creates permanent affordability and ensures generational
stability.

The Denver Department of Housing stability as well as the Colorado Department
of Local Affairs had a hand in the financing of this project. Teachers and those who
work in schools will be given priority to purchase units.

Located at West Sixth Avenue and Inca Street, the facility is near multiple pub-
lic transportation options, including a high-frequency bus line, and just minutes
from downtown Denver, making this project even more appealing for potential
homeowners. The new condos are within walking distance to restaurants, shops,
hospitals and schools.
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BY THE NUMBERS:
70,000 square feet

5 floors
13,000-square-foot parking garage with 38 stalls
4,000-square-foot commercial tenant space
For-sale condo units:

64 studio condos, averaging 330 square feet

24 two-bed condos, averaging 650 square feet

4 three-bed condos, averaging 1,000 square feet

ABOVE:

La Tela condos are unique for many reasons, but
the biggest differentiator is that it is the first 100%
permanently affordable new, for-sale condo
project in the Denver area.

ABOVE RIGHT:
Brinkmann Constructors is the general contractor building
La Tela along with Studio Completiva as the architect.

BELOW RIGHT:

A partnership between Shanahan Development,
Elevation Community Land Trust, Urban Land
Conservancy, Denver Department of Housing Stability,
and the Colorado Department of Affairs Division of
Housing brought La Tela to life and gave community
members an opportunity to truly own a piece

of their own neighborhood.
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And the nationally known Arts District on Santa Fe
adds to the allure, with its art galleries, studios, the-
aters and other creative-focused businesses. The cul-
turally diverse neighborhood draws thousands of peo-
ple each month with First Friday Art Walks, increasing
visibility and stimulating the economy of the district.

La Tela’s impact to the community is already starting
to be seen and will be a welcome addition to the on-
going need for affordable living in the area, especially
the call for new, for-sale condos.

“The hope is this project will provide quality home-
ownership opportunities for essential workers in the
Denver area,” said Shanahan. “We wanted to build a
project that had great access to downtown and gave
people the opportunity to build equity in the city
where they live and work.”

This city-supported project broke ground last July
and is expected to be complete this summer.

Units will feature Energy Star appliances, micro-
waves, quartz countertops, in-unit washers and dryers,
over 9-foot ceilings, on-site solar power, energy-effi-
cient heat pumps, LED lighting throughout, on-site
bike storage and more.\\
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CONSTRUCTION

We’re the Model.

We're Olsson, a nationally recognized engineering and design firm that

®
adds purpose to every project we create. folsson.com] q . J ) d . [ |

60 / BUILDING DIALOGUE / June 2021


www.fransenpittman.com
www.olsson.com

Trailblazing Modern Architecture in the Mountain West for over 25 Years.

new york | 212.484.9860
jackson | 307.733.3766

. . .339.991
architects + designers denver | 303.339.9910



62 / BUILDING DIALOGUE / June 2021




Construction on

Purple

Mountains Majesty

ust 30 miles west of Colorado Springs and

14,115 feet above sea level, construction crews

are working to complete the Pikes Peak Vis-

itor Center. GE Johnson broke ground on the

$60 million, 36,000-square-foot project in June

2018. It is the highest ongoing construction site in North

America. The Pikes Peak Visitor Center is designed by

Baltimore-based GWWO Architects, in collaboration with

RTA Architects of Colorado Springs as architect of record.

Replacing the existing visitors center, this facility will

allow visitors to take advantage of the inspiring views

and natural beauty of Pikes Peak, also known as Ameri-

ca’s Mountain. Each year, more than 600,000 people visit

the summit of Pikes Peak. The new facility is designed so

that visitors can focus on the beauty, richness and scen-

ery of America’s Mountain, with multimedia exhibits to

tell the story and history of the mountain and enhance
the visitor experience.

Building on top of a 14er presents its own special chal-

lenges. To create a safe work envi-
ronment and contribute to the over-
all success of the project, GE Johnson
requires all crew members to undergo
an extensive physical examination, in-
cluding a flexibility test and a Harvard
Step fitness assessment. Crew mem-
bers then engage in a two-hour, site-spe-
cific orientation, followed by a briefing
on the special safety measures necessary
for working at high altitude. Due to these
safety measures, the project team hasachieved zero
recordable injuries. This is no small feat for any project
site, but an even greater accomplishment working at the
high altitude and in the elements that come with that.
“Probably our biggest challenge that we recognized
early on was the fatigue and stress that it puts on the
construction workers at that altitude. About 10% of our
workforce were not able to perform at the altitude,” stat-

Amanda Nurmi

Communications
Coordinator;
GE Johnson
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OPENING ART TOP:

The new facility will allow visitors to take advantage
of the inspiring views and natural beauty of Pikes
Peak, also known as America’s Mountain.

Courtesy Windstar Studios

OPENING ART BOTTOM:

The new Visitor Center has 4,175 square feet of
window system and a curtain wall system that is
tested to withstand 230 mph winds.

Courtesy Windstar Studios

ABOVE:

14,115 feet above sea level, the Pikes
Peak Visitor Center is 36,000 square feet
Courtesy Windstar Studios

BELOW:

Building at 14,115 feet above sea level presents
all kinds of construction challenges.

Courtesy Ely Hemnes
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ed Tim Redfern, construction
executive, field operations,
GE Johnson. “We’re very excit-
ed, we’ve been excited since
GE Johnson was selected to
do this project and I can’t say
enough to what it means to
GE Johnson, and to me indi-
vidually, as a native, to be a
part of the project.”

The project is on track to
complete this summer. Since
2018, teams have laid 21,350
sf of colored concrete plaza
slabs and 5,500 sf of mason-
ry. There are 400 Permatrak
planks and beams surround-
ing the exterior of the com-
plex, transforming the
summit into an Americans with Disabilities Act-accessible
experience. The building contains 4,175 sf of window system
and crews will place the curtain wall system that is tested to
withstand 230-mile-per-hour winds.

The Visitor Center is also seeking to fulfill the Living Build-
ing Challenge (LBC) - a certification program that goes be-
yond LEED standards, raising the bar to “define the most ad-
vanced measure of sustainability in the built environment.”
This will be the first LBC building to be constructed in Col-
orado.

The LBC certification has required a strong partnership
of the city of Colorado Springs, the design team, GE Johnson
and all the subcontractors. Though the LBC compounds the
already immense challenges inherent in this project and its
location, it is a testimony to the commitment the project
partners have to the responsible stewardship of natural re-
sources.

To achieve net zero waste, the goal of project is to divert
90% to 99% of material waste from the landfill. Current infra-
structure in Colorado makes this challenging, but GE Johnson
partnered with Recycle Colorado (formerly CO Association
for Recycling) to further the Colorado Contractors Challenge
which has helped drive demand for increased infrastructure.
To save water, the site uses vacuum toilets and recycled wa-
ter for flushing. Water must be hauled up and wastewater is
hauled down the mountain and the new building will reduce
freshwater trips from 127 to 72, and wastewater trips from
174 to 69. This saves gas and transportation impacts on top of
water use reduction. “Varied thermal set-point strategy” will
help maximize efficiency by heating and cooling areas of the
building separately and water is circulated throughout the
building for heating and cooling.

This project has been a “once-in-a-lifetime” experience for
the project team, subcontractors, and designers. With the
completion of the project in sight, all eyes are on America’s
Mountain.\\
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We are a commercial general contractor specializing in Recently Completed

q a . . 1660 Lobby & Amenities
tenant finish projects. We have exceptional superintendents, Vascular Insfitute of the Rockies

United Urology Group - Lakewood

subcontractors and a servicefocused team that is willing By Your Side Aufism - Co Springs

to go the extra mile for our clients. We complete projects
on-time and on-budget with the quality and professionalism
expected. Let us build your space to create a more inviting (it

Kindred Hospital
and appealing look for your employees, clients and visitors. Regis Simulation Lab

Currently Under Construction
Potatoes USA

' ‘n Please contact us for more information on how Coda Construction can
| " help you with your next construction project.

MARK STRATTON, PRESIDENT
CODA CONSTRUCTION GROUP, LLC 303.757.3133
| YR | :
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Master P
Perspect

s master planned communities continue to

gain popularity in the Denver metro area,

finding a story that speaks to both new res-

idents and the community they are joining

becomes paramount. The RainDance devel-
opment in Windsor is envisioned to create a modern,
harmonious coexistence between functional farming
and activated living in a safe, joyful and productive
place for community. Serving as a hub for nostalgic fun,
RainDance River Resort is a microcosm of its lively sur-
roundings, designed to be a central source for a thriving
community.

RainDance River Resort acts as the resort next door,
providing the community with a water park in its back-
yard. The amenity space features Colorado’s largest lazy
river, which is designed to connect the community with
the rich agricultural and farming history of Northern
Colorado. It’s a place where large-scale amenities cele-
brate simple pleasures, where memories are made and
relived on the water, underneath the sun and next to
fruit-filled orchards.

Situated within a 13.4-acre park, the resort-style pool
occupies roughly 4 acres and is connected to passive
and programmed open space, orchards and farmland
through an extensive trail network. The entire park is
carefully oriented to allow for stunning views of Long’s
Peak and the Front Range.

Anchored on the main road, widened sidewalks, golf
cart parking and a network of connecting pathways
make the resort easily accessible for residents. Primarily
a private amenity, RainDance River Resort is municipal
in scale and can accommodate up to 1,000 guests.

A silo tower water slide on the pool’s center island sends
visitors flying into the cloud-shaped lazy river. A tractor crop
splashpad offers interactive and playful water features.

anning with a
ve on History

Larger-than-life design elements
are balanced by intimate gathering
spaces. A silo tower water slide on
the pool’s center island sends visitors
flying into the cloud-shaped lazy riv-
er in the form of the RainDance logo.
A tractor crop splashpad offers interac-

' Mitch Black,
tive and playful water features. Open-  PpLA LEED AP
air grain bin cabanas and hammock  Principal,

seating areas offer shade for small Norris Design

groups. A bar, farmhouse communi-
ty building and picnic areas accom-
modate larger celebrations.

« Authentic details and repurposed
materials. From shade structures to
natural stone walls, materials at Rain-
Dance River Resort are meant to last
and age naturally. Every element of

Brock Reimer,
RainDance River Resort was designed PLA

Principal,

to evoke an immersive experience of : .
Norris Design

“living in the farm,” Drawing from the
RainDance farm-themed palette, playful
pieces arerooted in agricultural heritage. A working cen-
ter pivot irrigation system runs through the heart of the
resort and serves as a custom water feature - its tires
leaving prints in the splashpad’s cement. Steel panels
in sunflower patterns serve as decorative elements that
cast changing shadows throughout the day. Other repur-
posed materials include a chicken coop locker system
and hay rack bike racks. Along the resort’s perimeter,
mature trees purchased from a local nursery offer large
areas of shade.

Agrarian patterns guided the pool design and landscape
planning around the resort. Windrows, hedges, grids and
circular patterns establish unique visual elements and
create an authentic harmony among agricultural, educa-
tional and recreational places. Old tractors and farming
equipment function as sculptures and water features to
reinforce the area’s heritage.

RainDance River Resort reinvigorates the notion of a
watering hole with new ways to gather and relax. This
modern take on a concept with historic significance pro-
vides a community center designed to remind residents
of the rich past while they enjoy gathering together in
the present. Water is the lifeblood of a farm, and this
characteristic is echoed in this community center.

« Environmental sensitivity and sustainability. North-
ern Colorado’s rich agricultural and farming history was
founded on the successes of early settlers in establish-
ing sustainable living. At RainDance River Resort, these
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OPENING ART TOP:

A microcosm of its lively surroundings, the resort-
style pool is situated within a 13.4-acre park and is
connected to open space, orchards and farmland
through an extensive trail network.

OPENING ART BOTTOM:
The shape of the pool and lazy river reflect the
RainDance logo

ABOVE:
Larger-than-life design elements are balanced by
intimate gathering spaces.

BELOW:

Envisioned as the resort next door, RainDance
River Resort provides the community with a water
park in its very own backyard.
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Drawing from the RainDance farm-themed palette, playful pieces
are rooted in agricultural heritage. Every element was designed to
evoke an immersive experience of “living in the farm.” Windrows,
grids and circular patterns establish visual elements and create an
authentic harmony. Old tractors and farming equipment function
as sculptures and water features to reinforce the area’s heritage.

sustainable practices are preserved. The design team created
a habitat for plants and small species of wildlife to thrive,
sustaining the ecological system that lives in RainDance.
Planned corridors of perennials at the resort attract pollina-
tors to its surrounding orchards. Year-round greenhouses are
also planned, enabling a 12-month growing season that main-
tains crop productivity through winter lulls. Demonstration
farms create opportunities for teaching and learning in an
open environment while community farms in each district
give people a chance to take ownership of the growing season
and share the bounty with their neighbors.

All sustainability initiatives are marked with educational
signage that brings the community along for the journey and
helps create future advocates who will champion the unique
“living in the farm” lifestyle at RainDance for generations to
come. Additionally, turf lawns serve to reduce concrete, water
usage and maintenance.

RainDance has won multiple awards, recognizing its unique
design, historical derivations and focus on community. As
master planned communities increasingly focus on differen-
tiation and unique storytelling, RainDance demonstrates the
power of historical perspective.\\
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or a variety of reasons, Denver finds itself in dire

need of many more quality affordable housing

units. Building has not kept pace with rents,

which shot up 77% over the last decade in the

Denver metro area, and the devastating impacts
of the pandemic have further imperiled the economic
stability of countless residents. The issue is being com-
pounded by Denver’s continued popularity for transplants
combined with relatively stagnant wages. This is a crucial
juncture for the city, and on both the public and private
sides, partners are stepping up to the task.

At the state level, a new bill would seek to give localities
the authority to regulate development and construction
of new affordable housing units, decoupling inclusionary
zoning from rent control. While lawmakers debate this po-
tential tool for incentivizing affordable housing develop-
ment, we're seeing developers tackle the issue on a project
basis, finding opportunities to include affordable housing
units in particular surrounding transit-oriented develop-
ments.

Our project partners Mile High Development and Urban
Land Conservancy saw a unique opportunity with the Sher-
idan Station Apartments community to add a large portion
of much-needed affordable housing. Located at East 13th
Avenue and Sheridan Boulevard in a parcel directly adja-
cent to the RTD W Line, this newly opened multifamily
community offers 133 apartments for people making 60%
or less of the area median income.

o Combining affordability and walkability. As a tran-
sit-oriented community, Sheridan Station offers a dense
mix of uses at a walkable scale within a short distance of
a train or bus station - a critical factor when considering
that average living and transportation costs make up the
lion’s share of the expenses for lower-income residents.
Eliminating the need for an automobile helps these folks
put their income to work in other ways.

The project developers also found creative ways to pro-
vide nearby parking space for residents who do have cars
without having to build a new, expensive parking garage.

Designing Quality Affordab
Housing at Sheridan Station TOD

e

Mile High Development was able to ne-
gotiate a long-term parking lease with
RTD, which helped reduce the number
of parking spaces in the building, maxi-
mize the number of units, and optimize
the footprint of the building to keep the
project in budget.
The location of Sheridan Station is con-

¥

Cassie Turbow

venient enough that residents can walk ?S;Orfslgf'
to a number of nearby businesses. The  Nathan
Strohe

bustling West Colfax Avenue is a 10-minute
walk away and a Target and King Soopers are
less than a mile away. Sloan’s Lake can be visited after a
short bike or scooter ride.

« Affordability doesn’t mean sacrificing design. Often,
when we hear about affordable communities, people pic-
ture cheap-looking designs that have value-engineered out
any semblance of architectural character. This approach
ultimately contributes to the negative stigma around af-
fordable housing and provides fodder for community op-
position.

Together with Mile High Development, Brinshore Devel-
opment, Alliance Construction Solutions and Urban Land
Conservancy, JNS aimed to break that stereotype at Sher-
idan Station Apartments. Our goal was to give residents -
and the community - something of value that they could
be proud of for years to come.

The conceptual process began, as it does with all our
multifamily projects, by deeply understanding the project
vision - from the budget to the lifestyle of the target resi-
dent, from the ideal community ethos to the neighborhood
context.

Since walkability was such an important factor in this
community, we created a variety of ground-floor public
spaces that easily connected visitors and residents to the
adjacent neighborhood and light-rail station.

Residential units have ample natural light and efficient,
open floor plans that take advantage of the stellar views to
both the Front Range and downtown Denver.
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OPENING ART:

The massing and articulation create
a sophisticated rhythm and cohesive
architectural statement.

ABOVE:
Sheridan Statino Apartments breakes the
affordable housing sterotype.
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« Contributing to the neighborhood context. The architectural
design of Sheridan Station reflects the developing character of its
surrounding neighborhood while infusing its own distinct archi-
tectural identity. The ground-floor public spaces facilitate a strong
indoor-outdoor relationship and connectivity to the surrounding de-
velopments and transit, creating a strong sense of community that
extends beyond the walls of the apartments.

The massing and articulation create a sophisticated rhythm and
cohesive architectural statement while providing a visually inter-
esting and unique pedestrian experience. The distinct wood soffits
provide scale and interest while the strategic use of masonry and
glazing enhance the overall architectural narrative.

With Colorado’s growing populations, affordable developments
will continue to play an increasingly central role in urban planning
efforts. Along the way, developers will continue to face hurdles, in-
cluding complex subsidy programs, local land-use regulations and,
frequently, neighborhood pushback. That’s why it’'s so important
to work with an architecture partner that can balance competing
interests and deliver a design that truly addresses all stakeholders’
requirements. At the end of the day, design is really the difference
between a project that checks a box and one that is perceived as a
long-term community asset.

Sheridan Station Apartments ultimately serves as an example of
the power of good design in meeting both the need for affordable
housing as well as the natural desire for quality development that
creates a positive impact on the surrounding community.\\
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WORDS: Kevin Criss

Five Points, July 1947
The jazz is jumpin’ at the Casino Dance
Hall and next door at the Ex-Servicemen’s
Club, both owned by local legend and “The
Mayor of Five Points,” Benny Hooper.
Welton Street pulses with energy as “Boo-

gie Bop Blues” wafts into the night, where it
dances with the sounds of laughter and car
horns. A shiny Ford Super Deluxe squeals its

tires gassing the turn at The Rossonian.
Duke, Satchmo, Count, Billie ... all the cats

play Benny’s clubs. The night is young and

you're in “Harlem of the West,” the hottest

jazz stop between Chicago and San Francis-
co.

Five Points, June 2021

SRS After decades of neglect, the neighborhood

' ' is starting to swing again thanks to a band

‘ 8 of developers and architects committed to

moving the area forward while respecting
5

the neighborhood’s rich cultural past.
And Benny’s name now adorns The Hoop-
er at Five Points, a nine-story riff on mixed-

|
use that features 27,548 square feet of Class
A office space, 103 apartment homes - 80%
of which will be micro units - and 6,016 sf of
ground-floor retail.
Located at 26th and Welton streets, The

Hooper at Five Points is the latest Welton
Corridor hit from the team of Palisade Part-

Palisade Partners | s

Making the Move to Five Points
Paul Books, president of Palisade Partners,

a n C C ra | n e met Dan Craine, AIA, NCARB, principal of
Craine Architecture, in 2010 and a budding
business relationship took off.
4 The two worked together on B-Street LoHj,
rC /] | eC u re which rolled into a series of projects includ-
- ing Books’ private residence and Summit
Sky Ranch in Silverthorne. According to
h a Ve T h e We |tO n Books, it was Craine who broached the idea
L of doing work in Five Points.
“Given it fit our contrarian approach, we
. . decided to spend some time to see what may
O rrl C Or p ayl ng make sense,” says Books. “After significant
neighborhood feedback, we designed The
Wheatley.”

a n e\N tu n e “It’s an area with deep cultural identity,
and Paul dove right in and began communi-

*Hyder Construction joined The Hooper
team early for preconstruction services and
eventually was retained for the build-out.
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‘ Hyder Construction broke éround in May 2019 on The
Hooper, a nine-story, mixed-use project located at 2600
Welton St. in Denver’s historic Five Points neighborhood.

*k-.._.;—":'.@-}'h;
Jazz music serenaded onlookers as Palisade Partners and
Hyder Construction broke ground on the project.
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cating with neighbors and trying to figure it out,” says
Craine. “He invested the time and created a real dia-
logue.”

Part of that dialogue led Craine and Books to meet Carl
Bourgeois, a longtime Five Points resident and property
owner. With Bourgeois onboard as a partner, the group
forged ahead with deeper involvement in the neighbor-
hood.

Books and Craine followed up The Wheatley with The
Lydian, an eight-story, mixed-use residential building at
2590 Welton St., which led to The Hooper. Also on their
plate is the restoration of famous Five Points landmark,
The Rossonian Hotel, which happens to be right next
door. According to Craine, who moved his firm into The
Wheatley, they had no idea where that first project in
Five Points would lead but they knew it felt good to be a
part of the community.

“The more we were integrated into the neighborhood,
the more it felt like a great professional endeavor to
be here,” says Craine “And, personally, this is what we
want be involved with - sensitive infill development in
a meaningful area.”

[lustrating that commitment, Books joined the Five
Points Business District Board in 2014 and eventual-
ly had a hand in creating the Five Points Business Im-
provement District, on which he currently serves as
president. Craine sits on the Five Points Design Review
Committee.

Neighborhood Input Helped Shape The Hooper

Originally, the idea was for the group to develop the
entire block that includes the Rossonian Hotel. When
that deal fell flat, Books purchased the parcel that was
to become The Hooper, then a parking lot and a couple
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of one-story structures. He closed on the property in 2017
and quickly moved to solicit neighborhood input on the
project.

“We met with all of the RNOs near the project, including
Uptown, Curtis Park Neighbors, Five Points Business Dis-
trict and Old San Rafael,” says Books. “We met with Five
Points Business District and their design review commit-
tee multiple times. In addition, we went through the Land-
mark Commission process, which requires at least two pub-
lic meetings.”

Palisade wasn’t alone. According to Hyder Construction’s
Colin Stone, project executive, neighborhood outreach and
building relationships are things they do on every project.
“If you're going to build in a neighborhood, you have to
support the community around you.”

Hyder and Craine worked together to develop a loose pro-
gram and concept design that was then vetted and adjust-
ed as budget, neighborhood input and need demanded.

“There were many meetings where we changed the num-
ber of stories, we changed the structure, changed how
many units was in it,” says Stone. “We changed it until
it was the right mix where our anticipated budget really
yielded a great design and a great proforma for the own-
er to make sure that they were going to be able to make a
good return.”

The challenge for Craine, et al, was that while the neigh-
borhood is a culturally historic district, the built environ-
ment doesn’t necessarily inform the future context. Every-
one knows the look of LoDo. Five Points? Not so much.

“I think we’ve done our best to use materials that are
familiar to Denver and the contextual patterning of Five
Points,” says Craine. “The buildings themselves become the
backdrop for the public realm and that, at the end of the
day, is where you're going to find that the most sensitivity

PHOTOS: Rocky Mountain Photography

OPENING ART:

The Hooper at Five Points is the latest Welton
Corridor hit from the team of Palisade Partners and
Craine Architecture.

LEFT:

The view of downtown from The Hooper's location at
26th and Welton Streets.

MIDDLE:

Because the vertical scale is broken down with
setbacks at the transition of office space to
residential, the design allows for balcony spaces for
the residents.

RIGHT:

The Hooper's units feature streamlined kitchens.
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Room with a view: High-end fixtures and finishes complement Views for miles can be taken in from the ninth-floor view
the stunning views in this unit’s bath. lounge

to the culture are the users.”

There is one parking level below grade and parking
continues on the second floor. Some 6,016 sf of retail
space activates The Hooper at the street level, while
levels three and four are office space, and apartment
homes take up the top five floors.

The skin of The Hooper is earth-toned masonry with
subtle material changes in terms of coloration, texture
and detailing and the brick gives way to stucco for the
top two residential floors. The vertical scale is broken
down with setbacks at the transition of office space
to residential and this offers balcony spaces for the
residents. And, The Hooper is loaded with amenities,
including a fitness center, bike storage and ninth-floor
view lounge.

Flashy it is not. The Hooper plays more like an Art
Farmer ballad than a Miles Davis solo. But, it hits all
the right notes because not only does it perfectly
fit the neighborhood, also it’s the tune that the Five
Points community requested.

“I think (The Hooper) is successful in not calling at-
tention to itself,” says Craine. “It aligns with what our
The skin of The Hooper is earth-toned masonry with subtle goals were and there is a maturity to the fenestration
material changes in terms of coloration, texture and detailing. patterning and the architectural moves that had been
edited back in such a way that it sits ... confidently.”

“(The Hooper) is a continuation of fulfilling our
goals of contributing positively to Five Points and
the Welton corridor,” adds Books. “We want to do
projects that are high-quality, honor the history, and
contribute to the activation of Five Points and we are
proud to have local, black business owners as invest-
ment partners in the project.”

It took a while, but Five Points is getting its groove
back.\\
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Honeybees make your building more valuable and unique while
helping save the honeybee population.

Local experts with knowledge of Colorado’s specific climate
install and maintain honeybees, making your building more sustainable
and a happier place to work or live.

You'll help the planet - and get your own branded honey!
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Tucking  Sitework & Finish Groding 80 East 62nd Avenue and Transportation
Site Ulilities  Demolition & Environmental e Yoﬁ’; SONG, Suite 101 730 West 62nd Avenue

Overlot Greding ~ Civil Construction Management Denver, Colorade 80216 Denver, Celorade 80216

wwv Horeandsans.com  303-429-8893

Civil Construction Services . Corporate Office Operations, Maintenance

June 2021 \ BUILDING DIALOGUE \ 81


www.freerangebeehives.com
www.fioreandsons.com

AR

—_—

Local Influence
Edit rises in RINo — a thoughtful first
step goes small to live big
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rom the corner of context and community;,
to be catalytic real estate development must
weave the threads of place, purpose, people
and perspective into a cohesive whole that is
more than the sum of its parts. Denver-based
real estate enterprise Zocalo Community De-
velopment manages the process from concept to comple-
tion and beyond through in-house expertise in planning,
construction, leasing and property management.

“At Zocalo, our goal is to use real estate to help create
community, not just buildings,” says David Zucker, who
co-founded Zocalo in 2005. Today, as the chief executive
officer, Zucker summarizes his role as strategic visioning
and relationship management. In pursuit of a company
that lives a legacy of excellence to the benefit of employees
and investors, Zucker’s ambition has been to develop prop-
erties that make a lasting impact on the city’s fabric. In the
15 years since the firm’s founding, Zocalo has introduced
more than a thousand units of for-sale and for-rent multi-
family living to walkable Denver communities like Jeffer-
son Park, Cherry Creek and the Ballpark neighborhood.

LEFT:

Fenestration at the ground level is organized around large,
oversized openings reminiscent of the district’s former
conglomeration of warehouses, metal works and auto repair
outfits.

BELOW:
Edit offers 10,000 square feet of retail on the ground floors.

WORDS: Sean O’Keefe

“Organizationally, Zocalo is focused on stewardship,
people, integrity, resourcefulness, innovation and team-
work,” continues Zucker. “By developing, building, leasing
and managing our assets ultimately, everything we do is
centered on the resident experience, from construction to
sweeping the floor.”

Zocalo’s latest endeavor, a 13-story, 367-unit apartment
building, offers a decidedly concise approach to creating
community at the corner of 35th and Walnut streets near
the epicenter of the River North Art District. Edit, Zocalo’s
take on bite-size living, surrounds abbreviated unit propor-
tions with an abundance of outdoor access and urbanite
accessories bedecked in art. Centrally located within a brief
walk of several of Denver’s hip and emerging districts, Edit
puts the city affordably at the doorstep of fun-size apart-
ments.

Edit’'s amenity package includes a sprawling rooftop
lounge on level 14, ground-floor common areas, a sumptu-
ous fitness center, three levels of integrated parking and
roughly 10,000 square feet of retail on the first floor. Its
full-fledged embrace of sustainability includes a hydronic
piping heating and cooling system that Zocalo believes to
be a first of its kind among multifamily high-rise buildings
in North America. At an average of 560 sf per unit, the Edit
apartment does not quite translate to micro-living but defi-
nitely comes in a bit under much of downtown’s existing
inventory.

“Construction costs have been rising roughly 11% a year
since 2007, while rents have increased by about 3.5% and
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Ground-floor common areas are only a few of Edit's amenities.

incomes by only 1.8% annually. This isn’t sustainable,” ex-
plains Zucker of the economics driving decision-making on
this close-in development. At Edit, in addition to condensed
units, the building’s functional economics received a boost
when Zocalo secured a height variance from the city. Orig-
inally zoned for an eight-story building, Zocalo was ap-
proved to break the site’s height limitation by five addition-
al stories for committing to lease 16 of the building’s units
under Denver’s criteria for affordable housing.

“By increasing pillow density or putting more units in
the same form allowed by zoning, we bring a product to the
market that is going to be more affordable for residents in
general and deliver on Zocalo’s commitment to income-re-
stricted units,” continues Zucker. “People accept smaller
spaces if they are well designed. We've not only focused on
unit design but have delivered on a set of thoughtful com-
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munity building and amenity spaces.”

Inspired to go beyond the basics in affordable, for-rent
units, Zocalo enlisted the help of a well-rounded design
team that includes Craine Architecture leading the core-
and-shell solution, Semple Brown Design for the interiors,
and Nine Dot Arts to infuse the property with a curated
collection of local art. Craine Architecture Principal Dan
Craine is dedicated to improving the public realm through
contextually integrated architecture and sees the impor-
tance of city-building as central to his firm’s role on a proj-
ect like Edit.

“Though the units in this building may be succinct, Edit
will make a significant impact of the over-height urban fab-
ric of RiNo,” says Craine of the 13-story structure’s local in-
fluence. With years of service on important design review
boards including the Downtown Design Advisory Board,




The design challenge here was inserting a 13-story apartment
tower into a low-slung, hard-scrabble neighborhood, accord-
ing to the architect.

Historic Denver, and the Saddle Committee for the Nation
Western Complex, Craine appreciates the delicate nature of
setting precedents for what will soon be an edgy “micro-
tropolis.”

“The design challenge here was inserting a 13-story apart-
ment tower into a low-slung, hard-scrabble neighborhood
while being cognizant not only of the area’s influence on
the building but also the building’s influence on the future
of the district,” says Craine.

Craine Architecture’s resolution of these as-of-yet not
fully defined circumstantial drivers balances picking up
ground-level design cues and establishing a new architec-
tural language above. Beginning with a straightforward
interpretation of area inspirations, Edit builds upward on
a base of masonry and metal. Fenestration at the ground
level is organized around large, oversized openings remi-

/ Edit /

LEFT:
Edit’s amenity package includes a sprawling rooftop
lounge on level 14.

RIGHT
Generous common areas balance the smaller unit
square footage.

BELOW:
At an average of 560 sf per unit, the Edit apartment
does not quite translate to micro-living.

niscent of the district’s former conglomeration of ware-
houses, metal works and auto repair outfits. The building
activates the streetscape through an energetic mix of retail
and dining and a resolute insistence on ground-floor trans-
parency across the external facades. As the building rises,
the importance of upper-story setbacks comes into play as
Edit anticipates its future over-height neighbors in a dis-
trict of changing context.

“We have tried to lean into the background, taking cues
from what surrounds the site, and being thoughtful in how
loudly we proclaim presence here,” says Craine of the need
to be more subtle than bold on this particular property.
“Edit takes an important first step in breaking the height
barrier for the site. This is the essence of city-building, es-
tablishing forward-thinking precedents that set the tone
for what follows.”

Zucker agrees and shares his enthusiasm for Edit’s arriv-
al.

“RiNo is a vibrant, fun, cool walkable neighborhood with
nearly immediate access to the very best of downtown Den-
ver,” finishes Zucker confidently. “Edit positively integrates
a soothing presence within an energetic, emerging place to
create a new kind of urban apartment experience that will
suit the people who live here ideally.” \\
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Bpx energy:
Gensler's Design
Takes on a
Hospitality Focus

To support the expansion of bpx energy’s corporate
headquarters in Denver at 1700 S. Platte St,, Gensler creat-
ed a sleek, hospitality-focused workplace that is anchored
by an iconic stairway to enable a fully connected work-
space for employees across floors. In the lobby and recep-
tion areas, a palette of black and steel, marble, and cop-
per accents creates a refined industrial aesthetic while a
fireplace and interactive digital wall serve as welcoming
touches that reinforce the hospitality-driven atmosphere
at the energy company’s new workplace.

The sculptural form and materiality of the spiral stair
pays homage to the history of bpx energy, echoing the
form of a rotary oil drill. Fabricated from solid copper
with thoughtful integration of structure and lighting, the
result is a testament to the beauty and preciousness of
natural resources.

The design team also created a laser-cut steel map of
Denver, which highlights bpx energy’s strong presence in
Colorado and adds a local element.\\
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TOP:
Harmony Club’s dining room is a
welcome extension of home.

BOTTOM:

Harmony Club’s member entry features
Duchateau panels.

PHOTOS: David Patterson

The intention behind the design for the Harmony Club was de-
cidedly different from the highbrow exclusivity of golf clubs past.
The owner wanted a space that embodied the relaxed familiarity
of a favorite pair of luxury jeans and felt like a welcoming exten-
sion of home. Deviating from golf club tradition required taking
a highly customized approach - from light fixtures and furniture
to artwork and accessories, Studio 10 specifically designed each

element of the club.

Studio 10 worked hand in hand with project architect DT] De-
sign to specifically design each element of the Harmony Golf club.
As a team, we were able to build an inclusive retreat in which ev-
ery member of the family could find comfort. \\
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The Harmony Club:

Studio 10's Design Deviates from
Traditional Golf Club Design
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This large club room is the perfect space for hosting a large
gathering as well has offering intimate seating areas for private
conversation and connection. The room was designed to feel like
home - sit down and stay a while.

RIGHT:

Warm and inviting, this custom bar is the perfect place to grab a
cold one after a sunny afternoon of golf.

BELOW:
The club’s pro shop is bright and open.
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Leading and building projects with
the best people and ideas

HRGreens

260 North Josephine Street

Denver, CO
W

Since 1913, HR Green has provided
solutions that build communities
and improve lives.

3D simulation of one of our newest
communities, Home Place Ranch

I> DENVER | COLORADO SPRINGS PHRGREEN.COM
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For the past 35 years, SMPS Colorado has come together with the industry’s marketing elite to provide the
premier forum for education and networking in the architectural, engineering, and construction communities.
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professional services, and anything else keeps you on track, and the language
you need to ask to better understand their that helps you be comfortable saying yes
perspectives, priorities, and experiences. (or no) to the work.

READY TO LEARN MORE?

To Sign Up,
visit www.smpscolorado.org
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Construction & Design
CONFERENCE AND EXPO

Tuesday, August 31, 2021

The Hyatt Regency Aurora-Denver Conference Center
13200 E. 14th PlaceAurora, CO 8001

Space is limited to 250 (ot including exhibitors)

REGISTER NOW!

www.crej.com/events|
$90 per person

Checks, Visa, MasterCard and American Express accepted.

4 hours of real estate continuing education credit have been applied for.

All Colorado Real Estate Journal conferences will adhere to Colorado
Department of Public Health &Environment COVID-19 requirements.

SPONSORS

TITLE PARTNER CORPORATE PARTNER
plante moran alcorn
e

CONSTRUCTION

PR ——

GOLD EXHIBITOR

SILVER EXHIBITORS

City of Westminster Ohlson Lavoie Collaborative
Golden Triangle Construction Powers Products

MBH Architects RD3 Inc.

Nubilt Restoration and Construction
Nucor/Vulcraft

RMG - Rocky Mountain Group
The Vertex Companies, Inc.

CORPORATE SPONSOR
|| %KATERRA

Reserve your exhibit space today by contacting Lori

Golightly at Igolightly@crej.com or at 303-623-1148 ext. 102

12:00 p.m. - 12:25 p.m.
Check In, Registration and
Networking

12:25 -12:30 p.m.
Welcome and Opening
Remarks

Emcee: RJ McArthur, CPA -
Partner, Plante Moran

12:30 - 1:00 p.m.
Economic Update
Patricia Silverstein -

President & Chief Economist,
Development Research Partners

1:00 - 1:30 p.m.
Construction Cost Update
Peter Knowles - Executive Vice

President, North America, Rider
Levett Bucknall

1:30 - 2:00 p.m.

Land Broker Panel - Where
Would You Buy?

Eric Roth - Senior Vice Pres-

ident, CBRE | Land Services |
Capital Markets

Moderator:Jim Capecelatro -
Senior Managing Director,
Cushman & Wakefield

2:00 - 2:45 p.m.
Networking Break

2:45 - 3:30 p.m.
Development &
Construction Panel
Moderator: Ray Pittman -

Chief Operating Officer & Presi-
dent, McWhinney

3:30 - 4:00 p.m.

Reducing Our Carbon
Footprint: How Buildings
Impact Climate

The built environment has a
profound impact on our climate,
Through design, development,
construction, and building reuse,
our industry can reduce our
carbon footprint, having a last-
ing positive impact on climate.

4:00 - 4:45 p.m.

The Post-Pandemic Future:
Through the Lens of
Design and Development

How Design and Development
Strategies will Impact our
Communities in a Post
Pandemic World.

Moderator: Jon Gambrill, AIA,
NCARB, LEED AP- Principal|
Managing Director, Gensler
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The Hyatt Regency Aurora - Denver Conference Center 13200 E. 14th Place, Aurora, CO 80011

MONDAY, AUGUST 30 - MORNING

2021
Health Care & MOB

CONFERENCE AND EXPO

TUESDAY, AUGUST 31- MORNING
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WEDNESDAY, SEPTEMBER 1- MORNING

Przu%%rty Management

CONFERENCE EXPO

THURSDAY, SEPTEMBER 2 - MORNING
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SUMMIT & EXPO

MONDAY, AUGUST 30 - AFTERNOON

20219enior
Housing & Care

CONFERENCE AND EXPO

TUESDAY, AUGUST 31- AFTERNOON

2021Development,

Construction & Design
CONFERENCE AND EXPO

WEDNESDAY, SEPTEMBER 1- AFTERNOON

202 1Multifamily

Development & Investment

CONFERENCE & EXPO

THURSDAY, SEPTEMBER 2 - AFTERNOON

2021 IlldllStI'ial

SUMMIT & EXPO

REGISTHATION
NOW OPEN!

Wwww.crej.com/eventy

Limit: 250 attendees

- (not including exhibitors)

: 4 hours of real estate continuing

education credit have been applied for.

Additional conferences and

: dates to be announced

All Colorado Real Estate Journal
conferences will adhere to
Colorado Department of Public

i Health & Environment COVID-19
i requirements.

2021 CONFERENCE EXHIBITOR & SPONSORSHIP LEVELS

PLATINUM EXHIBITOR $3,500
3-minute presentation to conference
attendees with optional PowerPoint/
video

(Category Exclusivity: No one else in your
primary line of business may participate

at the platinum or gold level.)
= Your logo will appear on the event

registration page on and will be

linked to your company website

*  Your logo will appear in the printed
conference program as well as in the
PowerPoint at the event

= 10’10’ booth space at the event;
power included

= Mailing list of all attendees

« 4 complimentary admissions to
the event (value of $90 each)

GOLD EXHIBITOR $2,000

»  2-minute presentation to conference
attendees with optional PowerPoint/
video

»  Your logo will appear on the event

registration page on and will

be linked to your company website

= Your logo will appear in the printed
conference program as well as in the
PowerPoint at the event

* 10’10’ booth space at the event;
power included

«  Mailing list of all attendees

4 complimentary admissions to

the event (value of $90 each)

Exhibitors: Space is limited to 40 tabletop exhibitors. First come,
first served. Reserve your exhibit space today by contacting
Lori Golightly at Igolightly@crej.com or at 303-623-1148 ext. 102

SILVER EXHIBITOR $595

= 6-foot tabletop space at the event;
no power

«  Your name will appear on the event
registration page on with a link
to your websiteYour name will appear in
the printed conference program as well
as in the PowerPoint at the event

«  Mailing list of all attendees

« 2 complimentary admissions to the event
(value of $90 each)

CORPORATE SPONSOR $395
Your logo will appear on the event
registration page on Eref.cor and will be
linked to your company website

= Your logo will appear in the printed
conference program as well as in the
PowerPoint at the event

+ Mailing list of all attendees

= 2 complimentary admissions to
the event (value of $90 each)
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